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KIRISH

OzbekistonRespublikasi Prezidentil. A. Karimov Vaziriar
Mahkamasining majlisida gilgan ma'ruzasida: «Biz doimo
hammadarajadamarketingtadgiqotiarinitashkiletish bilan
jddiyshugiulanishzaruriginitatkidlaymiz. Birogbusoxada
amaldajudaozishqjlinmoqgda. Ichkivatashgibozoraming
taraggiyatiamoylarinlyaxshibimesiknatiasidakononekar,
quyingki, butun mamiakatkattazararkommoqdav»

Darhagigat, bozorigtisodiyotiga bosgichmabosgich o'tish
millyigtisodiyoiningbarchasoxalarinichuqurtarkiblygayta
islohgjilishnivabundayisloh gilishtarmoglarini, korpo-
zogimoqda. Hoziginvojanayotganiozorsharoitiniigtiso-
diyotniboshgarishningma'muriy buyrugbozlikkaasoslangan
usulidanvoz kechgan holdauningigtisodiy manfaatdorlikka
asoslanganusuiigaotishniigiisodiyotningbarchajabhalarini
marketing nugtainazaridantadgjqgjishnitabily birholga
aylantiradi. Jumladan, bozorigtisodiyoti sharoitidaamal

guvchiamigisodyvacbekivopnuniarharakatinotgansh,
korxonavatarmoglamingichkiimkoniyatinianiglash, ular-

ningishizolyatiarinyaxshiashyunalshiainibelglashmuhim

ahamiyat kasb yetadi. Bundan tashgariinson manfaatiari
igtisodiyotniboshaarishdamoddiy manfaatdoriik usullaridan
N L ,
va199yidaigtisodiyisiohatiamichuquriashtiishningengmuhimustuvor
yonalishiari. Toshkentogshomi, 119, 1999y, 17 fewral.
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kengfoydalanishnitagozoyetadi. Korxonalaming marketing

feolyatinitadcjgetishozmohiyatijhatidanmakrovamiro-
igisodiyotola,undagisubektiamingialabvaehtyojamitola

e Henboiobohatbob hoi g
mamiakatiardajudakengqullanimogda. Aynigsa, insonomiini
nazardaujrganholdaunlngemywvalalabgamosravnshda

ning barchasohalarida, shujumladan, korxonalarxofjalik

faolyatinboshoarishdakemmehnatvaharaatarsariashargel
haridodamingtalab-ehtlyojarnitolagondiishgavayugor
samaradoriikbilanishyuritb, foydacishgaerishishlozim.
Prezdentimiziakidiaganiaridek,—«...trikonxonavatar-
modglarfaoliyatinitahiletishshuniko'rsatadiki, gayerda
rahbarlarmarketingvamearketingtadojqotiariblanjdoly shu-
gulanayotganbolsalar,oshajoydabeargaroriaolyattaimin-
lanmoqda, foydavadividentolimoqgda, 0'zvagtidaishhagi
tolanmoqgda» 2. Bunday muhim muammolarni hal etish, kor-
xonalartomonidanmahsulotishiabchigarishdantouniiste-
molchilamingtalabigamuvofigmarketing tadbidariasosida
tashkigiishvaboshgarishbolajakiqisodchimarketologiar
uchunhammuhimahamiyatkasbyetadi. Bularesaoznavba-
tidamarketingtadgigotarifaninimukammalegallashnitagozo
yetadi. Ushbuo'quvgollanma, Toshkent Daviat Igtisodiyot
Universitetining «Xalkaromarketing»»kafedrasijamoasitomo-
nidantayyyoriand.



Ibob

MARKETING TADQIQOTLARI FANINING
PREDMETI VA METODI

1.1 Marketingtushunchasi

vaql;qumfasfatda,shnngdek,yuqonsarnaraharrdafwda
evazgasolishnitashidetish, shuningdek boshoarishmagsadida
wudgakeldivaxizmatgimooda. lgtisodchioimiaminghisol-
kitobiarishunikorsatadiki, marketingxizmetiariuchunsart
lanadiganharbrdalarozegasigal Oddlarsofioydaketiar
ekan. Marketingingiizcha«market»—bozorsozidanolingan
botb,0zningshaldanishivarivolanishidauzogvamurakah
davmibosibo'di. Marketingelementiarihozirgirespublike-
miz hududida gadim-gadimlardan ma’lum bo'lib, uaynigsa
eramizdanoldingi2- asrdaneramizning 16- astigachaBuyuk
IpakyofinomibilanmashhurKarvonyoliotganmamiakat-
lardakengoolanigan. Bundakanvonsaroylarkattaxizmatkor-
satgan. Ulardaharximamiakatiardankelgansiyosatchi,tad-
birkor, savdogar, vositachilaruchrasharvahanigtisodiy
messbamihbbdicaiadoaniovatamingessatimenisiat
korsatkichiar,olchovbig Uiargabolganialabovatakd,
o, s, xder vah k b hagph abtode Vo,
el g, ke, datoreer W \va ardp ol
a

Umuman, marketingningpaydobofishvashaldlanishitarixi
hamuzoqo'tmishgaegabo'ib,bozoramingpaydobofishidan
boshianed Tovarvaxizmatiargabolgantaiabgodamiisemat
chiamiuiamingehtiyoinfovanaxizmathaqgjiolyoish
gobilyatarinianicjashmarketingngning paydobofishidaasos
boiibxizmatigan. Bularhozirgikundahamkorxonaochish
ningiimiy-texnikaviy asoslaridan, marketingningmuhimva-
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ricenhisooaned : Ay
yatiardanfoydalanbhisob-kiobainad.
Keyinchalikkonxonalarfaolyatdorasiningkengayibborsh,
ishhajminingo'sishi,istemalchiamingkoipayishikorxonalar
tarkbidamaxsusixiisodlashganmarkeingboiimiar, gurulari
vaboshgamalamitashkiletishnitagozoetdi. Hozirgikunda
respublikamiz korxonalarining deyarlihammasida shunday
maxsusmarkeingxizmat,guruhyokiboimiaritashidetigan.
Marketingtushunchasigakelsak, ungajahoniqtisodchilari
hamonanigta'rifberaclganlarichayo'q. Masalan, AQShiik
yinkmarketolog, professorF. Kotier«Mlarketingbuayiosh-
leshorpizaruratvaehiyojaricondrishgacgratiganinson
Tedlyatinnglriuno—oebiatibergen(FKaler«Qsnou
marketingax M. Progress, 1991, str.47). G. Abramshuvili
«Marketingbuboshaarishkonsepsiyasibofib, tashkiotiaming
bozorgayonaliiganishiabchigarish-sotishiaolyatics—
deydi(Problemimejdunarodnogomarketinga. M., 1984, str.
3).D.Vasilev«Marketinghozirgizamonkishisningigtisodly
siyosati»,—debataydi(VaslevD.idr. Marketingtendensiya
iprakika. Soflya, 1981, str.5). RusakademigiA.N. Romanov
boshchigdaolyouvyurtariuchuntayyorangendarsiking
3- belida«dViarkeingfrmayokiyrkkorporaslyalamingyucri
foydacdlishmagsadidagibozomikompleksorganishvaxari-
dorlartalabini gondirish uchuntovamiyaratish, ishlab

chopishsoishvexzmetiarkorsatishibolidalbarchelashidy
tizimidir», —debyozadi (Marketing. Uchebnik. M: Bankii
biiJIM, 1996). T. VelyasovavaSewruklar «Marketinghar
gandayishlabchigaruvchiningmalumvagtdagiideologiyasi,

syosaivatadlyatkorsatishiakiikesti»—debiatiiaydier
(VelyasovaT., Sevruk. Bankovskiy marketing M: Delo LTD,

194 s 4),

Shundayqjilib marketinggabagishlanganasariardahanuz-
gachaioigvaanigiatiberiganichayoq Bundaigisodch-
lamingaksariyatgisminimauchundirkonxonalamingasosiy
magsadlaridan biri bolmish foydaolish hagidahech narsa
demaydilar.Vaholanki, harganday konxonaoZzishlarinifoyda
olishbilanyakunlamasekanlar, ularingirozgauchraydiarva
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dayekan, marketingdegandabiznafagat zaruratvaehtiyojni
i opninsonfiyainobrLiibak
bu jarayonda va ogibatda A.N.Romanov aytganidek, foyda
olishnihamtushunamiz. Butalif, bizningcha, engmagbulva
hozirgibozorigtisodiyotigahammoskeladi, deb o'ylaymiz.
Bozorigtisodiyotiozmohiyatigako'rahargandayjismo-
daromaddishiarivareniabelishyuriishiarinitagozoetad.
Bizningmarketinggaberganiatiimizuningmohiyatinitolarog
aksettiradi. Mashhur«4 r», ya'nimahsulot (yokixizmat—
rgodukt),baho (rice), foyda (rgotif) vatovamisotishjoyi
(Hace)moduigahamto'grikeladi. Korxonalamingmarketing
fediyaicaardodaralohidamearkazyoegalayd Uaming
safinikengaytiishmuhimahamiyatgaega. Agarbirorkorxona
ozistemalchilarigayaxshi,sifatlitovar sotaryokixizmeat
kotrsatarekan,uningfaoiyatigaczigshortadivaxandorar
korxonatovarlaribozoridaboshgakorxonalardan shukorxo-
nagaotaboshlaydilar. Buesaoznavbatidakonxonatovar-
ningbozoridatalabningo'sishigaciibkelad. Mazkurkomxona
ozningsiatitovariga (dzmetige)yugorrognarxbeigiash
imkonigaegaboladi xargatiarinishetankarmrogo'sganiholda
ko'progdaromad, foydaolishgaerishad.
Marketingningmohiyatitadbirkorikfaoliyatigayangicha
yondashishda, yani«shlabchigarishmumkinbo’lgantovami
sternold1|n|ollshgarnajbuﬂashgaunn|sh kerakemas balki

1.2 Marketingtadajgotiarifaniningpredmetivausul
IshlabchigarishnikengmainodacTganadiganfaniarxime:
xilbolib, ulamiikkiguruhgabofishmumkin; biriishlab
chigarishning—texnikaviytomonini, ikkinchisiesaijtimoly-
7



igisodly tomoniamiotganaciganfaniardir. ishiabchigarish:
ningtexnikaviy tomoniniorganuvchifanlarga: materialshu-
noskmeterelargprshig meialsunodidahibniriaad,
shiabchigarishningiimoly-fisodiytomoniariniasosaniol
sodiynazariyafaniorganad. Bufankishiamingishiabchigge-
fishjarayonidagiifimoly munosabatiarini, kishilikjamiyati
taragqiyotiningturibosgjchlaridamoddiyboylikiamiishiab
chigarish,tagsimlashvaayirboshlashgonunlariniorganadi.
ltisociyconuniamingxaloxojaigningayrimtammodiert-
daanignamoyonbolishinivaamalgiishinitarmogigtisody
fanlariorganadi. Marketingtadajgotarifaninamshufaniar
jumlasidandir. Bu fan umuman igtisodiyoda va xususan,
igisodiyotningayrimtarmogjari, sofmarketingfirmalariva
korxona (firma)larining marketing bo'limiva guruhlari
tomonidan, marketingsoxasidaigtisodiy gonunlamingoziga
xostarzdanamoyon bofishivaharakatglishiniorganadi
hamdaulardanmarketingniboshgarishdaongliravishdafoy-
dalanishyolhyorigiariniishiabchigadi. Marketingnitaddio
gjiishrahbariik, tashkilotchiikvamamury xaraktergaega
bolganfaolyatdafoydalaniadi. Uozichigajamiyet, tlamog
lar, korxonalarvaumuman mamlakatlararomarketing faoli-
yatinitadgjqgiishmuarmmolarinioladi.

Marketingnitadojogiishfanitovarlamiyaratishdantortio

uamitagsimiash,soiish, sagiash, xaridorargaetkazibberish
: kshoechebogert ) e

amalga oshirishni tadqiq giladi, foydalaniimay yotgan
mkonyatimiodishvauiamishisbdhigarishga,ioisodyoiga
phaishyolamikorsatbberadivaishisbdhiopd Buian
marketingningsamaradorikkata'siiniorganadi, yanibu
ganboishiniaiminiayd.

Marketingnitadajgajiishozmohiyatigakotaigtisodiyot-
ningbarchajabhalangaoziasiinikorsatad. Uningishiab
chigarishsamaradarigigaooioatnatipdagita’stikorxonaning
asoslyigiisodiyko'rsatkichlaridanamoyonboladi. Bivosita
adiesauningumumiyxalopojpikkorsatkichianinandor-
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lamingturmushdarajasiniyaxshilashorgali, ogibatnatiada
ishiabchigarishsamaradoriginikotarishorgalianiclanadi.
shiamalyladyaimeosadveziasighiashideigonmansUs
fmakonxonalar)oziaolyatiariningnatipsisiatidafoyda
olediar; hargandaymusiagixojalikbiigitarzdaishyur-
tediar. Byudetafoydadansolo,qushigenalymatsolgikel
toloviarorgalinamoyonboiadi.
Konona(imajlamingmarketingbolimian,hatio, mustagi
xofalik hisobida bo'imagantaqdirdahamishlab chigarish
oG Ohvalai shiih ot
Masalan, firma marketingini boshgarishda kompyuter va
avtomatiashtiigantizimiardanfoydalanishhuijatiarsonini,
hisoheshishiovberishveginkesdangsoatradiliamingo
delanishdargsiniodrad
Marketingtushunchasisobigshorodawridatanolinmagan
vaunikapiaizmuchunxoskategoryadebgaralb, ungasinfy
uguberigan Yanmarketingishchiamikeptaistariomonk
dandedualasyaqllshquoi mamlakatboyildannNabn-

mlarnalketmnrgfansfandasl‘aldannagarigmmylz
mdamarketingmutiagbolganemas, ufagatkapitalizmuchun
xoskategoriyadeganmanonibermaydi. Marketingningko'p-
vavazirikiarozlaribilib-bimagan holdafoydalanganiar.
Masalan, xaridorvaiste’'molchilamingtovarargabo'igan
ehtiyojlari hartomonlamavachuquro‘rganigan Ularumum-
lashtirilib, umumdaviat miqyosiga olib chigilgan, moddiy
boiganvahk

Mamlakatimizning bozorigtisodiyotigabosgichma-bosgich
ofiayoiganhozigikunidamarketingnitadojoojishalohida
ahamiyat kasb etadi. Bu davrda marketing keng yoyildi.
Korxonalarda marketing bo'limvaguruhlari, vazirliklarda
marketingboshgamealaritizishdeyarfitugalland. Oy o'quv
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yurarida, kolejvahattoayrimliseyiardahammarketingfan

siatidaogiaboshiand. Xulas, marketingningrivojanishi

uchunshartsharoityaraticl.
Rivojanganmamiakatiartajibasiyakunishunikorsatad-

K, ivojanganbazorgisodyoisharoiidamarketingnitedog
gilishmaxsus bilimlimarketolog-menedjeriarorgaliamalga

oshiriladi. Ularmaxsus malumotimutaxassislardir. Marke-
tingnitadajgqiishogibatnatiadaquyidagivazifalamihal
olshgaopraiigenboishiozim:

—marketingfaolyatidaamal gilayotganbarchaiqtisodiy
conunvacpnuniyataminghokaiin harakatdorasniotganish,
uiardanongiiravishdafoydalanishniyoigacpyish markeingni
mukammalashiiishdaulargaiayanbyolyotigishiabchigsh;

—marketingning oldigaqo'yilganvazifalamimuvaffaggi-
yativaengyugorisamarabianhalgiish. Buninguchunbarcha
sharoiiamiyaratish,bozomikomplekstadajggiish tovaras-
sotimentiniyaratish taosimiashvaunirekiamagishvah k;

—marketingxodimlariniozvazifalarinito grivatoliq
bagrishgamanfaatoorignioshiish safarbergisn.

Markeingnitedojaishianniorganshusuivausiubyat
laridegandauniorganishjarayonidagollaniiadiganbarcha
vosiaarhischissh oichesh/eorosshgurhiesh koefisert,
hklarushunibd

Marketingnitadgjig giishfanibo’yichamasalaniotaga
goYyishiadgigotmavzuinianigiashvailmiynazaryanishaki-
lentiish, shuningdek, anicfangannatieninghecioigiyaini
organiayotganobekigamuvoligigijihatidantekshishusul
vausiublyatiarigolanishinngengmuhimtomonihisoblanadi.

Hargandayusulvausiublyatkabimarketiingnitadgjqajiish
faniningusulivausiublyatiarifaninamtadojootyokibiish,

Bufanniorganishningasosiyusuiidialekikmaterializmni
teshidetadi Dislekikvatarixiymateriaizmusuliyordamida
marketingvauningbarchafaolyatsoxalaridaroyberadigan
iqisodyjarayotvaxodisalamingozarobogikig uiaming
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Wrkszharakairacpyoiozoaishimiodorkorsakdchickt

siatkorsatkichigaotishinojanshninggaramea-carshiidar
kurashidaniboratekanigininazardatutadi.

Marketingnio'rganishdamasalagatarixiy yondashishning
ahamiyatikatia. Masalan, marketing paydobofishiningdast-
labkibosojchidauningelementiaridancanday giibvaganchalk
hammalumnafkelirishimumkin. Marketingnitadgjig giish
fanining o'rganishusullariichida marketing masalalarini
komplekshalgiishusuiialohidaorintutad Darhagjogt mar-
ketingtizimsinitLizish, ivojantiishvauningmeyorishia:
shiuchunbarchamuammolamibiryolahal etish nihoyatda
murakkab va muhim masala bo'lib, shu usul yordamida hal
gishmumkin.Buusuiningamealglishidateskarialogausular
yordamgakeladl U markenngnltadqlq gjiish, unlng haqgjgiy

lqnhshgalmkonberadl Masalan, malkehng-dlrekt—teskan
alogayordamidabozor segmentiari nishasi hagidamalumot
yigib,ungatovamikitborishvaoin micdorntyokitunni
0zgartiishimumkin.

tadgigotlarotkazishdir. Buusulmarketingnichuqurvahar
tomonlamataddjig gilishuchunzarur bo'lgan mallumotiami
yigishmagsadidabajariadiganishiarmajmuidaniboratbotb,
uiarozichigaankeiasorovan iestiar,psixologiktreningar
okazshgraikardizshkabiamiosd Messenmarketingn
uchununingbarchabasgichlaridagrafikarooflaniishimum-

kin. Grafildaryordamidaturihajmiar (talab vatakiikabi)
otasidaginisbatniyaggolko'rsatish, marketingelementari
ortasidagialogalamianiclashvaloyhalashiirish tovarkami
soishiopshiiariningbagariishiniteziorhisabgacioborish
vashuasosdabuyruglar, farmoyishlarishlabchigishmumkin.
aynigsashiddatbilankiibkelmooda. Bunimarketingnitadaiq
oshprayoniningnihoyaicialetiahamiyaigaegackanigbian
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uningmurakkabligi, sermashaggatligitalab giimoogda. Marke-
tingnitadgjiggiishimiyasosgaegabolmogilozim.Buesa
igisodiymatermatikausullaridantoborakengrogfoydalanish-
nizarurgibqpyad Umarketingiarayoniarnimodelashiish

orgali uni chuqur va hartomonlama o‘rganish hamda ular
matematikmodellashtiishdanmagsad,awalo, marketingnina:
Zaysit jeoen &l dggh  vaay paardbn aeh,
ulargaasoslanib optimaliik mezoninibelgilashdir. Keyingi
magsadiqtisodiymatematikmodelnitengsizikiarvatenglik-
larshakiidaifodalash, songrabumodelningmigdoryechimi-
niangiaydiganusLitaniashvanihoyatularasosdamerketingni
amalgaoshiishningsamaraliyolarinianigash. Yugoridagayd
ginganvazidlarkatiahisoblashishiarniolbborishnitaleb
gilganitufayli ularni elektron hisoblash mashinalarva
kompyuterlaryordamidahal gilish magsadgamuvofigdir.

Marketingnitadojooiishianningorganshusularidanbr

balansusLick BuusUimarkeingiarayoniarniteooogisning
mohiyatidanvamazmunanbalansgaasoslanishinikorsatadi.

Masalan, talab vataklifni aniglashda (ular ham ogjibatda
tenglikka, balansgaintiadi)ahaoliningpuldaromadivaxara-
jtlamingbalans ovariamingresursanvatagamotslans,
moliyabalansikabilardanfoydalaniladi. Shunigayd giimoq
lozimkiahoiningdaromadvaxaraatiarbalansiahoiningiofov
gobilyatinianicash, talabnitadojggish,ahoiningtumush
darajasinikotarishtadbirariniasosiashgaxizmatgiadi.
natijadaishlab chigarishvaiqtisodiyotningumumiysamara-
doriginioshirishgaimkonberadi.
Markeiingnitadojggiishdatarmodiararobalangamingrol
aynigsakatiadir. Bubalansninggioyasishundaniboratki,unda
har birtarmoq birvagtning o'zidaishlab chigaruvchiva
semalchitaradagaralad UshiBbchigarishningbarchatar-
mogjariorasidagiozarotovaretkazibberishasosiyishiab
chicarishfondaininghajmivatammogyiarkda, mehnatresuisar
kabilar hagidaumumiashganvayagonaaxbrottizimsidir. De-
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mak, bunday axborotning bo'lishimarketingning barchaele-
mentarinitoghi,anigqvahartomoniamatadaigetishdamuhim
quoisiaiosioyceniad

Marketingni taddgjiq gilish fanining o'rganish usul va
usiublyatiarigayanatagooslash(analizvasintez), umumiash-
tirsh(induksiyavadeduksiya), mawvxumikdananiglikkacarab
barishkabiarhamkiitishimumkin. Ularo Zariningmagsad
vavazifalariga koraumumiy xususiyatgaegadiar. U ham
bo'lsa, marketingnitadgiq gilishfaniniyanada chuquiroq
organb,uningyangidanyangifoydaiigiralarnipdiroetish
vashibchgarishgajonyeishar.

13 Kursningtarkbi,uniotgenishiarii

Marketingtadajigotiarifaniuniorganuvchifaniarichida
etakchisidir. Bufan marketingnitaddjiq gilish igtisodiy
ascsliunngivaanishyoneishiaiqonuniyatainisheld
vausullariniorganadi. Shuninguchunhambufanniorganish
marketingningmohiyatini, uning nazary asoslariniozlash-
trishdanboshianadi. Darhagioat, hargandayfanniorganishni
boshlamogchibo’lgan o'quvchiyokitalaba, awaloshufanni
tekshirmogichiva o'rganmoqchiboigan sohaning o'zibilan
tanishmog'ilozim. Bas, shunday ekan, marketingning umu-
migisodiyativalanishdaraiasibianbogficig,umumankent
gaytigantakeorishiabchigarishdag vashujumiadan, bozor
|C|ns_: Clbl:lgEIC "EIO'SI a :m:hl' €9 Ebi'b.El' '.EII © rohl ; '?t d II
bufanniorganishdaijobilyahamiyatkasbetadi. Bubofimni
0Zashtiishningahamiyatiyanashubiantakidianadiki, u
o'quvchigamarketingnitadgiq gilish tamoyillari, usulva
xususiyatiari hagidatushunchaberadi. Kursdamarketingni

 ckherahainies ke .

hida o'rintutadi. Bundamarketing organlari oldilariga

goylediganialablar, Liamingtarkiolytuizishinbelgiovehi

omillar, shuningdek marketingning korxonada, vazirlikda
13
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Marketingnitadqiqgjishaxborotiargaasosianadi. Shuning
marketinginfrastrukiurasi, moddiytexnikabazasihagidaham
ke Hiten
Navbatdagimasala, mantigan, marketingjarayoninitadgig
glishdir. Unibozomitadgjqgjiishjarayonidanorganigan.
Darhagjigat, marketingnitadgigetish,awalobozomibashga-
ishuningsgiminisegmentain xaridomieiabvataldin
tadgiq qilishdir. Bumasalalaming diggatbilan o'rganish
oguvchigamarketingnitadajqglishborasidagiiminishakt-
lantishdamuhimatintutishianio.
Fanniorganishningnavbatdagibosgjchitovariargabadish
langan. Malumki, tovarlar marketing hagidagi fanlarning
tergabfoydalanishyolariniorganishmuhimahamiyatgaega
Keyinghosodhdaiovaramisemachiargaetazbberishioh-
sodiyatiniorganishkatiaahamiyatkasbetadi. Shubolimda
berigan. Undaragobetusuian kotrsatkichiari raqobetberdoshy
kdarapaninisobiashusLinemdogatiianciganshgaloy o,
Bubolajaktadbirkorlargakattayordam berishimumkin.
Marketingdabahosiyosatiniorganishalohidaahamiyaiga
ega.Bahdamingozgarishsalallar uamibelglashsirateg-
yasi, hisoblashusulikabimasalalarfannitoidiradi. Uni
mazmunan mukammallashtiradiva giymatini oshiradi.
Marketingdainvestisiyalar, xizmatiarvarelkdamasiyosatini
tadqiqajishozxususiyatigaegadi. Investisiyalamichet
ellardanjalb gilishyokiulamichigarish kattamarketing
ianishiarnitalabgiad. Investisyalarhamkerakijoyda,
kerakimigdordavazarurvagtdaginagadriicir. Bunianiglash
investisyaginacigansohaamocg, konxona)ning millyiof-
sodyocktLigenoirinvesisyegamuhiokderaiesikeed,
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obro'si, holati, bozordagiomikabibirganchakompleks mu-
ammolamioTganishnitalabgjiadi.
Fanningozichigaolganmasalalarioquvehinifikdashga,
amaliyotdagollashimkoniyatariniziashgaundayd. Shunday
gjiib, bufanningtarkibi,undayoritiganmasalalarmazmuni
shuniko'rsatadiki, bufanbarchaitimolyfaniarblanuzviy
boglanganekan. Ulamiozlashtiisho'quvchidankeng, har
tomonlamavachugurbiimgaegabolishnitalabgjladi.
Markeingnitedogaishianioisodlyfansiatida,orinchi
nevosioa, berchaicisodyfanbriolan shupmiaden siaiisia,

buxgaltenyahisohi,maktoigisodyot mikrogtisodiyot, ishial
chigarish kuchlarinijoylashtirishkabifanlarbilanuzviy

boglangan. Bufanlarmarketingniangashuchunbazisvauni
igtisodly tadajqgiishuchunqurolbolsa, marketingnibosh-
garishnitashkiletishvah. k. larhagidagiumumiytushuncha

bersa, marketingnitadajig gilishfanibu sohanimukammalva
maxsusotganad. Markeiingnitadgiggiishningharbirtanmodr

ey oap X5 By urg wd \a by
valansh usLsyatiaivaconuniyatiai cdavieiningmarkeingni
takomilashtiishkorsatmavagarorariningamelgaoshiri-
shnmarkeingorganiarningfeolyatinibeiaisiorganad.

14. Fanningmuammolarivaulamihalgiishyolari

i oiecticolarienine : hnbob,
uningoldidahalgilinishilozimboiganjudakopvazifalar
turibdi. Bu fan hali marketing organlarining ishida yuz
berayotganparallii, iakroanuvchanikvamahallychilk
kit iosehabaiid . Y-
yoqvaulamiyo'qotishyuzasidanetaridarajadaasosliva
samaralitadbiiarbelgianganichayo'q. Marketingtizimidagi
kophboginii kojpgnatashidatardamarketingboimiar-
ningtashkiletiganligibilanbogfig. Hanuzgachamamlakat
miqyosidamarketingniboshgarib, muvofiglashtiruvchiorgan
tuziganichayo'q. Ayrimveziriidardahammearketingboshoar-
malantuzimagan. Tashkdeliganmarketingbolimian,guruh-
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ruvchifimalarda, aksariyathollardabirxklemas. Ulaming
tashkietigan. Ulamingnizomian, vazialariayimholarda
hamonishlab chigimagan.
Marketingtadgjgotiarinirejalashtirishishlarihamxanuz
yolgaqoyimaganyokicoimehnatibianbajarimoada. Bunda
Darhagigat, normava normativiarning aksariyat gismi
statistkausulidabelgianganigiani. Masalan: tovarlarga
botanehiyoni(R)aniclashbirkishiningistemoimeyorni
(N)kishilar soniga (P) ko'paytiishyofibilananiglanadi
(P = N*P).Bundameyorariar,aytimtovariarga, o'tganyi-
lardaistemolgiishmeyortaridanfoydalanishoroalinisolb-
lanadi. Ehtiyojnistatiskausuiidahisoblashesahechganday
imyasosarszotganylardagistemamiodariniayimbol
shimumkinbo'gano'zgarishlarkoofisiyentigako'paytirish
ogglianicanadl
Markeingtaoootariniasiukdurasieiaridarapdanor
lBrmeganighbuianadgaunyaxshiashyolyorigarnishib
chigshmasalasinigoyadi. Buinrastrukiuraishiabchicgrish,
jimolyinfrastrukiuralardiantarogiib, merkedingjerayonini
tadgigetishdayaxshiyolgagoyish,amalgaoshiishuchun
shatsharotyaraiishiianbogiodr. Uozichigainshootar,
yolar,madaniy-maishiyxoialiksohalari, alogakabimarke-
tingniamalgaoshiishgasharoityaratishblanbandsohalami
oZzichigaolad. Uarumiasigahanddasturarpaket,axbo-
ratamiuzatish, gaytaishiash, sagashashoo-uskunalariiimiy-
texnkavosialaivaboshoglaridaad.
Marketingnitadajietishdaaxiborotiartizimihamonmukam-
chihagdamalumotkerakbolsa, albatia, anketasoroviari
oftkaziishilozim. Buesaanketasorovarigajavobberuvchi-
lamingvauniotkazuvchiaminghokat, uiamingfetatvori,
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Respublikamizda mamlakat migyosida umumiy bozor kon'-
yukturasimalumatiaribankitashkilgiinmagan. Vaholanki,
ko'pginadaviatiarda buish kompyuterlargayuklatiganva
barchakeralkdmalumatarmashinexairasdaioplanadshiov
beriadvaleadetgawaﬂai I\/Iakelnglaiqphnope

malumoﬂamﬂezkorhkhlanmarkeﬂnggumhlangaekazb

bemeaskk uamitegishiitezkonvachagoonharakatgiaoimes-
o0, 0zvecfida egehijoydabolshinteiminkayoimayd

Marketing tadgjicotiarifanitovariar bilanfagatulami
boshgarishmasalaiozichigaolganiuchun,ulamingishiab
hagjidayaxshitasawurgaegaemasigishusohalardaanchadgiy-
ishlabbermogimagsadgamuvofigr.

Kursning muhim muammolaridan biimarketingning baholar
siyosatinimukammaliashtiishgaerishishdir. Bundabahdaming
tovariargatalabvaiakifiardankeibdhigishignaemas baki
istemolxusLsiyatiari, gymatiasoslyotintuimogfilozim.

Tovarlamisotishnitadgjiggiishmuammoaosiaynigsamuhinm-
dir. Tovarlamingistemoichilargasavdo, vositachivaboshaa
kanalarorglisoishningengsamaralyolinianicsh,uiami

B0 'I herbbeis i
lashxarajatiami, aylanmamablaglarmigdorinikamaytiradi,
uiamingaylanishiniteziashiradi. Bundaxaridoriamingbarcha
teevasadainngioighsoogecinehigpershiediishieb
chigaruvchiarvaisteimalchiarorasdaiogridanto'gialo-
galaring bo'lishligi ular orasida do'stona munosabatiar
vamoliyaviyyordamberishgaimkonyaratadi. Bunday xojalik
alogalamingomatiishiharikkalatormonmeaniaatarigaiobly
B losed
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Marketing tadgjicotlari fani kommunikasiyamuammolarini
halgiishgayordamberadi. Bzbuotindatovariarreklamas,
yamarkalardagatnashishnikengaytirish, korxonalamingoz
belgisi, mavgeigaegabolishikabimuammolamitushunamiz.
Bular hagigatdan hamrespublikarmiz uchunkeyingiyillarda
marketingninghayatimizgakiibkelshinngteziashuvivauning
buelementarikolamigabogidigituiayiibuschadaiajibe-
mizningyo'dfiginatiasicapaydoboiganmuammolardr, Ulami
golashdachegaradanchioh, meyorinibimasikhalariuchrab
turadi.Masalan, sigarefamireldamadjiishko'pginamamia-
katiardaumumantagjiglangan, bizdaesauninammaerdarek-
lamagimoqda. Servisxizmeatiamingkopginaturiari(sotish-
danoldinvasotishdankeyin) etarli darajada rivojlanmay
golmogda. Ko'rgazmavayarmarkalarjudahamkam o'tkazil-
mogqda.

Kadrlar muammosi eng muhim muammodir. Marketingni
tadgigetishsohasidamaxsuskadrartayyorashafsuskihech
birmamlakatda, jumladan, bizdahamyo‘lgago’yilmagan.
Vaholanki, marketingnitadgigetishayrimtarmoglamitadajio
etishdanozmuraldkabligivanozkiomoniariningkopligib-
neyabiLrad Mateingneioptiangrarpiaiiol
goplashivafoydaolib, 0'zxodimlariningfarovonliginioshi-
rishgaerishishi balkiuxizmatkotrsatayoiganmahsuiotishiab
chigaruvchilar, xaridorar, istemolchiaminghamyuksakdid,
ehiyolamiqondrbgnagoimayulaminghamsamearalifeolyat
yuritishlarigaimkonyaratishilozim. Bularmarketingrahbear,
boshgaruvchisidanalohidaziyrakiik, zukkolik, fahnmHarosat,
madaniyatvayuksak bilim talab giladi. Buesamarketing
tedojgotaribliminichuguregaliagan, fldovehi,ianuveh,
mehnatkash, zahmatkashkishiningginago'idan kelishimum-
kin.Bumuammolamito'gfihalgiishuchunquyidagiishlar
amalgaashirimogfilozim:

—korxona, vazirikvayugoriboshgaruvorganiaridamaxsus
marketingbianshugiulanuvchiboshgama, bolimvaguruhlar
B ot
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—maxsusprofessonal kadnartayyoﬂash ulamiilmiy-

gﬂjdessaﬂobtaasrlck]woshbnrslﬁlwlagm
—kadramimoddiyragbatiantirish, ulamingozishlari
taragjydtinatijalarinimarketingnitadgigetish, yunushva
boshgarishdatezkarikbianjoryglishvah.q.
Buishlamingnatijasiesamarketingnimukammaliashtiish,
uningyangiusulvatLarinizZiabtopishvaamelgaashirish,
uniboshgarishniyugorirogdarajagakotarishdir. Buborada
ochigtizmlarmarketingihagidafikryuritmogchimiz. Yopig
vaochigtizimiarjarayoniaraimashuviblanfargaiiadi. Ochiq

tizmiarozarojoniketbimoddly,energetikaxbotamresursa
blanalmashadi. Akshaldaularingirozgauchraydiar.

libob

MARKETING TADQIQOTLARINING
NAZARIY ASOSLARI

2.1. Marketingtadkikatiariningmagsadi,
- N

Markeiingdaguyidagivaziidlamihaletishbianshugiule-
red
—tovarargaboiganichkivatashgjitalabniorganish;
—xaiodrsemachia)ehiyoniorganshvaancsh;
m—kmmmﬂehﬂdhnsagmewojagannd&
—pakmadamas aidofamivamisoiboshgakoprog
euesty Qi
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—tovariargabo’gantalabniistigbollash, ulamiamalga

Marketing tizimining magsadi mumkin darajadatovarva
xizmatlargabofgan maksimaliste’molnianiglash, maksimal
iste'molgonigishigaerishish, maksimalkengtanlovnitakiif
semodhiarsainkenggytishor.

Ayimigtisodchilarfikricha, marketintningmagsadiishiab
chgaishnishbianbendikvaboyiknintosshinieminovehi
yugorisiemonienglashiiishvaraghatianirishdr Boshag-
alamingfikicha, aksincha, marketingmagsadimumkinboigan
maksimalistemol darajasidaemas, balkimaksimalistemol
gonigishiga erishishdaniborat. Lekin, birinchidan, aniq
tovamingistemolgonigishdarajasinioichashmumkinboime:
ganvamumkinemas. Ikkinchidan, anigmarketinggaroriari-
dan, alohidaiste’molchilar tomonidan olinadigan bevosita
gonigishatrokmuhiningificslanishivauketiradiganzarar
kabisalblynatialamihisobgaoimaydi. Shunday gjiio, marke-
ting tizimi va uning faoliyati samarasini ehtiyojlarning
gondriishikotrsatkichlariasosidalbaholashjudamurakkabva
deyarlimumkinemas.

Uchinchiguruhigtisodchilamingffikricha, marketing iz-
miningamalily magsaditovariaming maksimalmumkinbo’igan
dargiadagiximandignitiminiashvaistemalchigamakaimal
kengtaniovniyaratishdir. Butizimistemolchigauning didiga
koprogjavobberuvchitovamitopishimkoniniberishikerak,
deganfkryotad

Milozlarozehtiyojarinimaksimalgondiishimkonigaega
boshiarivanaiadakoproggonigshadishiarizaur. Shunday
nugptainazar borki, ungamuvofigmarketingtiziminingasosy.
megsackdayotsiainbyyaxshiash,debhisoblaydiar. Bugarash
tarafdodarimarkeiingtiziminiviartakifetayotganistemal
gonigishdarajasi bilanginaemas, balkijismoniyvamadaniy
muhitsifatidakorsatiadiganta’sirblanhambaholaydiar.
Marketingtizimiuchunham sifatnio’zgartiish osonemas,
butatifesabazdabi-biigazokelad Yugoicakeliigan
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marketingning magsadini quyidagichaguruhlashnitavsiya
elamiz
—barchaxaridorlaming hargandaytovarvaxizmatiarga
bolganehiyonianiclash;
—xaridorlaming barchaehtiyojlarini, zaruriyatiarini
qonainshy;
—tovarvaxizmatko'rsatishbozoridaragobatustunligiga
e
—tovarvaxizmatlarbozorarinikengaytiishhamdayangi
—korxonafoydasivarentabeliginingo'sishigaerishish.
Marketingningozigaxastamoyilaribofio, ularquyidagr-
lar hisoblanishimumkin:
—kononafedlyainngyugoriprovardnatialarioa,yuoor
reniabeliggaeishishyahibozordao ztovanvaxizmatiarin
samaralisoishy;
—magsadiiyonalishgaegaboiganmarketingstrategyasi
asosidatovariarvaxizmatiaming uzogmuddatidasturiarini
ishiabchigishvauningbajariishinite’minlashhamdayuaqori
—hozorgamoslashishstrategiyasivatakikasinibirgaikda
cplety
—bundatovarvamzmaﬂarmakemgstrateglyas ishiab

—maq%dlrdaslljnyml—qowganmaq%dga,vazrfalar
gaerishishning har tomonlama kompleks yondashuvidir.
Marketing tadqigotiari shuni ko'rsatadiki, marketingning
alohidaclinganelementaridanamaliyotdafoydalanishetari
darajadasamarabermaydi.

Shunietiborgaolib, korxonafaoliyatiniuzogmuddatli
netisarayonalishmevdehiiyojamicondishgadopgin
jAbadiadivamarketingdankompleksfoydalanishgaoibkelad.

Yugorida keltirilgan tamoyillarga asoslanib, korxona
marketingstrategiyasivataktikasiishiabchigjladi. Korxona
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marketingstrategiyasiuzogmuddatidavgamoialangantovar
vaxizmatiarsotumvaishiabchigarishbo'yichatadbiiaming
ko'p tomonlama tizimini ifodalaydi. Bunda korxonaning
texndoglyavaishiabchigarishresursiarinihisobgaoiganholda
tovarvaxzmatarhgiminivasiainioshishtadbrarishish

chigladi. Korsatiganimkoniyatiamihisobgaolganholdakor-
xonaningivojanishistioholarinivaengoptimalmagsadanni
aksetiunvchistrateglyasishisbdhigiad Kononamarkeing
strategiyasinianiglashdaasoslykofrsatkichkorxonatovarva
xzmatiarhajmi, uningulush, fozstavkas, foydavahokazoni
hisobgacishkerak Strateglya—uzogmuddatirvojanishva
terslirepshoiby ookt i :
dir.Ukorxonaningbozordaharakatqiish,yangibozomiegak
lashboyichayohalishchizigivaholatigabogfigholdauch
xibofishimumkin:

1. Huumgjluvchistrategiya. Korxonalarbustrategiyadan
foydalanganlarida, korxona tovar va xizmatlar bozorini
kengaytirish uchun bozorming mugobil ulushini egallashga
harakatoiadiar Bu20 Y%oxandorartozor, urkonxonaiakif
gilganxizmatning 80 % nisotiboladilar. Awalambor, ichki
bozor,songesaasta-sekinchetelbozoriniegaliabborish
nezaroaiuied

2 Marralamivayutugiamiushlashstrateglyasi. Bustrate-
giyagamuvofig, korxonatovarlarvaxizmatlar bozorlarida
erishiganulushniushiabturishgaharakatgiadi. Agardashu
bozordagikorxonafadliyati unigonigtirsavaboshgachora
golanishisabiynatiabersa,bustrategiyacziniogjlagan
hisoblanadi. Bustrategiyaxaviibofishinammumkin,chunki
uharakatdantoxtabturishgachoraydi. Buesaragobetchilar
uchun go'l kelib, korxona xizmatlarini bozordan sigib
chicarishgadibkeishehimoinitugidrad.

3.0rgagachekinishstrategiyasi. Bustrategiyadakorxona
ozragobatdoshlaridankotrsatkichlarjhatidanorgadagola-
yoganinisezsa, buholdabozordaharakatnitoxiatishimaoul
hisoblanadi, sobigsherikiarbilanaloganiuzmaslkmagsadga
muvofigdir. Bu strategiyakorxonamarketingining kelajak
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fadiyatiuchunyaxshimaktabbofishivaundanto'gtixuiosa
chigarishigayordam berish mumkin.

Korxonamarketingikorxonaninguzogstrategiyasinituzar
ekan,ozisemachiaivajamiyatmeniaatiainihisolgaoishi
zarur. Bu va shunga o'xshash muammolar tamoman yangi,
zamonaviy konsepsiya paydo ba'lishiga olib keladi. Yangi
konsepsiya—ifimoly-axioglymarketingbofib, Lningmohiyeti
jamiyat, firma, Xaridormanfaatiariningmugobiliginiteimin-
lashdir.Bukonsepsiyakorxonamarketinginhamagamraboladi.
Konxonamarketingiham o'zfadliyatinijamiyatmanfaatiari
nugtainazaridanamalgaoshirmog(ilozim. ljimoly-axiogiy
marketingningmagsadiamaldagimarketingkonsepsiyalaridan
samaradoriiginioshirishginaemas, balkibarchamuammolami
umummily,jimolyXalgxojalikmanfaatarinihisobgacib
haletishdir. Marketingningzamonaviykonsepsiyasiistemol-
chianinghammeaehiyolaminigoondiishgayoraliiad
Shutamoyillargako'ra, korxonamarketingio’z faoliyatida
xaridoriamigmiyatmartaatiarigamosvasamaralifaolyatin
raghetanishiyokiuiamingiemiyaigazdiaolyaiinhend
to'sglarbilanchekiashgaerishishimumkin,

Korxonalamingmarketingmuhiibu—tashaivaichkimuhit
yigindisidir Mikromuhituningichidamanvjudboladigan, pay-
dobo'ladiganva harakatgjiladigan muhitdlir, ukorxonaning
0zgabevosiabogig Konxonaboshoaruvtashidotariivor
lngankdaraias moddiyHexniataminoidizme xaridorar-
gaxizmetgishiizimi imiy-adajoot konstrukiorkishiari,
niastuduraiakioningdargiasidad Marketologamingmu-
vafiagiyatiishiashiuchunguiaymikromuhityaratishkorxona-
ningozqoidadk.

Makromuhitesakorxona chegarasidantashgaridamavjud
bo'ladi, shakilanadivanamoyonboiadi. Kophollardaular
globalmiqyosdanamayonboiadivamikromuhitgata'sirgiiadi.
Buguruhgaishiabchicarishkuchiariningrivojanishivajoyla
shishi idisosiashganikningrivojanganig iexnia, texndo-
giyadarajalarikiradi. Shunday djiib, mikromuhitmarketing

23



fediyatidargjasigatalsirgjiishikonxonaningo'zigabodfi

botsa makromuhtyaratishiigisodiyotningmvojanishi s-

yosatvadaviigebogioboted
Makromuhitningbaziomilarimamiakatdagiitimolyishiab

chigarishnitoxtatishiyokiuningsamaradoriiginioshirishi

mumkin. Masalan, O'zbekistonuchunigtisodyotgasalbiytalsir

etuvchiomilaryugorisaviyalishchikuchiningetishmasiig),

S enetgetiezm*alamngdweldangarig havcrngrlbs-

vabarchatarmoqlamlngo‘smlnltamlnlayd Foydaligazi-
malargaboytabiysharot—buerdagaytaishiashsanoatining
vofenishie,chotdeshiamiozestiiish oshocpopg-
ninglaraquiyoigacpikeladi RespubiaYagnvaOrtaSharg
ivojuchuncuiaycr.

Shunday qilib, shuvashungao’xshash makrovamikromu-
hitomilarikonxonamarketingisiyosatigavaiaolyatigatalsr
otkazishimumkin. Oznavbatida, marketingfaolyatidarajasi
bilankorxonatovar varagobatgalayogatinioshiishhamda
konxonanngshiadiyaiidarajplainioshishottesidatoghi
alogabor. Bunarsamarketingningmohiyatibilananicjanadi.
Measalan kononafadmerketingsiyosatiniolobarb, xardorar
talabinivaxizmatlarhajminioshirishnihisobgaolganholda
xardoriamingehtiyojinitoiqgondiishgaerishadi. Konxona
oztovarnimaksimaldarajadasotadivamaksimalfoydaokadi.
Korxonaoziningtovarvaxizmatiarbozorinikengkolamda
organbchigshinatipsidaozdastunishibchiged. Bunda
bad*abnza‘ebkﬁtrm‘asgimaﬁﬂsl*ahinbga

Konxona markeﬂng faollyannlng muhlmyo nalishiilmiy-



Marketingsamaradoriginingo'sishikopinchaishialchige:
rishkuchlarigahambogfiigboiadi. Muvafiagiyatimarketing
fedlyailyugoifoycaoishniaminaydOz-0znimolyalashy
tiishsharoiidabufoydaningbirgismiijimoly zaruryatga
sarflanad. Foydayugoribolganda, ishhagjfondiortadi. Feol
jimoiysiyosatishchlamingozmehnatidanmanfaatdorigini
ortiradi. Natiiada, mehnatunumdoriigio'sadi.Ishchilarja
vobgatfigiortib, mehnatintzomimustahkarmlanadi. Buesasa-
maradoriikning yuksalishidamuhimahamiyatkasbetadi.

22 Markeingtadgiqotariningasosiytamoyiiai

Ko'pchilik marketing tadgjicotlari (Magketing Research)
bilanbozortadajgotarini(MagketResearch) bindifaolyat
debtushunishadi. Malumki, «tbozortadgjgotiari»bozoming

: “':l:l.:'blti.l oes '“.E']H i oz ':I. 'gE":I.EE; .
barchaomilamihamoamrabolad. Yaii,uozichigareklama
vasolishkanalariningsamaradordginiorganishni tovarianva
ragobatchifirmalarmarketingusullarinitahiilgiishniva
shuningdek siemolchiamingoZamitutishiriblanbogi
barchamuammolamioladi. . Brego'zining«Boshqgarishta-
moyilar»imiyasandac«dozortadajootarinb>auyidagichatLr-
shuntiradi: «Tovarvaxizmatiamiishlab chigaruvchilardan
semochirgaettpzibbershilenbogiorezariemoyiarca,
mosamaliymasalalamiechishgabog/ligbarchamuammolami
o'rganishdir». Quyirogdaesabozortadaigotiariningmagsadi
quyidagichaifodalanadi: «djioratqarorarinigabul giishda
noanigiikamikamayfirishy. Buikkalatushuntiishhamancha
cheklanganbollib, tovarbozorivauningtahliiyugoridagi
tushunchalarganisbatankengrogmavzunitashkiletadi.

Marketingtadajiqotiarimagsadibeshasosiy: kim?,nima?,
gancha’?, gayerda?vaganday?—degansavolargajavobtopish-
daniboratdir. Ularbilanbogfliq: nimauchun?—degansavol
tedcjotamiimoly-psixdlogyasohasigachakengaytiadi Bu
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sohaalohida«moativasiontahlib> (motivation reseach) nomi
ladi. Marketingtadajoatiaritizimiiasosdaamalgaoshiriadi
vauniquyidagichaturkumlash mumkin;

—bozomitadajiggjish (Motivationreseach)—baozorhajmi
vaxarakeiandesh(semadhiamiyoshi s daromed,
kashivaiimalyalvoliboyichatavsifinomasi);

—mumkinbo’ganiste’molchilargeografikjoylashishini
angesh

—aynan shubozorda sotishning umumiy migdoridaasosiy
ragobatchiartovarininghajminianigiash, shubozorgaxizmat
koisavah LEh  kardhaiig ad vadn Bedd gEn
tadajgqiish,bazomingtarkibigatasirgiuvchiumumigtiso-
diyvaboshaatashatendensiyalamitahiiclish.

Satishnitadajggjiish (salesreseach)—alohidarayonlar
boyichasoishmigdoridagifargnianigjash:

—sotishrayonlarichegarasiniomatishvagaytako'ib
dhcgh

—kommivoyajerartomonidan mijozlarhuzuridaboishni
Iepket i

—sdwdﬂarlshlsan‘aradorignarlqlash

Toat ; jlarieccocish
—raqobatchitovariaming kuchlivakuchsiztomonlarini
tehiigish(yanifagetozimangiziovarnigneemas rago-
batchiartovarinhamorganish);
—ishlab chigarayotgan mahsulotlardan foydalanishning
' . L - . .- .
—semochiamijglboaiganholdayangimahsulotgoyasi
CUNe 1!
—(gadoglashsohasidagitadajqotiar;
—assortimentnisoddalashtiishimkoniyatiariniorganish.
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Rellamanitadaiq gilish (Adwertiging research)—reklama
€llonlarisamaradoriginivareklamatargatish vositalari
igriehic
lgisodytahiioaraatarshBbdigaig ).

—an’analitahliga asoslangan gisgava uzog muddatii

sjoceehy
foydavstahiil
—motvasiontahi;

—tashgisavdomarketingnitahilgjiish.
Yugoridasanabotiganiamituigalanganshakddagabuigish
mumkinemas. Ulartadgjgotfadliyatiningumumiychegarasini

hidradi xolos coAgvarioabiznestaragobatingkudhayishi
sharotidakopchiikimalarmarketingtadojgotiariboimiga
egabolishlarilozimdekko'tinadi. Lekinamaldakamdan-kam
Oxigimalumatiamikelirishayin. Birog, 2003yidaBrite-

So'ralgan 265takompaniyadanfagatgina40foizidashunday
tadgjigotbofimiarimavjudiigianiqbo’di.Budeganigolgan
kompaniyalarmarketingtadgigotiariblanshugulanmasekan,
deganﬂkrtug |Imasig| m Churkko‘pd1|llkburdaytad-

Marketingsohasidagitadojgotiarikiasosly kategoryaga:
doimiy vadoimiy bulmagangabo'inadi. Marketing uzluksiz
jarayonboib,doimiyozgaruvchansharoiiardayLzagachiced
vatadgigotlamitizimlio‘tkazishkattaahamiyatgaega. Bu
frmegaialbvasoishgaialsrgiuivchiomiamingozgarish
danxabardorbofishgavaozsiyosatiniozgartiishgaimkon
yaratadi. Bunday turdagikeng migyosdagiaxborotniixtisos-
bshiriganiashidatanadaviaimahikamelanyigad. Shubos
ularkopchiikholdaumumiyxarakterdabofb, frmaningalo-
hidarmaxsustalablarigajavobbermayd. Shuboisuiarfimaning
0Zitomonidanotkazigantadojootarblantoldidadi. Bun-
dantashgari, marketingningko'plab vaziyatlari shunchalik
0Zgaxaski(masalan,bozorgayangitovarchigarish),uarmnax-
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sustadgiqotamitalabgiiadi. Bundaytadgigqotarmalumsxe-
maasosidabaariadvaquyidagibosojchiamiozichigacad:
—tadqgatarotkazishzarurigniasosiash;
—huzaruranitaiabgiuvchiomilamitahligiish,yaini
muammonishakilantirish;
—tadgigotmagsadinianigshakdantrish;
—eksperimentrejasinituizishvatahlilasosidatekshiib
ko
—malumotiaryigish;
—malumatiamitizimiashtiishvatahliglish;
—natiglariniinterpretasiyalash, xulosavatavsiyalami
Sekeriiehy
—tadggotnatidarinijamiashtirganmaiuzatayyoriashva
tadimetish;
—tadojgobulosalariasosidakotigantadbiiar, choralar
natialarinibaholash,yani«garama-garshialogaxomatish.
Doimiyravishdaotkaziladigantadgigothamxuddibirin-
chimartaotkazayoigansxemaasosidaamalgacshidad Facget
keyinglardalrinchitortibosojchiashiabotiad

24.Marketingtadkikatiariningshakdvausullari

Hargandayimiytedojoofamiotkazishdamalumatiaraish
uchunaxborotiamingikkimanbaidan—bitamchivaikidamchi
turidanfoydalaniiadi. Ikklamchimanbalar—budoimbirinchi
navbatda o‘rganish zarur bo'lgan mavjud ma’lumotlardir.
Kofpchikhadabumalumatarkozdatutigantadajootyohne:
ishiaridanyirogmagsadardayigiganbolad. Shuninguchun
ulamiyangimalumotiaryigishyokibilamchimalumotiar
blaniolgazshzaur Adoratarmanbalariorasidagiamgidd
turiitushuncha—kabinetitadajcot (deskresearch) vakabr-
netdantashgaridagitadajqatfieldresearchiningmavudbok
shigasababbolgan Yuopridaketiiganioek kabinetitdojoot
ikkilamchimalumotamiyigishmagsadida, kabinetdantash-
garidagitadajqotardanoldino'tkaziadi. Chunkizaruraxbo-
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bo“ed Bundantashgaributadgjoatiartekshiishyokitaioa
davomidaaynangandaymalumatarolinishilozimiiginianiolab
beradi. Shuningdek, bosmameaterialaraxboratmanbaisifatida
nisbatanolishosonvatogtifoydalaniganholdavagtvapul
mabiagiamitsashgacibkelad

Kabinetitadcjgotiarfrmaningozhisobatiniorganishdan
boshianad. Hisobotniyurgazishgamoshoimiarjavobogarbolsa
ham, marketingtadajgotiarbolimihisobofamiunifkatsya-
olishmumkinbo’ganhisobothujatiariquyidagifaolyatso-
halarinigamrabolganbofishizarur:

—sotbolish(zaxiradarajas, undanfoydalanishtezigiva
boshogler),

—ishlabchigarish (shiabchigarishmigdori, materialiar,
shchikudhiiovarzaxralarnitashishvasacjashharaatan,
ulamigaytaishlash,gadogjashvacorash, ustamaxarajatiar,
asbob-uskunalardanfoydalanishvaboshgalar);

—kadnar (ishchikuchigiymati, kadrar go'nimsiziigi,
mehnatunumdorigidarajasi, salbalbsizishgoldinshiar);

—mkarg(sddnragbathmmmrajatm maimuriy

mdudlanyolqagentlarboyma)
—moliya(balanshisobotimalumotiari).
Tadgiqotchifirmaningyugoridasanaboftiiganichkimate-
riallaridan tashqari katta migdordagi go'shimchaaxborot
manbalaridanhamfoydalanadi. Ulamibeshasosiy kategoriya
asosidaguruhlash mumkin:
Hukumatmahkamalan materiallar (mahalllyvaxonw)



T . o i
Bosmamateriallardanaxborotmanbaisifatidafoydalganda,
ulamiyigfishvatizimlashtirishdaganday usuldanfoydala-
sericinaricesmUbime I o L
togrdantoghisoishimatahligiishkerakermas.Bundan
A Hiiopiadigoihioig
ishonchhasigisaginafoydalanishlozim. Barchabosmealiax-
borotmanbalariko'rib chigilgandanso'nghamasosiymuam-
moning echimitopimagan bo'sa, uholdakabinetdantashg-
andaotkaziadgantadojqotiarzaruniyshartdr. Bunday soha-
browvideciarhisoharad
—teldamanitadojqgjiish (reklamaelonlarisamaradorigh
nitahiilgjlish, relkdamanitargatishvositalariniorganish,
ommaviy axborotkanallaridanfoydalanishnitahlil gilish,
istemolaudiioryasingiminianiojesh);
—iste’molchilamiorganish (istemolchiningtaniashva
yuoprigoyshinianicjovchiomilamitadoioofish);
—tagsimotchituri(set) samaradoriiginitahlilgilish
(tagsimotiturimucgjobiltarkiblarinigiyosiash, yuknigayta
shiashusulanvaboshogiar);
—iste'molxususiyatlarinitadajiqaiish (yangimahsulot
goyasinitahil, mahsulotniistemolchinijalbgiiganholda
sinash,mumkinboiganistemolgiishvabutovamiistemol
Birlamchi ma’'lumotlarni quyidagi uch usullardan biri
yordamidayigishmumkin: kuzatish, tajibavatanlanmata-
dojg,shuningdek uiamibigalikdagolashorgalyigiiedi.
Kuzatishengoddiy usulbo'lib, ko'pchilikholdagonigarii
natiilarberadi. Buusuiningmohiyatiorganiayotganomilar
bilanbogfligjarayonlamikuzatishdaniborat. Bungamisol,
dukongakelayotganxaridorarogiminianiolashdir.
Kuzatishtexnikasikuzatuvehiningozishiniyaxshibiish
darajasivajarayonlarga ganchalik haggoniy yondashishiga
bogfiic. Buusuiningchelkdanganigiuningyashiinxarakterdar
igidir. Chunkikuizatishxaridorarongidagandaydirakstalsr
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etmasiigilozim. Bundantashaaritashajkotinishko'pchilik
holdaxaridoriamingichkimativiniochibbermaydi.

Tajriba o'tkazishdanazorat o‘tkazish mumkin. Tajriba
otkazishtanlamausuiganisbatanarzonrogdrr. Tajibausui-
nng;
normal o'Zlarinitutishlarinitikiash mumkinemasligidir.
Kopchikholdabunday oyinchiikiartaibanitabily sharo-
tdaotkazishyoiblanechiad. Bungagadogiashniiajba
namunalarinidokonpeshtaxtalariga joylashtirishniolish
mumkin. Fagat bir o’zgaruvchini o‘rganish juda gimmatga
tushadivako’pmehnattalab giladi. Bungasababkofpsonli
ozgaruvchiamisinabkorishdir. Masalan,gadodiashniotger
nshoa,alchida-alohidaungaialsrgiuvchinomirang, ham,
shald,axborotargiymativaumumiytaisiinianiclashmumkin,
oozigivagidakopomilitahilotkazishgaimkonberuvchi
bh  kedabi wi ani &l wi g9

Bidamchimallumotiamiolishdaeng kengtargalganusul
tanlamaorganishdir. Organishusullarivagtvarmablag chek-
langanigigabogfigholdauchomilbiananigianad:

1. Soralayoiganshaxsiarkontingent.2. Soralayoiganshax-
sarblanalogaomatishvostas 3 Zauraxdoarovaunioksh
usullarining xarakteri bilan. Nazariy tomondan bilamchi
malumatiamiyigishningengidealusuiiniorganiishizarur
bolganbarchashaxsamiryxatgadishniotkazishadr. Amex
liyotdabundaytadbimiamalgaashiishdeyarimumkinemas.

Sorovotkaziishikerakbolganshaxsiartaniashyordami-
yordamidamulogotomatadi: shaxsly suhbat, pochtaanketasi
vatelefondasuhbat. Buusullamiko'ibchigishnitelefonda
suhbatdanbashlaymiz. Buusulningasosiy kamchiligishaxsiy
Togh, igaribuomigakoprogetiborberishardi. Hozigi
kundatelefondasuhbattez vafaolsorovo'tkazishdakatta
ahamiyatgaegabolib bormogda. Telefondasuhbatsanoatto-
varkaribozordarnitadoggiishdaguiaydr. Usamaralibof
shiuchungisgavaaniq bo'lishilozim. Aks holda suhbat
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Pochtalianketaorgaliso'rovotkazishning ustunliginar
gandayoiavatadbirkor bilanjudakamharakatsarfiabmuio-
goto'matishmumkinligidir. Bundasuhbataybibilanso'rov
natiglarinialmashiiioyuborishgahamchekgoyiadi. Birog,
bu usulning asosiy kamchiligi pochta orgalijo‘'natilgan
sotovargaipvobketshmiodoriningpestigar. AgarS0%avob
olinsa, judayaxshinatijahisoblanadi. Telefonvapochtali
sorovingkamchikargaegpigisalbatishaxalysuhetotikazsh
engkengtargalganvamagbulusulbolibgoimogda. Tajribali
suhbatiardanfoydalanishtadajgotiaruchunma’quljavoblami
oishfoizinioshiradi. Suhbatotkazuvchiningbarchagiyinsa:
volamitushuntiraoiishiorganishaniiiginioshiradivau
go'shimchaaxborotiaryigishimkonigahamegadir. Shaxsan
baisd suml :I II EIZEI n gE.EI: S Eil I'I:il ig)B’roq- :Iko: bage ferveteyi i
anketanitoghituzishorgalikamaytiishmumkin. Kojchiik
sandartankeidlarfagatgnasavolardanginabboratboimasdan,
mugohijavoblargahamegadir.oargandayanketatotasosly
elementnitalabgiladi. Birinchidan, har biranketanomsiz
bofishimumkinemas. Shusababliularnomvatartbragamiga
egabo'ladi. Bundantashqariso‘rov suhbatdoshtomonidan
otkaziayotganda, suhbatvadfi,joyivasuhbatdoshningtarti
ragamivauningimzosibofishilozim. lkkinchidan, harbir
rigaegabolishilozim. Bumalumotiargismansofrovyorda-
mida, gismankuzatishyofiblanolinadivauquyidagilardan
tergfotopackyoshi s fimolyahvol, oieboshiginng
kashi,olaviyahwvol, olaningtarki, malumoinngdaraies
vaxarakter. soraluvchiningfamiiyasivamanzil, jaraga
turuvchiyokiuyegasiekanigi, kochmasmukiningmavucdig,

Lzogmuddatioyoalbnshiovariaribianiaminanganigiogh
sdagimalumatiarmajburyboimasaham, foydalimalumotar

hisoblanadi. So'raluvchining daromadito'gfisidagiaxborot
muhimbofsaham, kopchilkuchunshaxsiyhayotgaaralashish
hisoblanedi.
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Uchinchidan,anketanazoratsavoliarigaegabofishizarur.
Buso'raluvchio'zjavoblaridaganchalik uzviylikkarioya
oleyoiganigivaanketayotionomaasosdatolgiziayoigar
iggaishonchhasigiishuchunzarur. Totinchidan,anketa
o‘rganilayotgan muammao echimiuchun zarur axborotlarni
olishgaimkonberishikerak.

Yigiganmalumatiartizimiashtiigandan, umumiashi-
gencenvaishlicingendensong retieiervaLiarmeasosangen
tavsiyalarhisobatshakddatagdimetiadi Organshiamatia:
sningkattagsmilddguuinga—imarahbaranvatadgjooichi
mutaxassislargatagdimetiadi. Buguruhlamingaxborotiarga
ehiiyofvamoigiitriboiganiuchuniddaalohidahisobot
tayyoranadi Brinchisiexnikxarakterdagihujatiashirigan

Amerikabozomiorganishjamiyatio‘tkazilgan tadgjiqot
hisobotigaquyidagi majburiy mazmundagitalablamiishlab
chiggan:

1. Tadgigotmagsadi. 2. Tadgigotkim uchunvakimtomo-
nidan o'tkazilgan. 3. Tadgigot gamrab olgan bosh umumiy
ob'ekinibayongjiish.4. Tanlashhajmivaxarakteri,shunin-
odekoplaniayoigentanashusuinibayonofish. 5. Tadoiot
otkazishvadfi. 6. Foydalaniganso'rovusuli. 7. Tadgigot
otkazganshaxdarvabarchagolanigannazoratusularining
adekvativiavsinomasi8 Ankelanusres 9.0angyreiialr.
10.Foznihisoblashuchunfoydalaniganasosiykotsatkichiar.

11. O'tkaziganso'roviaminggeografkiagsimianishi. Buta-
Bdamingbaarishniaimnbshvameterislamimaniciyket
ma-ketlikda bayongjlishmagsadidako’pchilik tashkilotar
hischaningstandartshakdnitaniashgan Uguyidagiboimiami
ozichgadiadk

1. Kirish. Hisobotning nomi, tadgjiot buyurtmachisi,
tadqooiniotkazgantashikiomomi,elonaishvagti.2. Mun-
dariia. 3. Foydalaniganmateriallamiko'rsatishnivazarur
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4. Magsadhishelkdantiish. Bubolimdakiishsozdakorsatb
ofilganfoydalanigan materiallamikengrog bayonetiiadi.
Bo'limda, shuningdek, o‘rganilayotgan muammo umumiy
kornishdabayonginedi tadggatiaruchunasoshboiganani
gipoteziarbayongjinadi.5. Uslubiyot. Buboimdatadajoot
bosgchiarketmerketignixarakieriash, ushunchalamikeli-
fish, foydalaniganmalumatiarmanbainisanash, tanlashhaimi
vatadonkelish orgenshvatahigishusuiainioayon
ofishbardnakorsatkichiamikotsatishkuzai Mchitedojooichi
nugainazaridanamalgaoshiriladi. 6. Natijalar. Bubofimda
tadgigotchi nugtai nazaridan muammogategishli olingan
malumotarbayonikettirladi. 7. Olingannatijalarasosida
xulosalardinad.8 Xulosalargeasosanganiavalyakar Ollo-
vedaiariashusUigaioigavsinomaberiadi nezaryoinuotal
nazaridanuningishonchiigiisbotanadi, anketanusxasiva
suhbatuchunyoignomaketiiad ioigsiatisiipovelar,
atamalarvabiblografikroyxat,shonchiiknisbotiashudhun
ilL?ﬂganbwdnwawgbhmmmysbm
Yugoridako'pchiikkompaniyalarmarketingtadaiqotarini
maxsusixtisoslashtirigantadgigotagentliklariyordamida
otkazshnitakidlashgan. Bundaytadojqotiamingsifatiigin
teminlashuchunushbuagentikiaryuqordakotrsatiganbarcha
Mioz-fimmalamingbirmartalikbuyurtmalarinibajarishdan
tashaari,yirkagentilkdarmarketingningmalumbirsohasida
doimiytizimiymalumotaryigadiiar. Bundaytadaiqotiarna-
tiglaristandarthisobotshakiidadoimoobunachiargajona-
tiladi. Bungamisol gjlib chakanasavdotovar zaxiralarini
inventarizasiyasito'g'risidamalumotiamielongiuvchi
Angliyadachigadigan Inxetory Auditof Retail Sales nomli
byulletennikettiishmumkin, Ko'pchilikholdabubyulleten
uningasoschisinomibilanNilsonindeksi(Nilsenindex)deb
hamatalad.
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MARKETING TADQIQOTLARINI TASHKIL
ETISH VA AMALGA OSHIRISH

3.1 Markelingtadkjopliarinieshkietshorgantai

XIXasrdakofpginafimmavakonxonalar«kichkinax»bofib,
bufmavakonxonalamingxizmeaichiariozxaridorarinishax-
sanhbiishganvakeralkihamdazarurbolganmearketingaxborok-
larniozxaridorariblanmulogoidabofi, uiamimahsulot
xaidoiodishigrayondegpatihardkataiikuzatbuiarga
korxonavafimauchungjizigarlibolganximaxxilsavollar
berishorgaiimalumatiamiyigiibborishgan.

Keyngyllardaquyidegiuchiaanananingkuchayishinatie-
scamarkeiingaxborotarinlyanadasiativakengrogmicyosda
toplashgaimkonyaratici.

1. Mahalliy darajadagi marketingdan umumiy marketing
migyosigao'tish. Firmavakorxonalar doimo o’z bozorlari
lariozxandoarininghammeasinihamshaxsantanishiaricly-
tartibgasolish, keyingimarketing tadaigotiariuchun zarur
boladiganmalumatardoirasnianiciashningyangiyolarini
osh s eld

2kemachiarzaunyatidensemachiariabogeoish
ksemadhiardaromedaiingarobarishineiesdaLiariover
\/anzrnaﬂamtanlashd‘og‘dasndkwbobcilarkl bunday

tovarvaxizmatiamingturi,sifativamicdorigakoraharx
telabopyadgenisemolchiamiguruniarga(segmentarga)ay
ratishhamdaturiguruhdoirasidaalohida, 0 zgaxoshoigan
telbnmarketingtadjootiariorglitopishgaharaketgineds

3 Nandarbianragobetnishomiganansizracoletofish
gaotish. Fanvatexnkayutuglaritufayliragobatningnarx
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bilan bog'lig boImagan usullaridan foydalanishning qulay
sharotiamiyuzagakelimmondaki,nanxsizragobatoatovaming
nandemas,bakiuningyugarisiai,zamonoviydizayni,senis
xizmati, tovaryokixizmeattakifetayotgankononayokifima
shiningasosiyomiligaaylanadi. Bunday paytiardafoydalangan
usullardanbiri«doozorgandayta'sidanadi?»—deganaxborot
muhimbo'ibgoladi. Bunday sharoitiardakomxonavafimmalar
marketingtadajigotiariniolib borishuchun buyurtmalarbera
boshiaydi. Bozorigtisodiyotisharoiidatovarvaxizmatiami
istemalchiamingdoizarbehtiyojvatalallarigamosravishda
muvofiglashtirbborimasekan, korxonavafimealarbozomi
nazoratglaoimaygoladiar. Shumunosabatbianbozomiuz-
luksizo'rganishvaungamoslashishengmuhimishlardanbiri
bo'lib goladivakorxonaniboshgarishtizimidamarketing
tedoptarotkazshniashikdeisningahamiyatioroborad
Markeingtadojgotiariotkazishnitashidetish axoorotar-
N ygsh n gl gbesh vaell gEn
Bunday tashkil etish korxonavafirmalar uchun, ularning
faolyatiaridamarketinggarorarinigabul giishdavaia
borichanoanigiikiamikamayfiishdayordamberadi. Marketing
tadgootariningoloiekiibotb,bozor, ovar, savdo(iorat),
racobatchiarxaridorar nen-navo,reldama,koxonayokifi-
malamingimkoniyatiarixizmatqjladi. Marketingtadgiqotiari
otkezshnitashidetishningozgaxosiaziatarishundaki,u
olbbarigananigiianishiarasosidakorxonavamarketingfa:
oliyatiningstrategiyasivataktikasinitaniabolishdavauni
hayotgajortyetishdayordamberadi. Marketingtadgiqotiar-
ningtarkibiuningmagsadvavazifalariblanbelgilanadiva
ozarobogfiigboiganikkitomonnitagozoetadi:anigbirbo-

zomitadgigetishhamdabozorgachigishvauerdamustahkam

o'finegallash uchunkorxonayokifimmalaming o'zimkoni-
yatiarnitadajqetish. Bozomitadojqaiishmarketingtedof
qotaridakengtargaiganyonalish. Ukonxonafaolyatinibel-
gilab olishmagsadidabozorhagidagiaxborotiamitoplash
uchunolbboriadi.
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Muaxessisamingiakidkashicha,bozorokyaiibianbog-
Ikbazomierzsh sadohgiriniarieshbozoreckaiin
replashishvaisichohibegiashbozorsbiskdvariribo-

zordagi savdo shakliva usullarini o‘rganish kabi muhim
garorlamigabulgilishuchunkeraklibolganhammaaxborot-
tadgigotiarisizmumkinemas. Marketingtadgjigotiariniamal-
gaoshirishuchunkorxonavafirmalarda shunday tashkiliy
bofimlamiyaratishkerakd<, bubolimlarmarketingkonsep-

< ok : B0 L HOT
SUES'."C. “iElIOL.'“ igc__l Elllfgcmmloi'ql . IIclmg_
tadgigotiarisiz har gandayishlab chigaruvchikorxonava
ftmalarraqobmluasﬁgabaldoshberishiqiyin

sidavositachiami,moletkazibberuvchilami ishiabchiga-
ruvchiamixabardorgiishuchunasosbolibxizmatgjiadi.
Marketingtadaiqotiarniolbboruvchiboimiamingnatialar
konxonafadiyatiniboshaarishga, xaridorarehtyojnitopish
orgalishiabchigarishvaunisavdosinikengaytiishgayordam
beradi. Marketing tadgjicotlarini olib boruvchibofimning
totumigi birinchi galda quyidagilar uchun kerak kundalik
(hetial oykyli)shhotieriniehlioish,0zoerb
yohalishlarinianigiash,istemolchivamahsulatsifatiuchun
gayg'urish, optimal garoramigabul giishmagsadidankelib
chigbishlanmalamitagdimetish, chegaralanganresursiami
konxonatomonidanishlatishningengyaxshiusullarinitopish.
Harganday korxonayokifirma o’z oldilarigago'yilgan
magsadarigaershishiaridauchiaomiialsikotrsaiaditaniah
oinganstrategiya, tashkiliytarkibvabutarkibgaytarzda
faolyatkorsatishi. Marketingtadajotarotkazishboyicha
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rebdiat N il :
boshgarishtarkibibelgilabberadi. Shuninguchun marketing
xizmatining tashikiliy tarkibi quyidagiyonalishlardan biri
boyichataniabolinadi; funksional tovariarbolyicha, bozor-
larvaxaridoriarbolyicha, funksionalvaiovararboyicha,
Funksonalkornishdegitashkdlytarkibasosantovariariva
ulamisotadiganbozorariunchakopboimagankorxonalar
uchungplaniadi.
Xilma-xilvako'pturdagimahsulotiartayyoriovchinamda
savdasinitashkiletishdamaxsus sharoitiamitalabgiiuvchi
korxonalaruchunmarketingbofiminitovartamoyiiboyicha
teshidetshaolkeld
Anigbirtovarboyichamarketingboshoaruvchisiushbutovar
bilan bog'lig bo‘lgan hammatadgiqotishlari ko'lamini
boshgarish orgali bozorlarda yuz beruvchi muammolarga
tezaikblaniasretadad Quyidagianmalumiovarboyr
chamarketingboshgaruvchining vazifasigakiradi: o ztovari
uchunmarketing rejasinivabyudietinituzish; ushbutovar
chigarladiganbozordabolbotishimumkinboiganozgarishr
lamisstiopolash;raqobatchiarfadiyatiniorganishvaular
hagjidaaxborotiamitoplash; ushbutovarmarketingigata'si
etuvchikononaboimiaribiano'ziadlyatinikelshibdish;
byudetarioyagishvanandamisoatininezorateishishib
chigarishdaneskitovarlamiolishvayangitovariamiishiab
chigarishgakiritish. Ozmahsuiatiariblanturibozodarda
tuzimasibozorarvaistemolchilarboyichayonaliirigan
boflishimagsadga muvofig. Bu erdabozor sifatida bir xil
xaridomitashkiletvehiguruhyokisanoattarmogfibofishi
mumkin. Ko'p mintagalarda sotiladigan mahsulotishlab
chigaruvchikonxonalaruchunmintagaviy marketing xizmat-
danfoydalanshkerak Bundaytashidiytarkiodaxizmatoiuvchi
savdoagentiariushbumintakachegarasidayashashivaxizmat
ko'rsatishimumkin. Bundaytuzimakengtargalganbozorar-
gaegaboiganxalgarofimalaruchungolkelad.
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Marketingizianishiarguruhi Buguruhtarkibigaaxborot-
tadajoat, mahsulotgabolgantalabnitadajiootajish, bozomi

Axborottadgigotguruhidamavjudaxborotboyichaxizmat
korsatuvehi tiorataxtorotariniyigishvadaytaishlash,
qsodywmularboydﬂalma)@ssslarfaqm@m

Mdsbgabo‘gmmmuqadshgnmlaumdi
gishvaisigbolashsohasidagimuiaxassislarboishishart
Bozomitadgqotgiishgatexnikdizmatkorsatishguruhidaax-
borotlarga avtomatikishlov berish va elektron hisoblash
kerakbo'lgan marketingtadgjigotiarining ko'lamikorxonava
fimalamingstrategiyasivamagsadiariga, xususan, frmalar-
ningfaolyatyoishiaidaozgarshiboyichagabuicinecigen
garoriarga, bozorgayangiturdagitovaryokixizmat bilan
chigishga, tovarassortimentisiyosatidagiyokisavdotjorat

Hoxzirgibozorigtisodiyotisharoitidakorxonavafimealar
kasodgaudhramasdan, taniaboinganistiopolibozorardauzog
muddato'z ulushlarigaegabolishuchunigtisodiy, imiy-
exnkavy konyukdura- ot imolykalbiaxboroiargaegalk
giishmagsadida, ularmarketingtadgjgotiariniolibboruvchi

Biron birloyiha bo'yichamarketing tadgjgotiariniolib
barishniozdilarigamagsadaiibqoyganhargandaytashii-
latrmarkeingtadogatiariniolbborishgaixisosiashganboim
bilanyokirekamaagentariningmarketingtaddjootaribolimi
bilan,yokibolmasamasiahatberuvchivaxizmatko'rsatLvchi
mahaliykompaniyalarbilanalogaomatib, iargabuyurtmalar
berishlarimumkin. Agaralogarekiamaagentigiorgalioma-
tladiganbo'sa, uholdareldamaagentigioznavbaticarek-
lamaagentikiariningmarketingtadojgotiaribolimigamuro-
jatetishiyokishusohadaxizmatko'rsatuvchimahallly kom-
paniyalarga buyurtma berib, shartnomatuzishimumkin. Har
ganday holatda, agardamarketingtadajicotiarigaixisosiash-
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gantashkiotyokirekamaagentigimalumatiamitoplashga
imkoniboflmasa, ular shusohadamalumatartoplashgaix-
dalanishlarimumkin.

Marketing tadgigotiari kolamijahonvamamlakatbozor-
nish,uiamingimkoniyatiarinianigiash,savdovabozorhissa:
siningfirmahamdakorxonalarorasidatagsimianishinianior
bashoratiamiishiabchigishdaniboratbolishimumkin. Bunday
murakkabvako'plabxiima:xil, doimo o'zgaribturuvchanmu-
ammolamihal gilishdagatashuvchitomonlarmarketing ta-

Respublikamizda marketing tadgigotlari olib boruvchi

xOjaligihinghammatamodjardatexnikataraggiyativaishiab

Buyurtmalar bo'yicha Reklama agentligi
marketing hisob-

kitob guruhi

e

Buyurtmalar bo‘yicha Reklama
marketing agentliklarining

.
Ma’lumotlar Marketing
to‘plovchi va tadqgiqotlarini olib

Maslahat beruvchi va
xizmat ko‘rsatuvchi
mabhalliy kompaniyalar

1-chizma. Marketing

tedoioterniolbborishning Xaridorlar

umumiy tizimi.
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chigarishsamaradorliginiyuksaltiishga, moddynematyara-
tuvchilaruchuntashaivaichkibozorardaragobatsifarini
oldindananglab etishgayordamberadi. Bunday tizimaning
namunaviy-arkibiytuziishi1l- chizmadaberiigan.

3.2.Marketingtadkikotiariniamalgaashiishning
texnkavatexnalogyas

Bozorimkoniyatlariniyaxshirog bilish hamdamarketing
muammolarinihaletishuchunfimagatofiqvahaggoniyax-
boozaur Ameczaidoriami ragobetchiamivosiad -
lami soishvalsholartoigiisdagimalumotamitahiioh
masdanturib, hartomonlamatadaiq, rejalashtiishvanazorat
giishniamalgaoshiroimaydi. Mashhuramerikalik marketolog-
lardanbirishundaydeganed: «Biznesniboshgarish—buuning

il h keligkriboshaaris : eqalk
(0500

Hagjigatdan ham axborot— moliyaviy, xomashyo, asbob-
uskunalarvaishchikuchikabimuhimboshgarishresursiva
abiekiibotbgoimooda. Shublanbinvacidiaxoriiadojook:
chiaralkideganiardek bozorogfiistegexooaiarcenioly

goniggan korxonani topish juda mushkul. Ayrimlar anig
malumotamingetishmasligidannolisalar, boshgalarinoaniq
ganchalik haggoniyligini aniglash ham muammaodir. Shuning
uchunhattoxorijdahamxaridorbozorisharoiidajudakam-
dankamfimalarginarivojlanganmarketingaxboratitizimiga
egaekanliikarblanmagtanaoladiar. Ulamingkopchiigi
marketinglitadaicotbolimlarigaegaemasiar, boshaalaiGz
bozomingahvolihagidaaxborattoplashhalio’zrivajining
kbosochidedk.
Lekinyangitalallamingo'sbborishimarketingningbaynal
minalashum ragobatningkeskiniashishisamaraliaxtoratiarga
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egalkgjishnikuntartibigagoymogda. Bungayangitexnika:

laming, yainikompyuterlar, nusxako'chiruvchimashinalar,
videomagnitofonlarvaboshgalamingkengkolamdaishiatili-
shiham bungakengimkoniyatiaryaratmogda.

Marketingaxborottizimi(MAT)—marketingnirejalasht-
rshnitekomilashiiish marketingiadbiarniamalgacshiish
vatadbirlarirosiustidannazoratmagsadiaridafoydalanish
yuzasidananig garorar gabul gilishuchunzamonvamakon-
targatishyuzasdanuzuksizvaozarobogfigkishiar,asbob-
uskunalarvajarayonlaryigiindisidir. Shumagsadda MATni
etkazibennvchiarunioryoloungadedarguydegiamianic:

Bb ddbi zauw.

—Doimiyravishdaganday garorturiarigabul giinayapti?

—Qaroargabulgiishuchungandayaxborottuiarikeralk?

—Doimiyravishdaganday axborotturikelibtushayapti?

—Hozirgipaytdakelib tushmayotganaxborotlardangaysi

—Harkuni, haftada, oydavayilda ganday axborotlarga
Zaruiyatbor?

—Qandayjumalkar,gazetalar, savootahlilaryokiboshoa
axborotmanbalaridan doimiy ravishdafoydalanishzarur?

— Axborotlarda ganday maxsus mavzular o'z aksini top-
mogizarur?

—O'rganishuchungaysibirhisobotanaliik dastuiardan
foydalanish mumkin?

— Mavjud MATi takomillashtirish yuzasidan eng muhim

Anigaxborotga, shujumladan, aynan o'zixohlagan axbo-
rotgaegabo’iganboshgaruvechibindsharoiiardaboshgalar-

” aloyceicarOtarCpLGENd "
egaboladi. ShuninguchunMAThirejalashtiruvchilarboshoa-
ruvchidauyokibuaxborotmavjudiginianiglabginagolmas-
dan, uniuyokibuaxborotgagarabto’grimofjal olishga
undashgahamharaketgishiarizanr Aylayik savoliugfiedk
bashgaruvchirekiamabyudietingjminianiglashdaassortiment
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boyichagandaygarorargabulgiishuchunnimalamibiishi
kerak? Shunarsamalum bo'ladiki, boshgaruvchibozoming
to'yinish darajasi, rekiamaning mavjud emasligisharoitida
axborotiargamuhtojdir. Xuddishunday MAT orgaliboshaarish
sohasidagarorargabul gilish uchunxuddishunday axborot-
lmirgglashtiishvadishzarudi. Yugoridakotbdhicigen
nmxjahsobdrnabrTManvahaqqyrmurmanhlanish
zidauchrabturadiganmalumotiar bilan hamtamlnlaydl Bu
tizmmarkeingningturitasnifitogiisidakundalikexoorat-
larolishuchunfoydalaniladiganmanbalarvajarayonlaryr-
gazetalar, maxsus magolalar, xaridorior, mahsulotetkazib
beruvchilarvosiachiarvafimaningozxodimiariblansuh-
betiardantashidtopadi.

Marketing bilantolagonlishug'ullanayotganfirmalarda
kopchikholardaintelekiualtizimsiainyanadayaxshi-
lashmagsadidago'shimchaimkoniyatiaryaratiad.

Biinchidan, xodimlamiyangigoyalarhagjdaxabarqjiish
gaorgatiadivaragheatiantiiadi. Masalan, ularboshoglar
tomonidanetborgacinmagangizigariaxboratamitoplagan

konferensuyalardaqamashlsh ragobatchilamingxodimlari—
mahsuiotetkazibberuvchiarivaagentaribiansuhbatashish

Uchinchidan, kompaniya axborotnitashgaridan buyurtma
gjlib olishimumkin. Masalan, AQShdaA.S. Nielson Company
kanabaholar, akslyakurslarihagidagiaxborotiamisotadi.
MarketResearchCorporationesabubozordagivaziyattogris-
daghisobotamisoiadi.
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Tortinchidan, birgatorkompaniyalarintelekiualaxtorot-
lamiyigishvagaytaishiashuchunaxborotmarkazaritashid
gadiar. Umarkazningxodimiarifacgiginaaxboratiamiyigiish
vagaytaishlashbianshug'ullanibgolmasdan, boshgaruvchi-
lrgauiardantoydalanishdayordamaiadiar. Truvelersinsuranu
Company 1991- yilIBMyordamida oyiga 200 telefonlibuyur-
tmalargajavobberadadiganvalOtamasiahatjavooigamoiak
langanaxborotmarkaziochdilar. Biryildankeyinkompaniya
20tajavobva4000tatelefon buyurtmalarigajavob berish

quwatigaegabold. Bundaboshgaruvchiamingvedfiteialadi.
Chunkimarkazulamingialabiasosdacisgavagtichidakeraki
variantariniamaldanamoyishetishimumkin.

Fimarahbariyatigaichkibuxgalteriyahisobotivaboshoa
malumatiardantashaaribozorkon'yukiurasihagida, xaridor-
ningaynanshutovamisatibolishganimamajpurgiganigini
rekdamasamaradoriginihisoblashkabimarketingmalumotiari
hamzarur.

Bundaymalumatiamimaxsus marketingtadgjgotiarioroali
olishmumkin. Butadgigotiar doimiy ravishdamalumotiami
lyreedh, yoish el g eén dgh \vaoap xxs make
Fmalarmarketingtadojgotiarinatiasinituriyotarbian
olishlarimumkin. Masalan, kichikkompaniyalar butadgjicot-
firmalargabuyurtmajiishlarimumkin. Yirik kompaniyalar
kopchikhaldaozsiukiuraaridamarketingtadqootiboim-
larigaegaboiadiar. Quyidashundayboimningtipktarkio:
nikorbchigamiz.

Direktor (barchatadgjgotdasturiningbajariishigajavob
TELmobTicavEEeehaEhicE bV
mutaxassis(ekspert,0zigaxostadgigotmuammolariboyicha
masiahaichi, malumatamiloyihalashvagaytaishiashgajavob
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beradi). Kattaanaliik (muhimloyihalamibajaruvchi, malu-
mobn &l dged kedd ek weEdAn

uchunmaterialtayyoraydi). Kichikanalik @sosanhisoblash
it ibsierad acabiolarobzor ey KL
nachitadojgotmavzulariboyichareferatiartayyoraydi). Ne-
zoratchi(etkazibberiganmateriallaming anigligigajavob
beradi). Ishchidirektor (firmafiialarigaboradivaulami
nazoratgiadi). Royxatgaoluvechishchidirekiorrahiarig
caishtayd) olsohctvan H emchisifoard

Engkopuchraydigantadajcotiarbozorsigiminianiclesh,

fmaningbazordagisaiishiboyichawiushi bazorasniiniantct
lsh sotishniishligishragobaichiammahsuioiniorganish,
bahdamiorganishdrr. Shunitakidlashlozimld frmalanek-
lamasohasdagitadojqotardavaxaridorarfikiniorganishda
kopchiikholardamaxsusfimalandizmatigamurogataiiadi.
goiganholardafimmalaro’zkuchlangatayanadiar. Shubian
birvagtdamarketingtadajcotarirahbariaxborotarborasida

judayaxshivahartomonlamabiimgaegabolishikerak. Aks
holdaaxborotiarnoto'g'r, qaytaishlanganyokimuddatidan

gigotjarayonibesh bosgichdaniborat. U quyidagirasmda

loisaen

Birinchibosgichdatadgigotga go'yiladigan talablami
shakllantiishvauningob'ekiinianiglashzarur. Bumanoda
kopnarsatadaigotarrahbarigabodfiqdir. Masalan,agarbu

pid e
beped, e

axborathoimidantelefonapparaiigaboligantalabtogiisida
so'rovbersa, bolimxodimiaridabunarsajudakoptushun-
Tadgigot |— Tadgiqot |—> Axborot
ob’ekti sxemasini v Hisobotni
yaratish -
Axborotni tayyorlash
tahlil gilish

2-chizma .Marketingtadajootiarijarayoni.
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nigandaykolamdaotkazishlozim, balkiaholiorasidaemas,
tashkilotvakorxonalaro'rtasidalozimmi? Yalnishunarsa
chunkiularbirnechac’nlabmavjud?Hattoki,agarbumallu-
motlamingbarchasijudazarurboisaham, ularboshgaruvchi
uchunto'gtigarorargabulgilishuchunbutunlay keraksiz
boflishimumkin.

Shuning uchuntadgigotrahbari organilayotgantelefon
gpparataniTAtadogishtesniainianaiokorsatb
bersa, ish butunlay boshgachabo'ladi. Buholdatadgigotni
bo'yichaharakatrejasinituzib oladilar. Burejaalbatta
tadqigotgaijodiy yondashishimkoniniberadi, lekinbarcha
tadqigotjarayonining birgismisifatida o'zigamalumbir
boimiamivaunibaarishamalaiozichigaoked. Tapba
yordamidatadajiqgjinayotgannarsanigandaydiromillarva
ulamingozgarishigaboliganta'siianiglanadi. Buusuining
magsadiishchigipotezalamiinkoretishdir. Malumotiary
gishningbuusulisavdopersonaiinitayyorashningengyaxshi

muammolariniorganishdagoflaniadi.

I-polal

MA'LUMOTLAR YIG'ISH BO'YICHA TADQIQOTLAR REJASI
Rejaning bo'limlari Rejani bajarish usullari
Axborot yig'ish Ikk’llamchl Birlamchi ma’'lumotlar
ma’'lumotlar
Tadgiqgot usullari Kuzatish Sharhlar tajribas
Tadqgiqot vositalari Anketaso‘rovlari Texnik vositalar
Tanlanmausul Birlikni tanlash M igdorni tanlash.
Jarayon

Aloga(kontakt) vositalari Telefon Pochta. Shaxsy suhbat
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Tajribayordamidatadqjqgilinayotgan narsaning ganday-
dromiarvaulamingozgarishigaboiganiastiancianadt.
Buusulning magsadiishchigipotezalariniinkor etishdir.
Ma'lumotlaryigishningbuusulisavdo hodimlarinitayyor-
lashningengyaxshiusulinianiglashda, baholar darajasiini
aniglash kabi marketing muammolarini o‘rganishda qo'l-
brd

IVbob

MARKETING TADQIQOTLARINI AMALGA
OSHIRISH USULLARI

4.1 Marketingtadaigotiariniamalgaoshirishning
sorovusuUi

fonlar, foto, videovakinokameralardanfoydalanishbiantas-
nifianadi. Sharhlartayyorlashayrimholardatajribaanketa

Anketasoroviai—biriamchimalumoataryigishvosiala-
ridir. Anketalar respondentiargamoljallangan savollarga
javoblardaniboratbo'ladi. Respondentar—anketasoroviga
chiidargayolgoymaslikuchunigaridanjudaaniqtayyor-
garlikzarur. Bunday tayyorgariikjarayonidaquyidagilami
anigisbaishlozim:

—aiinishikerakbolganaxborot;

—anketaturivaharakatusuli;

— harbir savolning mazmuni;

rerbrsavohinglgainickseti
—savollarketmarketigivadavomiyig
—anketaningjismoniytasnifi.
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Anketatuzishyugorimalakanitalabgiladi.oarbirsavol
unikengmiqyosdaishlatiishidanoldintanlashorgaliba’z
xaidodarorasdasrabkorishikerak Bazomitadoodiuvahi
tanlamao'rganishrejasinituzishdan oldinuchasosiy savol
boyichagarorgabulglishzarur:

—Aniqgilibkimnisorashkerak?

—qanchakishidanso‘rashkerak?

—Sorovnigandayqiibotkazishkerak?

Boshgachagjilib aytgandagap tanlash birligi, hajmiva
tadgjgotjarayonitogrisidabormmoqgda. Yugoridagisavoliar-
danharbiiozigaxasmurakkabdir. Masalan, tankashbirligi
uchunkerakiiaxboroningtasnifinibiishetariemas. Misol
uchuntelefon apparatigaxaridoriarmunosabatinianiglash
uchunzarurbolgansharhnitayyoriashuchunoilanimi, olla
giuvchi,soiboluvchivaundanfoydalanuvchibrshaxsholsa,
tadgjgotchiuchununianiqgjiibajratibolishkerak boladh.
Bundantashaaribuso'rovjudagjstarasmiy suhbattasnifiga
5oz

Pochtaorgalisorov—shaxsiy suhbatgaroziik bildimma-
ganlarblanalogaomatishningbirdan-birimkoniyaticir. Shu
bilan birvagtda savollaminganic, oddiyvalo'ndatarzda

Shaxslysuhbatsorovotkazishningengmagjulusularidan
biridlir. Chunkisuhbato'tkazuvchizarurhollardaanketada
kozdatutigandantashogrikoprogsavolarberishivasuhbatni
ozshaxslykuzatishiariblantoidiishimurmkin, Buusuining
kamnchiligiuninganchagimmatgatushishivamaxsustayyor-
gakdanoiganmuiaxesssiarboishnisBboishidr Chunki
turiivaziyatlarda, ko'chada, uyda, ishdavaboshgahollarda

Guruhisuhbet6—10kishibianbivagdaotkaziadi. Uler
anchauzoqvagtsuhbatotkazuvchibilanmahsulot, servis,
savdonitashkil gilishvamarketingning boshgamuammolari
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boyichasuhbatotkaziar. Buerdasuhbatotkazuvchiogr
tuvchiroinibajaradi. Tanlashhajminianigiashshunikorsa-
tadik, tanlashhajminingkatialigikichkhajmlarganisbatan
ishonchiinatiaberadi. Lekinshuningdek; togicarorgaboul
gishuchunbarchajavobberaolmchiardansotashshartermes.
Talabgjinganishonchiinatiglargataniashreprezentativigi
shartigaamalgjiishorgalikamfoizaholinisorabhamer-
shishmumkin. Tanlash jarayoni tadgigotmagsadidan kelib
chigadi Anigasniiargaerishishuchun,ahoiningjins yoshi
vaiimolykelbdhigshinhisobgaovchiehimoliianiashdan
foydalanishlozim. Tadajgotjarayonidaso'raluvchilarbilan
aloga (kontakt) usulinihamaniglabolmoqzarur. Belgilangan
aholiguruhiblantelefon, pochta, shaxsiyintevwwuo'tkazish
vaboshgausullaryordamidaso'rov o'tkazishmumkin.
Telefonlisorovengtez axborotyigishusulidir. Lekin
telefonisorovnifagatginatelefoniborkishiarorasidagina
o‘tkazish mumkin. Chunki u o‘tkazilayotgan muammolar
boyichaetariibiimgaegabolishibilanbirgapedagogika,
xaridoandcratvorinhamyaxshiorganmogizarur, Tadojgot
sxemasiniishlab chiggandan so‘ng ma'lumotlar yig‘ish
jarayoninikuzatmoqdarkor. Bubaosgichenggimmatturadiva
aohidaetborberishinitalabagiad Chunkiturimuammolar
wijudgakeibquyidagiholyuzberishiehtimaiibor. Masalan,
sorovotkazishuchunmofalangankishiarboimasig, bor-
diyuuiarbotsahamaxtorotberishdanboshtorishiaimumkin
(yanisuhbateruamioizigiracmeganyokinomecfoulvacning
tanlanganig). Yanashunieiborgaoishlozimki, ba'zires-
pondentiar suhbatniyokixatnitezrogtugatishuchunnoaniq
yokibiryogiamajavobiarberishi, bazanbuningaksibofishi
hammumkin,yahnisorovnitezroqvaarzonrogotkazishuchun
suhbatemingo’zihamnoanigikvabiryogiamalikkayolooyr
shimumkin.
Yuqoridagilamihalgiishdazamonaviytexnikvositalami
go'llashyordam beradi. Misol uchun, AQSHda kompyuter-
lardanfoydalanish marketingda butun biringilob yasadi.
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Ko'pchilik firmalar endilikda respondentlardan suhbatni
kompyuterto'ri(seti)orgalioimoogdalar. Mallumoatiar, firma
terminaligabirzumdakelbtushadi. Buterminallarto'gidan
to'g'risavdo markazlarida ham o‘'matilmogda. Ko'pchilik
xaridorlaranashunday «tanimas»suhbatiamiafzalko'mmogr
uerqoliayveziyatnivuudgaketirayapi. Kopchiksuper-
marketiardatovaramikodlashtizimiomatigan. Bukassa
apparatiaridatovaruchunhagtolashvagidautogrisidagi
malumatnibevositakompyutergakelibtushishinitaiminiayoi.
Yidilganaxborotyordamidaxaridoraminguyokibutovami
afzalkorishiarihaqjda, ulargarekiamaninguyokibushakdni
golabta'srgiishhacjdatedojgotiarotkazishmumkin,
Marketingtadgjgotiariningkeyingibosgichidamalumaotar
vadkspersiyani(asociilynsiykatialamingtecsimiansh)
olish, muhimo'zarobogfidiikkamianiclashuchunkombinasion
jpovalartizsh komrelyasiyakoefisiyenininisoblash regres-

sion komelyasioniakiortaxdivaboshgastatisikusuiami
qolab,kopoichovitahiiotkazishkabishiamibajarish

zau.
tadgigotlarining yakunlovchijarayondir. Bu jarayonda
tadgjqotchiboshgaruvchigajudakopstatistkmalumaotiami
etkazibberishishartemas. Hisobatotkazigantaddgotiardan
hosiboiganasosiyxuiosavatakilamio zichigadishiva
marketing bilan shug'ullanuvchimutaxassislamigizigtira
oluvchitidayoziganbofishikerak Bundantashogriumerke-
tingtadhifariniotkazishuchunaynanzarurboiganaxborot-
lamiberishilozim. Hisobatnimagsadnibelgiabolishvatad-
gigotdan olingan asosiy xulosalar bilan boshlamoq zarur.
Shundansongkeliiganxulosalamikengyoriishvatadojgot
usullarigasharhberishbiandavomettiishkerak. Shubian
brvaqratexnkgsmiamingoigiasviivalboshgakopma-
lumatiamigo'shimcha (yordamchi)jadvallargahisobotoxiida
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tushunchaberishbilanyakunlashlozim.

Melakaimarkeingiadojqoiquydegiiasnifergaega. limly
tahilgiishusullaridanfoydialaniganik judaetioorblan
kuzaishotkezgpnk gpoezalaminganioshaldanirigank
g,imystigoolashvaiestotkazshusulandanioyoslant
ganlk Brmisolkobchigamiz. AQSHdagijonatmalisavdoga
ixtisoslashgankichik birfirmatovarlar gaytishfoizining
yugoriligidananchagjyinchilikka uchradi. Buning sababini
aniglashuchunfimadgaytgantovarargaberiganbuyurtma-
lmiciganaboshied Tahimiozningyasheshioyigaytarigen
tovaminghajmivatovamingko'rinishiboyichao'tkazild.
Otkaziganregressiontahiiasosidashunarsaaniclandid;io-
varlaminggaytishehtimoliunimioztomonidankutishvagt-
ningashishibilanbogflicekan. Natiadafimatovamimioz-
gateziogetkazibberishchoralarnikordivayaxshignanat-
paop  esd

Oftkazigantadgjigotiar uning gatnashchilaridanvujudga
keluvchimuammolarni echishdaijodiy yondashishnitalab
gjladi. Shunday birmisolgamurojatgilamiz. Birinchimarta
bozordamaydalangan gahvaning paydobolishidauningta’mi
tebiygahvaningtemicentargoishihegdagaptarcald. Lekn
otkadgantayibalamatipsdashunarsaancianadidigioa
o'tkazibkorganlarmaydalanganvatabiygahvanibir-biidan
farglayoimaydiar. Buningnatiasidashunarsaanigboladi,
maydalangangahvagabolgansalblygarashuningtamidaemas,
balkiboshgapsixologkomilargabodfiqekan. Shundatadar
gotchiarmaydalanganvatabilygalhvanisotiboluvchiaruchun
bindsorovwwaragakritayyoraydiar. Sorowaragasdahar
ikkalatofauchunhammaydalangangahvanisatiboluvchiayok
leriogtisceguBmngshexsyvagimoysitarieceham
so'ralganedi. Shunarsamalumbodiki, soralganlaming
kopchigiuamicdangesa,etborsizvaciabyudietinirea-
lashiraoimaydiganayolars>debjavobberishd. Ulargamaydar
lengangeivegaboiganmunosabethianbogiosiatiariinaie-
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yotganedi. Shuninguchunfirmakeyingibosgichdaaynanshu
maydalangan gahvanisotib oluvchiayollargabolganmuno-
sabatniozgartiishgaolib keluvchirekiamakompaniyasini
tashkigidhvajudayaxshinatiplargaenshd.

Tajibashunikorsatadiki, malumatiamiyigishvatahil
giishninggandaydirbirusuligatayanmasdan, ulamingkombr-
nasiyasidanfoydalanishzarur.

Respubkemizdegiononsienoipldeolyetiniehiolsh
shunikorsatadik, ulamingbironiasidahamtoigshaldangan
markeingtadojoatanvatahiikompleksiyog Shublanbiga
tiorataxborotmarkazian, marketing, konsalingxizmetiari
ko'rsatuvchifimmalar sonio'sibbormogda. Ulartayyoriagan
materiallargoyatgimmatiigihamda sifainingtalabgajavob
bermeasigiblanajralibturadi. Ammohozirbizningigtisod-
yotimizuchunmustagjlaxiborotxizmatiarininvojantirish,
ulamingfeolyatinitartbgasolish, soglomragobatniyoiga
goYyishengmuhimmasalalardanbiridi.

42 Marketingtadjootiaridasavokavobusti

Marketingtadgjigotiaridaaxiorofamiyigishningsavol
javob, kuzatuv vatajriba usulari muhim axamiyatga ega.
Ozbekistondabozormunosabatiarningshaldanishiesakoplab
korxonalar,qo'shmakorxonalar, harganday xizmatko'rsatish
faolyatiningrivojanishigao’zta'siiniotkazayaptivashu
asosdakorxonalardamarketing vamarketing tadgicotiarini
gofllashgabo’lgan ehtiyoj ham o'sib bormogda. Masalan,
O'zbekistondafaolyatko'rsatayotgan«Transaero»aviakompar
nyasi,respubikamiziugaralarigaxizmatkotsataboshiaganiga
olti yil bo'ldi. Ammo hozirgi davrga kelib, u tanigli
kompaniyalarroyxatidanjoyoldi. Buningboisikompaniyasa-
maraimarkeiingtadgjgotiariotkazganigidir. AynankuzatLy
vatajribausullarinigolliagan holdaular quyidagixizmat
kotsatishiaolyatiniteshidashirdiarnyainxalogroreysar
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hagjida doimiy tarzda axborotnomachopetish, biryiloldin

tyyoragohchipaiarnibronofibopyshvasamolyotuchishioa
45dagoaveqopigandachipiasoioishimikoniyatiniyaratish,
kechayu-kunduzaxborotxizmatiningishlab turishi, telefon
orgalichiptalargabuyurtmaberishvakengtarzdachiptaso-
shosvaagentikamiashidashiishkallar Ushbuavie-
kompaniyaxodimiari, marketologlari«Fazodaxuddiuydagideks
shioiosidaistemachiaraguugmatkorsatishvachipia
sotishbianfoydaolishemas, bakiozfaolyatiaridaaynan
marketing elementlarinikeng gollaganholdavamarketing
tedojopiamitogiotkezshyolaiblanioydadishnioz
aidiarigamagsadqiibooygeniar.

Yugoridagimisoldanko'rinibturibdiki, hargandaybozomi
kattahajmdaegallabolishuchundoimiytarzda,awalombor,
iste’molchining ehtiyojini oldindan paygab olish, uning
muammolari bilan doimiy tarzda birga bo'lish, uning
ozgavchipsixooglyasiblanizmearizyurishgaharakatalish
vabundankelib chiggan holdamarketing tadgigotlarining
magsadiyonalishlarinitaniab, ulamihayotgatatbigetish
korxonauchunmuvaffagyatnitaminiaydi.

SavoHavob, kuzatuvvatajibausullarigaimiyyondashish
izanishiotkaziayotganjarayongaob'ekiivnugtainazaridan
garashvahammaomilamioZzichigajalbajiishzarur. Odkatda,
marketingtadojgotiariotkazilayotgandaasosansavoHavob
usulikengkolamdagofllaniladi. 2- jadvalda savoljavob
usuliningustunvazaiftomonlariko'rsatiigan. Korxonaning
fadliyati, magsadlarigauzviyravishdaboglangan marketing
tadgigatiarisergirabo’iadi. ShuninguchunhamsavoHavob

usLihagjdasozyitiayoiganda, alboatia, kuzatishvatagioa
usullarihamketma-ketyokiparallelravishdagollaniishi

mumkin. Kuzatishusuliasosan, harturdagibolganomilaming
jarayoniniozichigagamrab oladi, endikuzatishusulining
o'zinihamikkiturgabolishmumkin, Ulargaochigdanochiq
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2 el

SAVOL-JAVOB USULINING USTUN VA ZAIF TOMONLARI

Og'zaki savol-javob

Ustunligi

Kamchiligi

Beriladigan savollar mavzuining
chegaralanmaganligi. Taktik jihat-
dan barcha marketing vositalarining
go‘llanilishi. Savolga tortilayotgan
shaxsining nazorat ostida bo'lishi.
Sharoitdan kelib chiggan holda sa-
vollarning ketma-ketligi

Suhbatga ketadigan harajatlarning
yuqoriligi.

— agar savolga javob beruvchi vaqgt-
ning kamligini sezsa, o'ylamasdan
javob berishi;

— ba'zi ishchilarni  savol-javob
doirasiga tortishning chegaralangan-
ligi (gishloq ishchilari, kechki sme-
nada ishlaydiganlar).

Telefon orgali savol-javob

— gisga muddatli savol-javob (blis
savol-javob);

— butun savol-javob jarayoniga
gjratilgan vaqgtni chegaralanganligi;
— kam haragjatligi.

— telefon uzelining yomon ishlab

golishi;

— savollarning hajmi chegaralan-
ganligi;

— ba'zi professonal guruhlarning
aniglanishi;

— uchinchi tomonga ta’siri.

Yozma savol-javob

— tashkiliy masalalarning engilligi;
— territoriya jihatdan chegaralan-
madlik;
— o'ylamay beriladigan javoblarni
yo'q qilish imkoniyatining mav-
judligi.

— savol-javob paytida javob beruv-
chining butunlay nazorat ostida
bo‘Imadligi;

— ko'p vagt talab qilinishi;

— uchinchi tomonning ta’siri;

— o'‘ylab chigilgan «ratsional ja-
voblars»

e isoihiadpnbolekabatayeshiinchal
tishturi koprog samaraberishinamoyonbo'ladi. Negaki,
kuzatiayoiganobiektyokisubektkuzatLvostidaliginisezmear
ganiholdaxatt-harakatiarhamtabily yokihagigiy bofib
chigedi Buesaozomidaioghinatialargaershishnishak-
ningaksariyati,yalhikuzativostidagiobektyokisubektshu
jarayonostidaiginipsixalogikravishdahisgjib, 0 zinihar
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koygasolishihammumkin. KuzatuMar otkazilishijarayoni
asosaniabiysharaiiarda,yahibizningasoslymagsadimizbo-
zomitahligiishekan,demak bozorsharolidaotkaziadi.
Bozorsharoiidakuzatuvotkaziayotganvagtdakornxonalar
(kuzatvoibboruvechi)asosanozdiqogatiarniistemolchiar,
ulamingozmahsulotigaboiganmunosabatinihamdafikrini
aniglashga, 0'zragobatchilarining bozordagifaoliyatiga,
ulamingmahsulainiorganishgagaratadiiar.
Tajribausulinigo‘lashning asosly omillariga kuzatuv
natijasidashakilangan hamdabir-biriga zid bolgan muno-
sabatiamisarabbdishidad
Bunga«O'zbekistonhavoyollar»aviakompaniyasio'tkaz-
gankuzatuvvatajribalar misol bolishimumkin. Buotinda
ulamingasosiyyo'nalishlari, uzogmasofagauchuvchisamo-
lyotlaminguchishdaviidayolovchiiarozigianishisifatini
ozgartiishvashuyo'sindachiptalargabo’iganbuyurtmalar
soniniko'paytiishmagsadigo'yildi. Buninguchun «O'zbe-
kistonhavoyollar»aviakompaniyasi uchtayonalishniNyu-
Yyurk, FrankfurtvaMaoskvayonalishlarinioldi. 1- yonalish
boyichalyukstushiidar, 2- yonalishdaoddyginabuterbrod-
br,3- yonalshboyichaesaodsitagiushidartashidetic
Oftkaziadigantaibashunikorsatishikerakedid, aynanov-
cptanshtarznivasiainiozgartiishyolovchiaminghavo
yo'larikompaniyasigabo’gan munosabatga ganday ta'sir
o'tkazadi. Agarovgatianishningahamiyatiushbuyo'nalish-
larlardagandayaviakompaniyasamolyatiarinitaniashgatalsir
o'tkazmasa, demak, ushbuyo'nalishlar bo'yichauchadigan

bercheyolouchiaminglatiioydendicishileraiVabod

brodtiortiadigenyoralshiarmaceragendayoiovchiarkoprog
yohalisharboyichaovgatianishsiaiioshiiishikerakdegan
garorgabulgiishgaomibolaodad.
Marketinghagjdafikryuritlarekan, awalambor, istemok-
chiningehtiyojiniifay olishvashuasasdakorxonaishining
55



keyingirejalariustidaishiashnamoyonbotadi. Lekinhozig
zamontexniktaraggjyotiintensivravishdarivojanioborishi
tadbirkoriar, ishiabchigaruvchiyokixizmeatkorsatLvchikor-
xonalaroldiga ulkanvaechimigiyinbofgan,ammoalohida
birtadbilarasosidavatadbikorikka, ishiabchigarishgava
xzmatko'rsatishgaaynan, hozigizamontalablariblanizma:
izyurishnatijasidaechibboladigan muammolamigo'yadi.

Aynanshuasnoda Toshkentdagi «Yulduz» ochig hissador-
likjamiyatihammarketingtadajgotiariningbarchausullar-
danfoydalanib, 0zfaolyatidaiste'molchilargago'shimcha
xizmeatko'rsatishnitashkilashiirdi. Bundanbuyonharganday
semolchilstaganvadicafimahisobidantelefonomgiialoga
gjib, frmaishlabchigargankastyumniozdamavjudbolgan
(misol uchun)yirik chiyduxoba shimigamaslashtiribtikib
berishlariniitimosgilishimumkin. Shubilanbirga, pochta
orgalifimaga, 0 Zaridaborboiganmatolamingnamunalar-
buyurtmaberishlarimumkin.

Marketing tadgiqotiari rejalashtirilar ekan zamonaviy
istemoalchining talablarigay ravishdashakllanibborishini
bimasdanturbbozordamuvatfagiyatgozonishgyinboladi.

SavoHavahiarotkazish anketasavolarituzishvauami
hayotgatatbiqetishfagatiste’molchilaming ehtiyojlar
anigianganholdaciibboriishimagsadgamuvofiodir.

O'zbekistondafaoliyatko'rsatayotgan «UzDEUx» kompani-
yasihamaynanyugondakorsatiganfikrboyichaishyuriib,
iste’molchilar tomonidan keng ko'lamda obro’ gozonmoqgda-
lar. Frmamarketingtadgigatiariningsavohavobusuiiasosida
istemolchiaminggoshimchaxizmeaigaehtiyolaribalandelkan-
largamuhtojekaniarinianiciadiar. Natiedakompanyaoz
ishlabchigarganxavisiziik uskunalarinisotbdiganmiozga
goshimcharavishdaulaminguy-xofaliidarigayangialogavo-
stalrmiomatbberishnirgialashtimoqda. Bundamiozsod-
dalashtiiganalogavositasi(oddiytugmachanibosishbian)
yordamidatezyordamxizmeatiniyokixavisizikzmatinitezkor
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ravishdachagjiishlarimumkin. Buholdamiozlartelefonra-
bobo‘lmayobr

Istemolchilaminghozirgidavrdayanabirnozik tormoni,
uarishiabchigaruvchilarblanbamayixatiroevosiaalogada,
engimulogatdabofishniistaydilar. Shuninguchunhambotsa
kerak, keyingipaytlardamarketingtadajcotiariotkazilishi
natiasdakeibchigganhadabiznesnitelefonargalitashid-
lashtirish keng ko'lamda go'llaniimogda. o'ozirgidavrda
Ozbekistondamavjudbolganbarchayirikvakichikkonxonalar
istemoichiiarbianbevostaalogadabolishniyaidaozkor-
xonalarigakengdoiradatelefonalogalarinio'matmogdalar.
istemalchiaroZariningxohiaganiakdiiarini, shioyatiarni
vabuyurtmalarinikunning istaganvaqtidaaytib turishlari
mumekin.

Termizshahridafaolyatko'rsatayotgan «Ajanta»go'shma
korxonasiham (dori-darmonlarishlab chigaruvechi)iste’mol-
chiarbianmuiogoigaalohidaguruhtashidlashirganiar. Uler
har hafta davomida o'zlarining norasmiy ravishda bo'lib
otadganygishiaridatelsion pochiaorcglyigiganmallr-
matiamitahiilgiib, natialamifirmarahbariyatigatagdim
etadiar. lseimachiarbianisholbborishningyanabraizal
tomoni—buiste'molchilamingo'ziaridir. Rivojanganyirik
kompaniyalamingfikribo'yichakonxonalarozdiggete'ibor-
larinifagatiste’molchiningkongiinioviashgavayanafacat
istemaichiningkongligagarashgadaratishiarizarur. Negaki
axborotniengarzonvaengosonyo'bilanuzatishbuiste-
moichiningfimmayokikonxonahagjdagijobiyfikiin, yor-b-
rodariariga, qanrﬂosmmmg‘langa, hamkasabalariga, tanish-
bishrigaetazshdan

Shundayqiib, marketingtadajgotiariotkazishjarayonida
mavjud. Ammoulamito'g'rivamagsadiiravishdaqgofllash
uchunhamsavoHavob, kuzatuvvatajiibausullarinichugur
tehilgiish kerakitomoniarmisaralaboish,gaysibrusul
ko'progsamaraberishinianiqbiishyanahammagsadgamu-
voiopoled
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4.3 Marketingtadgjqotaridaiqisodly
matematikusullar
Marketingtadkikotiaridamalumotiamitahiilgiishoz
ichigastatistikbankvamodelarbankinioladii(d- chizma).

Adima otV T 1

Statistik bank (SB) —ma’'lumatlardan eng muhim axbo-
rofamigjatioishgaimkonberuvahisatisicomianyigin-
disdaniborat. UlardanbeazibitarinikoTbchigamiz. Shuni
takidiashjoizid, oy matematikadanxabardorbolish, marke-
tingbilanshugullanuvchiharbirmutaxassisuchunhamfarz
ham garzdir. Marketingning har ganday muammasio’zichiga
birganchao’zgaruvchanmigdorami(korsatkichlami)oladi.
Lekintadgjqotchiamiviardanbiigizigiraci(masalan,soish
migdori) vau bog/liglik o'zgaruvchigaaylanadi. Muammo—
shuozgaruvchiningozgarishsababinianiglash. Shumagsad-
datadajootchimustagiiozgaruvchilardebataluvchiozgaruv-
vazamondaozgarishibogfigigiozgaruvchiningozgarishiga
olibkeladi(bizningmisoimizdabular: aholiningdaromadda-
doriningozgarishigasababboiuvchiboshgaomiiler).

Vaziaibogiok —y=f (Xoueda xmusagjozganmah,

—ymalum birlik. Shuning uchunregressiontahliining
vazifasiregrecsiontengikningumurmiykotinishinianigiash,
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tengiikkakiruvchiparametriamistatistkbaholashniamelga
ashirish mustagiozgarnuvchiamingbogiigozgaruvchiarga
sotishmigdorio'sishiningaylanmaxarajatiaroshishigabog-
igighianigieshlozimbolsin Matermatikadagimalumusular
bienkomeyasyakoaiisyenidebataivohikoefisyentisob-

lanadi. U alogalar mustahkamligini korsatadi. Birgateng
maksimalmumkinbolgansharoitda0, 876 gatengjavobolish
mumkin.

Dsdimnantichihing vaziasXbepiikatiaidarbian
xarakterlanuvchiob'ektiamiP—aolchamlikenglikdatagsim-
lengeni—beigiygindga(guh sifjotikezishdr Obiek:
laminghammiqdoriy, hamsifatoichoviaribelgibofibxiz-
matgjiishimumkin.oarikkalatahiliarayonihamdiskim-

i vedder  db @i beger  (d, s doeldan)
boyichaaniglashdatasnifoyidhabirmechaguruhiargabok

red 2. Regressionvadiskhiminantitahilamigolashmuam-
molaridanbiimustagiozganvchiarortasidagiichkikonre-
lyasiyaningyugoriligidir. Shuning uchun haggoniy mustagil
ozgaruvchilardebataluvchikatialikdardanfoydalanishmag-
sadgamuvoigbotard. Uarboshgakattalidargatalsraib,

Fakioriitahlica esakattasonlimustagilozgaruvchiar
nechaasosyomiamianiclashgaharakatginedi Misoludhun,
bozomitadajqgiishdaxaridoraminguyokibusayohatiLrini
tanbshuyokibuteledastumitaniashgatasrgiuvchiomiar
anganad

1 Adbeeeiieé . lacdiaoe+anéed fivacenoeée yéiiniese. —1.:
1991,1A.74—158.
2 0aeoisine, aehedeieiaioile & sanoadiné aiasec. 1ad. i aia.
1.E&l, E.O. Ipeedd e 4d. —1., 1989, fi. 78—138.
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Marketingning bir gatormuammolaritadaigotchidanmalilum
abektami(Uiarkishiar, tovartar, hududiarboishimumkin)
statskmalumotamigaytaishiashboigansiatisikdarsdan
fargiiolarog, modelarbanki(MB) marketingiigarorargabul
giishgayordamberuvchimodellardaniborat.

Ularni boshgarish muammolarini hal gilishning ilmiy
metodologlyasiblanshugiulanuvchitadojgoichiariayyoray-
dilar. Ko'pchilik hollarda: yangimahsulotiarni sotishni
quyidag2- jpdveldaketiigan.

Yozmamodelar—alogalamianiglash, ulamitushuntirish
vaistigbollashuchunmofjallangan. Makromodellar—Dbir-
biriblanmalummunosabataromatiganbirnechaczgaruv-
chiardantashkitopgan. Misoluchun, uiaroddiytengiidardan
iborat bo'lishi mumkin. Bu erda sotish migdori bog'liq
ozgaruvchi,daromadar, ortachabaholar, rekameaxarajatiar
mustagiozgarumchiardr.

s modeerboot Py
chilarorasidagiko’plabalogalamixarakteriaydi. Masalan,
rekiamasamaradorligimodelidatartibbilanreklamaxarajati
vako'rgazma,yammearka, ekspozisiyalarsoni, rekamanicayta-
rishdawriyligi, reklamadanxabardor xaridoriartajibasiva
boshgalar o’zaro boglangan. Ko'pchilik hollardaommaviy
xizmatkotrsatishmodelidanfoydalaniadi, uniyananavibatar
nazariyasi ham deb ataladi. Bu model yordamida xizmat
muddati va navbat kutish uzogligi kabi muammolar xizmat
kotrsatishfoydalarigabodighadaorganiadi. Bumuammolar
yiiksupermarketarda, avto-yoqigiquyishshoxobchalar,
chipialarsotishjoyivalboshaalardadolzarbdr Markoviarayoni
debataluvchimodel (etuk rus matematigi A. Markov (1856—
1922) nomi bilan ataladi) ba'zi bir tizimlarning mavjud
Misoluchun,tasawurdjlayik, gandaydirtovarozxii—A.
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B Ckoiinshigaega Bnkelbgkdavaridararbuiuarooyt
Atovamisotiboluvchilarkelajakda 70 %okelsin, 20 %Bga,
10 %Ctovamisatibdishgao'tsinianvah.k Natiadaassor-
timentningozgarshimatrisasituziadi. Bumatrisadaharbir
tningikkinchiassortimentgao'tishinikorishmumkin. Agar
otishme'yoridoimiygayaginroqbosa, matrisaning tovar
boYyichabozorsigiministigholashuchunfoydalanishmurmkin,

Qaroriarqabulqiishmodelar boshgaruvchigaturiimugo-
bil echimlami baholash vaeng magbul echimlamitopishga
yordamberadi. Ulardanbiridifirensialinisoblashdir. Bzga
ma’lumki, bu matematikaning bir bo'limi bo'lib, unda
vazislamingdifierensiaivahosiasiorganiad Marketingda
ulardan, masalan, foydaningbahogabogfigiginiorganishda,
foydanimaksimal giluvchieng magbulbahonitopishmasalasi
goYilgandafoydalanishmumkin.

Matematkdestniashaa tengikvatengsizikiarshakigaega
vaqo'shimchacheklashlarmavjudbolgansharoitdako'pgina
0'zgaruvchivazifalaming ekstremumi (maksimumvaminimum)
topiladi. Marketingda shunday masalani ko'rib chigamiz.
Relkdamagasarfianganbirdolar(A) 10dolarfoydaketiradi,
tovaartagamatiechiarigasariangan dolan(V)20doler
foyda(R)ketirsin. Birganchacheklashiarmavjudbotsin.

A+BE£100

803A340

703V310

Masalani echishda shu narsaaniglanadiki, byudjet (100
dollar) optimaltagsimiangandafoydamaksimalbofishiuchun
40dolarrekiamaga, 60dolartagsimotgasarfianishilozim.U
holatda, 10v240 Q 20%260 = 1600 dollar, albatta murakkab
masalalardamuraldabhisoblashiargolianiad.

Statistikmodelar tasodifiykattalidarvajarayonlami
modellashtirishvaizlanayotgankattalikiamibaholashning
ek kairdor.
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go'llaniladi: firmauchun mumkin bo‘lgan ko‘plab mugobil
garorlarni o'rganish, mumkin bo‘lgan garorlarni ma’lum
natislarobkelshishariidaayaiidkorsatish uyokdounvo-
geaningyuzagachigshiehtimolinibaholash, harbirnatiadan
fimagakeluvchifoydani (tushumiami)baholash:
—harhbirgarordankelishimumkindaromadiamianiglash;
—engkopdaromadkutiiayotgangarodamitaniash. Matr-
salitlvdebaisivohimesaanied i snimsoudhunkeliamiz
Muammonihalkiishnatiiasikopchilikholdaictisodiyot
ganday ahvoldarivojlanishdayokitushkunlikda ekanligiga

bogfia Bizningmasalamizdatushkunikehimoi 70%%, ivole-

nishehtimoli30% gateng.Matisamalumotaridakotinbt-
ribdiki, mahsulotningbirbirigigabaholamingozgarishidan
foydacishningtuivariantarimoskelad. Qarorgabuiglish

dankutilayotgandaromadnigandaybaholashmumkin? Statistik

modellardaortachaxisoblanganmigdoriargoilaniadi, biz-

ning misolimizda: 0, 7%250+0,3%270=56 (dol.)—agarbaho
oshmayotganbolsa, 0,7%/2(-10)+0,32100=23(dol.) —agar
bahooshayotganbotsa. Shundaygilio, baholamiozgammasik

variantimagsadgamuvofiodir.
Raqobatchi harakati
Assortiment Assortiment
o‘zgarmas o‘zgarishi
sharoitda sharoitida
Assortimentning
Korxona o‘zgarmas sharoitida > 50 % 10
foydasi Assortimentning $ 20 $5
o‘zgarish sharoitida >

5 chizma .Oyinlarnazaryasimodelimasalasi.
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OYyinlarnazaryasimodelidahamstatisik modeldagikabi
masalalarhal giinadi. Ulaming fargishundaki, bumodelda
magoulechimiarabetiaiorishuvihoidialbolad Torishud
holatdegandagarashlaribir-birigato’g'rikelmaydiganva
oyinchilardebataluvchituritomonlarishiiroketuvchihar
gandayhadlatiartushuniladi. Bumasaladafimaniassortimentni
0zgartiishmuammosigzigiradi.Lekinfrmashunibiadi,
ragobatchilarhamxuddishundayozgarishlargiishimumbin.
Frmanuktainazaridan, agarassortimentninechkimo'zgar-
timasa, hechkimgo'shimchafoydahamolmaydi. Agarfirma
assotimentiniozgartiishgacgrorgisa, 20dokaroydacked
Buragobatchilamingxuddishusummadazararkofishigaten-
ozvagiidachorako'mmasa, 10dollaryo‘qotadi. Agarbordi-
yukalashamassorimeniniozoarirsa, fimabdolaryutac
Bungaassorimentboyichayaxshiishlaganiksababboladi.
Oxirogbatdashunixulosagiishmumkinki, agarikkalafima
ham «maksimalxarajatiamiminimallashtirish»> mezonibo'yi-
dash kosn HKaed  assaimen Ozgtisni

Vbob

dzd  kored

MARKETINGDA SIFAT TADQIQOTLARI

5.1 Markeingsifatiadojootaridafokusiashtiigan
guruhlamingtutgano'mi(@xamiyat])

Marketingdasifattadojgotiarimuhimahamiyaigaega. Mar-
ketingtadajootiaridasifatiyizanishlamingmohiyatishundan
boratkifcbjoetiayoigencbiekiamendgUiuhergaloolo
vaharbirguruihuchunalohidaizianishusuiqotaniadi Tador
gotusiubinitaxminiyvadeterminantyondashishbiananiojash
mumkin. Taxminiyyondashishasosida ob'ektdanalohidaguruh
aratboinadiganbo’sa, determinantasosidaesatadajooichi
oidindangarorgabulgjiibturib, alohidabirguruhelementini
oziZanishlariostigaokshimumidn,
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i i Uil H i
gapyuritarekanmiz, bundayguruhlar,asosan, 0ze'tiorini
gandaydir bir asosiy magsad va muammoning echimini hal
giishgagaratganboladi. Masalan, birontabirishialb chiga-

M/d1yok|>qzmatkom~d1kon<a‘amarkemgtadqmﬂan

chideylik. Buyo'nalishda ushbu muammoga o'z diggat-
elbomigaraipardokusshiigpnguuhbastuizidivaaynen
shuguruhkorxonauchunbozomishakllantrishgaozfaolya-
tinigaratadi. Bozomianiglashda shu guruhlamingasosiy
magsadlari nimadan iborat bo‘lishi mumkin? Bu albatta
semachiamingtalablaridrr isemachiamingialblariesa
tuiomilarasosdashaldanad Biinchidan, telabharcanday
insondaboladi,ammolekintalabnigondirishnafagatpulmab-
Ikkinchidan, mallumbirkorxonayokifirmaishlabchiga-
rayotgan mahsulotgatalab bo'lishimumkin,ammounixarid
gjibolishimkoniyatiboimasligimumkin.
Uchinchidanesa,baZiistemaichiardapulimablagiarinam
bor, imkoniyat ham bor, ammo ma’lum bir mahsulotni sotib
olishuchuntalabyo'q. Manashumuammolardankelibchiggan
holdacdokusiashtiiganguruhlansizanishiariniozmahsulor:
larigatalabyugoriboiganbozorargagaratishlarikoproq
magsadgamuvofigbotadi.
Bundantashaarisifatly izZlanishlarda «fokuslashtirigan
guruhlamstadgjgotiaming ob'ekarininamanigiabolishlari
zarur. Ular, iaxminanguyidagilardaniboratbofishimumkin:
—(gandaytovarlargaiste molchiningtalabikuchii
—mahsulotning bahosi;
—ladgjoototkazishiningiaxminjoyt
—aniglanganerdaragobatchiikningtarkibi;
—jo'gfrofiyhudud;
—mahsuloniotkazishusulari;
Yugpridagomiarasosdaistemachiamingbozordagitalah
vaehtyolariniddndanigabdishusUiaiyaratishmumiin
Buofindashuniaytibotishkerald4, sifatiyizianishiaming
asosiyob'ekiibolibistemolchiyuzagachigarekan, demak,
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uning ruhiy holatiniorganishhamchetdagolmasligikerak.
BundayholardagarorgabulgiishuchunarzimaydigandekiL-
yuladiganmuammo, yagindavrichidaasosiyomilardanbiriga
aylanibgolishihechgapemas. Buning boisi, hozirgikunda
istemolchiamingtalab, ehtiyojlarikeskindarajadatez-tez
0zgarbturishidnashuninguchunhamistemaichiarbozorda
oZanigayahvadatLishiiniodndanigaboishhoag
zamontadbirkorliginingasosiyomillaridanbofibgolmoqda.
Isemolchilamingbozordagiharakat,yainiuyokibumahsu-
lotnisotbolishiasosanmahsulonisotibolishxohishibian
imkoniyato'rtasidagitafovutniozmunchabolsahamkamay-
tirishdir. Shuninguchunhamiste’molchiharganday garorga
kelishimumkin. U mahsulotni sotib olish, mahsulothagida
go'shimchaaxborottoplash, sotb oinmogchibolganmahsu-
lotga.oxshashboshgamahsulotnisotib olishvamahsulotni
umuman sotib oimaslik garoriga ham kelishi mumkin.
Biz, mahsulotsatibolindideganmanodafikryuritadigan
bolsak,satibolishjarayonidansongistemolchimahsulotni
ozchahartoronlamasolishtiribko'ishimumkin, Bungamah-
suonngsiiparamatiaisemadhiuiganisetagevob
beradishikiradi. Satibboinganmahsuioiningistemaichining
tiishjarayonisotiboishmagsadivaharakatgakeliruvchi
sabablarorasidagialoganishaklantiradi. Shuninguchunham
marketingtedojootiardasiatly danishiararayonidadokus-
lshtiiganguunaaynanyupridakorsatigenomiarasos-
daise'machiningbozordagiharakatiniodindananigiabolis-
Eimumkin Siiatlyizianishiaraibborishnatiesidabnchi
galdayogjistemoichitalablarininghartomoniamagondiriishi
yolamioganishvabiiboish,odatda,ishiabchiganuvchi
yokixzmetkorsatvahikonxonalaruchunkeyingiaolyatiarice,
judahamkatiajobiyta'srkorsatadi Buotindacdokusiash
tidganguruhiaryasosiydicgate'ibordarniyucoridakorsa:
tiganomilarasosida, mahsuioiningyangianishinvamavoeni
yanahamyugorirogkotarishgagaratishiarikerakbolad.
Quyidaberilgan model harganday sharoitdahamgo'lke-
lavermasa-da,ammobozomingkattabirguruhiste’mochilari
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yokialohidaguruhiniorganishdagofkelishimumkin. Masa-
lan,3- jadvaldakeliiganmodelyordamidabiinchimartava
gaytasotiboinganmahsulotiargaistemolchilamingmunosa-

3 kel

ISTE'MOLChILARNING SOTIB OLGAN MAHSULOTLARIGA
BO'LGAN MUNOSABATI

| ste’'molchi I_shla_b Xizmgt
chigarish ko'rsatish
Iste’'molchi |1ste’molchi- N atija M arketing Asodar
ning mah- |ning reak- elementlari
sulot bilan |siyasi
tanishligi
Birinchi Talabni qon- |Yana sotib olish | M ahsulot Korxona ob-
fikr ijobiy |dirilishi ishtiyoqi namunalarini |ro‘sini ushlash
tekinga berish
Ikkinchi Takroriy Qayta sotib olish Obro'ni mus-
fikr ijobiy |gondirilish ishtiyogining N arx-navo- tahkamlash
shakllanishi ning oz mig-
Birinchi Talab qon- dorda tushi- |Obro'ni tik-
fikr salbiy |dirilmagani Boshga mah- rilishi lashga harakat
sulot sotib olish gilmoq
Ikkinchi Talabni tak- | xohishi M ahsulotni
fikr salbiy |roriy gondi- almashtirish, |Boshqga mah-
rilmagani Ikkinchi bu texnologiyani |sulot ustida
mahsulotni oshirish va bosh gotirmoq
sotib olmadik | h.k.

«fokuslashtiriganguruhyssifatidahamo’rganishmumkin. Bu
holda, marketingtadajicotiar, asosan, istemolchiarbozorda
oZarnicandaytutyapliardegansavolasosdacibboriishi
yaxshisamarakettrishimumkin. Bungamisol gl « Toshkent
i ebdicaichbi dayommingissikLnrd
ok samc'l 'IqE"ISII |I0|Ies| ““ganl 'E’s'df LI' : b
sidaotkazgantadaiqotiamikeltiishimizmumkin, «Toshken-
tsavdorishiabchigarishbilashmasioztadajoatiaridasalgin

ichimikarbozoioagtexminygurunamienisbal,uarlan
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savalipvoberdikezi,uyicegopramekeld Yahiyozasida
semachiamingsalonichimikargaboiganehiyanoond:-
rish magsadida changovbosdiichimliklar kvas, mors va
muzgaymog sotiladigan mayda chakana savdo shoxobchalari-
niko'paytirishhamdago‘shimcharavishda ushbumahsulot-
lamibevositasavdovaumumiyovgatianishkonxonalarioroali
sotishnikengaytiish. Buning natijasida Toshkentdamingdan
ortigsavdovaumumiyovoatianishkorxonalaridaturiixidag
tiigan. Bundantashaarishahartumanlaridajoylashgan, 250
danortiqyozgikichikovgatianishgahvaxonalaridaissigva
yaxnagora,kokchoylarblansavdogiishhamyoigacoyid.
Sotishko'rsatkichlaribo'yichaesa, 1997- yilningmart
oyigacha 30,4 ming shisha Toshkentma'danlisuvisotilgan
bo'sa, buko'rsatkichiyuloyigakelib 134,4mingshishani
tashkiletdi. Boshgaichimiikiar bilanbo’lgansavdomigdori
esal,2mingdan3000gaetdi. Shularbilan birgatorda 1820
tasisterachangovbosdiiichimiidar, shuningdek, Toshkentva
O'zbekiston hududidajoylashgan qo'shmakorxonalarishlab
chigarayotganchangovbosdiichimilkiar savdosikengaytirici.

52 Makeinasiividarnighaid T
olezh o

XardiogrisdagarorgabulgiuvchiarbiansavoHavob
otkazishquyidagitartibdaamealgaoshirlishimumkin:
—harbirxodimningo'zkorxonasihagjidagifikr;
—isemachiamingkononahacidegiiasawugaecaboleh
—korxonaningkelgusidagiyutujari.
Yugoridagiomillamianiglashdanmagsadesakorxonaning
heciymavcenikebipkoegvezyatinrepiimngmoskelshi
vachetgaogishniorganishdaniborat. Yugoridagiomilarga
misolgib ToshkenkSergeb>mebeljihazarishiBbdhigaruvchi
korxonaniolishimizmumkin. o'ozirgidavrdaushbukorxona,
yarihechgandaylarglyoq lpararkononamahsuloiise-
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moichiamingnatalablarini, naehtiyojarnigondiradlard.
oozigidavgakelbesamarketingelementariniozfadiyat
lardachugurgolashiarinatiasidakonxonamahsuioinings-
fatihamtubdan o'zgaribketdi. Korxonamuammolariorgani-
layoiganda, biindhigaldaisiemalchiarotiasidasavoiavb,
pochtavatelefonorgalibevosiaalogaomatidi. Butada-
gotlarnatijasida, korxonaningasosiy muammositovar sifati
ekanligimalumboldivaasosiydiggataynanshukamchilk-
bmitzaishgahamdayangiexndogkinaamioyeishga
garatildi. Natjadaesa «Lignakon» debataladiganmarmarday
sigaxtani24soatichidaemeas bald10dagoedaishibbd
garishyoigaqgoyidi. Bundaytadbiiamiamalgacshinshda

«Sergeli»korxonasiuchunmuammonianiglashdato'griyof
tanlaganligivamarketingtadaigotiarishumuammolamiechi-
minitopishdao’zsamarasiniberdi. Bukorxonafagatozmik-
romuhm usudalshlayapu deganiemas. Korxonaningasosly

masitashkiletigan. UngaGemaniyatajiibasiasosidaishiab
chigariayoiganmamarsimonmebelar, idoratoplamiari,bog-
hovi,yotogronatoplamiar javoniartoplamiarisingarimah:
sulatiargoyigan.go'shimcharavishdabuerdabuyurimalooy-
hamyofgaqgoyildi. Buhamkorxonauchungo‘shimchadaro-
madegasibofishimkoniyatiniyaratol. Kelajakdaesa Janubly
Koreya, Indoneziya, Germaniya, italiyalik hamkorlar bilan
bigalkdago'shmakonxonalaryaratishreiaituizibaoyigen.
Umuman, marketingtadajgotiaridasifatly izianishlarolib
borishningnegizimuvaffagiyatozonishekan, demak, hozirgi
davrdaO'zbekiston hududidafaolyatko'rsatayotganishlab
chigaruvchivaxizmatko'rsatuvchikorxonalarmarketingele-
mentiarini, marketingtadojgotariniizimiravishdaotkazb
tuishiarishart buningbois bizhozigizamondexorlyishish
chigaruvchiaroldidamanfaatiroholatdamiz. Negakibizning
iZlanishlarimizyangizamon bilanizmarizbormogda, shuning
uchunhamigfisodda, istemoichiamingoZarinitutishlarida
bo'ladigan o'zgaruvchanlikkamoslashishimizhamasonroq.
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5.3.Marketingsifattadkikotaridakorxonaningichki
muxiiniurganishyunalishiari

Marketing tadqiqgotlari korxonaning nozik tomonlarini
o'rganishgagaratilarekan, korxonaningbarchasohalarisin-
chikdabtahiilgilinishizarur. Buninguchunharbirxodimga
Oy karieloddayckiyamylidiaherdsavoryginds
targatiishimumkin,yalni

— Xodimshudavrichidaganday muammolargaduchkeldi?

—Namoyon bo‘lgan muammolar yuzasidan axborot kimga
batr?

—Muammoning echiminitopishdaganday takiifiar kirit-
lishimumkin?

—Yigilganaxborofamigaytaishlashvaetkazibberish-
ningsamaralitadorarnishibdniosh.

Quyida«Sergeb>mebelinoamishiabchigarishkonones
tomonidanishchi-xodimlar uchunishlab chigilgan anketa-

g  ded kel

Kamchiliklar
1. Mening ish Vagt Sarflar Holati
faoliyatimga
quyidagilar
halagit beradi
Afzalliklari
2. Takliflar Vaqt Sarflar Holati

3. Takliflar natijasida
quyidagi tadbirlar
o‘tkaziladi
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Yugoictegsavolargeoingeniavobiarsndikovikoianiahi
mumkinvaoziningkuchlivanoziktomonlarinianiolab oladi.
Buhalito'g'rigarorgabulgiishdeganiemas. Buninguchun
bizyanayigfigan axtorotning hajmi, uningmazmuni, garor
gabulgiishjarayoninihamtahiigiiootishimizkerak. Bu
ofinda,hozrO'zbekistonbozorigakibkelganinvayt»savdo
markasigaegaboligan«SHProstransmillykorporasiyasiniok
shimiz mumkin. Busavdo markasi bir zumdatayyorianadigan
15turdan ziyodrog mahsulotni bezab turibdi. Bu xil «Omad
xaltachalari»jahonning ko' pginamamlakatiaridaommalashib
ketgan. Endilikda esa «Si-Pro» kompaniyasi tufayli bu
shyapti. Ushbu kompaniyaning O'zbekiston bozoriga kirib
kelshitasodilyemes.«SHPo»,engawalo bazomiotganshga
garatiiganbirgatormarketingtadbiriariniamalgaoshirdi.
Konxonaasosanmakromuhitgao'zetibornigaratib, shuasosda
0ZninguzogmuaddatirejalarinitLzmoada, yanimahaliyxo-
mashyolardan foydalangan holda bir zumdatayyorlanadigan
mahsulotlarishlab chigarishzavodinishueming o'zidayoq
qurishnimofjallamogda. «Omadilixaltachalaming yutugini
elongishwkunitadbiiarihamaynanmarkeiingelementarin
goleshyoibianpudadhioyivaguvnooikbianotkezid
Oyindawidayutugegalarnikompyuterorgalitezvacsongina
topishiste’molchilar uchunyanadaqulaylik yaratdi. Bunga
go'shimcharavishdao'zbekestradasiningyoshiste’dodiari
san‘aflarinamoyishgjiindi. «SHPrax»kompaniyasiningomadi
xaltechalanitargatishdanasoslymagsadinvaytmahsulatibian
istemoichiamingkengroqgisminitanishiiish, uiarganafaget
mahsulotnisotish, balkiaynanmarketingligarodarasosida
uamingehtiyojvaiailiamiconaishibianbigafoyciaoish
bofibgoimogda. Ushbumisolasosida,yanashuninamtakidiab
ofishmumkin. Yan, markeiingtadajqotaridadiagateibomi
birginamaksimalomillargaemas, balkiminimalimkoniyatiar-
nihamhisobgaolishmagsadgamuvofigbo'adi, budeganiesa
aynanminimalomillarvagtikelgandahar ganday muammoning
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echiminitopishgamuhimta’siriniotkazishimumkin. Buning
uchun bozor talabini, ragobatchilarning kuchliva nozik
tomonlariniorganishhamdaomillaming (0'Zlarining) hamma

Ragobatchiamitahligiishob'ekiivhamdasubektivime-
zonlarasosidaolibboriishimumkin,
Bundaytahiiquyidagiomilarasosidaamalgacshiriadi.

Baholash.

Asosiy
omillar

n

. Beignm\amgvaﬂ%sasosyraqobafcﬂagarﬂ)afan

kozgatashlan iganomilaro'zj bardlahara-
katlamingasosiytamoyilibo'ibgolishimumkin. Ushbujad-

valasosidaiahilgiishguydagichaboladi.«Asosiyomilar
tikustunga, boshgaomillaresa, yaniragobatchilargabaho
berishustuniaribolyichabahoberiadi. Misoluchun,bahdiash

+4 shkalasidan-4 shkalasibo'yichaborayaptidesak, demak
+Akuchiustuvorlik,-4asosly kamchiikdar sifatidabahola
nadi.Ammobaholashragobatchiliksharoiidankelbchigmagan
halda, semalchiamezoratiosidaamealgaoshiiad Mabodo,
ningkuchlivanoziktomonlari hagidato'iqaxborotgaega
bofishimkoniyatipasayad.
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Yugoidagaydeiboigan Edccola i
ravishdao'tkazibturishbarchakorxonalaruchunshart Uarga
korxonakelajakdao'zininggaysikuchiitomoniarigadiogatini
cbeisricbshiad , P
tomoniarniozvaqiidaigiabolb, uiardanoldinistemoich-
inehivovaiEEhaTico G ki

Hozirgidawrdailmiy-texnikataragajiyotiningjadal o'sib
borishiigtisodiyotning barchasohavatarmoglarinigamrab
olmokda. Buidtisodiy rivojlanishgaijobiy ta'siretmoqda.

e aminoidkid yurihme
sulotlarga bo‘lgan munosabati ham o‘zgarib bormoqgda.

o : chozickelbr oo

oshisalaryanedayucomogaiaargaerishgenboterecier.

Vibob
MARKETING TADQIQOTLARIDA AXBOROTLAR

6.1.Marketingtadkikotaridaaxioraiaming
axamiyativaulamingmanbalari

Y Tar—————
rotiamingtolagoniibofishidadir. Umumanolgandahozirg
kunsanoatasriaxborotarblanalmashganigiblanxarakter-
lanadi. Sanoatasriuchunxosbollganxususiyatlar: moddiy
nematiar, sancatishiabchigarishningustundaraiadarnvoja
i chohiaihiesa .
Hringebyilos IIESEIS'Q. Ci o iluloicusllsl HO? 'ICFE

gyhd_ .'“E'E onbl VEv '.'CE.EEMEI.E arel C'SEH.'E" o Cf@"m'
tsht"usbbn“.bogiqgbbom‘ganls“uEEM' 'C'SIEIEE 1.OC'C[E.":E".EMI > I

o'sadi. Budavrdaishiabchigarishninoyatdarajadamosiashuv-
chan,yakka,ayimbuyurtmalamiboshagarishga, kichikehti-
yojlamigondiishgamoijallangan, ayrimxaridoriarminghar
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Ishlab chigarish samaradoriigining o'sishmuammosiham
0zgachaboiib, mehnatnitejashga, soishvaboshgarishxara-
panikamayirishgakoprogbogig Buamingbardhnesisheb

dopsh  xaggki takdadeg oz bben  bogg  bob
uning tarkibidagi, masalan, AQSH, Yaponiyaning aksariyat

sanoattarmodgjlarida, ishhagixarajatlar5 % danoshmaydi.
Hozirgiaxborotardaviningo'zigaxosxususlyatiaridanbri —
kooperaiviar, kichkvaoriakononalarsonningkopayib,har
birishchixizmatiniboshaarishvafoydadaishtirokiningortio
Budavrdamehnatbilanmashg'ulishchixizmatchilaming
sonivaulushiortibboradi. Masalan, AQSHdjshlogxofjaligr
dad0- vilardawyashiingloby»nominiolgan jarayondehgoniar
sniomgagehiooojplkiedkararisininketibd
cardi Bufermertanxofdligitufaylishaharvagishiogorasida
farq deyarliyo'q qilindi. AQSH fermerlarining 90 % dan
orirogiolymalumoati. Agiymehnatbilanjsmonlymehnat
o'tasidagifarqdeyariitugatigan. Masalan,agarAQSHavto-
mobilsanoatidaXXasming 70- yilarida150danortigishchi
vaxizmatchiamingkashimalumboisa, hozirgikungakelb,
ulamingsoniSxidanashmaydi. Ularhamasosantexnikiar-
dir.Nihoyat, agar sanoatastidaqo'shimchagymatmanbaini
Jsmoniymehnattashkiletganbotsa,axborotiardavidaesa —
muxandisvaboshgaruvchilarmehnatitashkiletadi. Hozirg
davrdaharganday mehnatmarketing bilan uzviyboglangan-
dnvatigravishdaungatayanad.
Mamiakaticfisodiyoiningivojanishidaboshgarishiizimin
mukammallashtirish va axborotlarning o‘rni beqiyosdir.
bofinmalari (ishjoyidantoribvaziikiargacha) ofrtasida
wzuksizaxborotalmashishdaniborot Fantexnkataraggyoti
o'sshiblanbigachigariayoigantovarlamingnomenidaiuras
hamortadi, tezyangilanadi,ishiabchigarshningtexnikaba-
zasizamonaviy vamurakkab mashinalartizimibilanboyiyd,
texnoogkiarayoniarntensivashadvamurakkablashed ishiab
chigarishniixtisoslashtirishkengayadivahokazo. Shuning
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uchunkonxonadafoydalanadiganaxiorotiamingmigdorikeskin
xonasidaboshgarish ehtiyojiuchun har soatda 100 mingdan
koprogyokikunigabirmiliongachaaxtboratbelglarnishiah
chigarshialbbainad Adoorotaretishmesayokivadaniola
foydalanimasa, bosharishdaxatolikargayolgoyishimum-
kin. Chunkibunday holdarahbarishlab chigarishningahvoli
hagidatolamalumotgaegaboimaydi. Masalan, Respublka
lgisodlyotvezrigi1996- vidameshinesozikononskanniiek
shirgandashunarsaaniglandiki, bukorxonalardauskunalar-
ningbekortribqoishholarining92 5foizigazaruraxto -
lamingozvagtidakelibtushmaganigisababboligan.
Olimlarning hisob-kitobiga ko'ra, O'zbekiston milliy
iqtisodiyotiniboshaarishningobekiivzarurvazialaributun
kompleksnihaletishbianbogigbolganaxborodamiishiab
chigshuchunharyi10 1 arifimetioperasiyanibejarishikerak
bolgan. Buningma’nosishuki, manashumagsad uchunstol
usiigaoimatiadiganidiavishiari
karmida30milionkishiningmehnatitalabgiinganbolaredi.
Hozirgisharoitdaishiab chigarishniboshgarishningmurakiab
bianhaletiadi. Boshgarishningximexxitexnikasiningkeng
gollaniishimehnatunumdoriiginikeskinoshirbginagoimay,
Hozirgi paytda marketing asbob-uskunalarining ishini
aviomatiktarzdanazoratgjiibturadiganvahisobgaoladigan
tulimoslamalarvaashoblar. mashinavaginivabekorturib
golishvagtinialohidagaydgiladiganmoslamalar; maimuriy
ishiabchigarishmoslamasivasignalizasiyavosiakani(gidiuv-
chaginuv)vaaxborotquiimas; hujatiamisacjash, Zashva
wzatishvosiari(hendkarioiekalar,goruvizimiaiuchun
uskunalarvahokazolar);sexvabolimiarichidagigolyozma
kompyutervakibemetikmashinalarishlatimoqda.
Korxonalarda mashina-hisoblash stansiyalaritarmogjari
yaratiishiblanboshgarishxodimiarinimexanizasiyalashii-
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biinchigadamaoidi. Hisoblashishiariunumdorigi3—5be-
robaro'sdi. Hozirgivagtdaboshagarishningkopginauzviyva
umumiy masalalari EHMlar yordamida, matematik metodlar
asosidahalgiinmogda. Hozigisanoat, elektron-hisoblashva
kibemetkmashnalaining20danartic,handaxtaratiopiay-

digan, uniishgasoladiganvayig'adigan 100gayaginharxi
moslamalami, shuningdek 100danko’progxildagikompyuter-
ishlatishvauzatishningyuksakunumiivositalan, jumladan,
hamdaaxborotiishgatushirishvadiish, dastumitaminiash
xotrasivatizimininvojantiishuchungurimalamingkeng
toplamgaegaboiganbirboginelekironthisoblashmashina-
bnisatyalishBbdnoarishniozeshtishnezardatLiloen.

Umuman bozor to'g'risidagi axborotning asosiy manbai
udix

— korxonaxofalik faoliyati va uning ragobatchilari
logl_wzg Gi K zaishnatiolar

— mamlakat rayon, tarmoq va boshqgalarning umumiy
o i

Konxonaxojalikiaolyatiouyidagimiodorykorsatkichiari
blanxaralderianect

—a0'tgan, hozirgivakutilayotgandavidamahsulot (tovar)
sotishningmutlag vadiymat migdori;

—xarajatlarvafoyda, ishlab chigarish migdori, ishlab
chigarishquwatian, ishchikuchigymati, xomashyo, zaxira
lardarajasi, mehnatunumdoriigi;

—soishniashidgishiovarharakatiaryonalishiar;

—savdotutan rekdamaxaraiatianetkazibberishmudckt,
baho,sharnomavaboshgasharoiiarto'gtisidagiaxiorot;

—kadrar, mehnatnitashkilgiishvaboshaarishtarkibi,
vazidaminglagamianshiyugpivozimiamingominibosish
imkoniyatiari,ishchivaxizmatchilamingsoni;

75



—bozordagiharyoglama o'tkazilgan tadgigotvamaxsus
kuzatishlardan keyinolinganaxtborot; mahsulotningistemol
xususlyati;oxirgivaoraliistemolchilaming soni birgator
maxsus masalalar, masalan, aylanmaxarajatiar, omboriami

Malkeungdastundalsﬁaydgan kaxanfaoiyangatasr
giuvchiimoly-gfisodiyaxboratiargaguyidagiarkiadt

—demografi iimoly,siyosly,igisodyananalar;

—aholivakorxonalarning daromadi, xarajatiiste’mol
jamgamalariningtarkio;

—baholaming umumiy dinamikasi, tashqisavdo;

—hukumatningsoligiarsohasidagisiyosat, xofalikfaok-
yathivalenirishnezorainishvatariogasoishshata

—qonunchiikdagituriozgarishlar;

—tagobatchiarfadiyatitoghisidagimalumatarhamana
shundayaxborotiarjumiasigakirad.

6.2Marketingtackikotiaridaaxtorotiartizimi

Marketingniboshaarishishiniamalgaoshirishdabizning
bilimimizni oshiradigan malumotvaaxborotiaming barcha
turari (og'zaki, yozma, chizmakashlik axborotivahokazo)
axborotgakiradi. Bularyangimashinalar, yangitexnologik

jprayonirishiahchigarishnitashidglish, ovarlamisotish,
racpletdoshiar,Uaminghalati kebsagivalhokazdarioghis-
dagiaxborotardir. Har birkorxona, tashkilotyokimarketing
boimideaxbooiningsiatisi aperativ;reiadotisodly, ouxca
teriya, mollyaviyvarmoddytexnikataminotigaoid, kadiarga
od, ixnologlya, konstruktorikishiarigaoidaxtborottuidar
botadi Axboratniolshmanbalarigakoraickivatashoiaxto-
rotgabolishmumkin.
: L N—

1 Iclc.my_ (igl} usungMga. yarin
kamdan-kam o'zgaruvchan axborotga (normalar, baho, reja
koAl
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2)ishiabchigarishdayuzberayotganjarayonlardinamizmi-
niaksetiruvchiozgaruvchanaxborotgabo'inadi. Axborot-
ningbutriar cesabliaxboor Oebaiald Bundaniashogti,
ishisbchigarishaxborotiaritafovuitolinadi Buaxborotshart-
l-doimiyvaozgaruvchanaxborotnigaytaishlashnatiasida
yaxshiishlanganaxborothisoblanadi.

Axborotyonalishigako'radastiabkivabashgaruvchiaxto-
rotgabofinadi. Agardastiabkiaxtorothammavagtboshgaruv
ob'ektidan boshgaruv sub'ektiga, quyi boshgaruvtizimidan
yugoriboshgaruvtizimigayuboriladiganbotsa, undabashga-
ruvchiaxborotteskaritorongayonalifiganbolad.

Axorotdawiyigigakorasmenalk sutikalik kvarialikva
hokazoaxborodargabofinadi. Axboroningvagti-vagtbiian
beribturiishi(dawnyigi)ishdagikamchiiiklamioperativ
ravishdatugatishgasharotyaraiad.

QuydaMATningherbirtizimigaalohidatoxtalibotamiz.

Ichkinisooattizimi lchidhisobatiiziminingasosinbuyurt:-
makar;ransporirovkagish, schyaiamitoplashidianiboglio
bolganhujetiarygindssitashkioied. Abaita, markeing
bianshugulanuvchifrmaningharbirboimikerakinujat
lamingnusxasigaegabolishikerak Ulamingvaziasibuma-
lumotiamitez vaaniqgaytaishlashdir. Manashumagsadda
kompyuterarkengishlatiiadi. Masalan, Yaponiyafirmalar-
dan biridakompyuteriardan unumiifoydalanilganiigiuchun
buyurtmalargabulgiishvaunibajarishoraligidagivat62
soatdan32 soatgadisgargan.

Boshgabrmuammotovararsatiishito'gtisida, uiaming
sotiishjoyidanaxborotaroishvadaytaishiashdir. Ragobat
sharoiidaxaridorarbozoridagibaholar, tagsimotningyangi
kanalartogrisdaozvacidagarorargghbulgishhamota
muhimdir. Masalan, Yaponiyaning TOYOTA kompaniyasida
Barchahududir, regionlarvarayonlardagisotishboyichabo-
shgaruvchilarozishkunlariniotgankungibuyurtmalarva
jonatiganiovarrhecidagihsohonieietaypargpioats -
danboshiaydiar.
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ShubilanbirgafimauyokibuMATinitashkilgiishjara-
yonidao'Zibimaganholda«gopgongaxstushibgolishimumkin.

Chunki, kopchilik olinayotganaxborotiamishumutaxas-
sslr,boshgaruvehiiartolic gabouigiibolshgavauniicrok
gilishgagodiremaslar. Axborotlarning uzluksiz ogimidan
muhimiariniajratibolishesamushkulishdir. Shunday vaziyet
hamwujudgakelishimumkinki,olinganaxborothbir-biigamos
kelmasligi ham mumkin. Shuning uchun axborot aniq

foydalanuvchigamoiialanganbolishilozim.

6.3 Axborotamiyigish, gaytaishiash
vatadkikotuchuntayyorlash

Malumotarninoyatdaxdmanxivaularmearketingniboshge-
rishdaalohidaahamiyatgaega. Ulamiyigishsemmashaggat,
buishkojpdankopmuiaxassisvatexnkvosialardanfoydala-
nishorgiamelgaoshirigenigit fayi,uamiyigishdoimo
gimmatgatushadi. Lekin qo'yilgan magsadgaerishishuchun
bufaolyatjudazarurdir. Bumalumoatiamixaridoriar, vosta-
dE, ol va regobechier obsh Ul ok, s
batlarotkazishyofiblanolinadi. Brlamchimalumotiami
yigishningbirnechausularimaviud: kuzatish, shardartay-
yoksh, e

Tadggotchikuzatishusuiinigoliab, xaridoriarvasotv-

dhiratrdickyurbUamiczofiganiovargabolgeniabbning
0zganshihagidamalumotiamiyigishimumkin. Xuddishu

w1ua?(rapbﬂdmﬂmgﬁﬁdamﬂﬂmm'g‘dﬂ
mumkin
Sharhlartayyoriashdayangitovarlartasniiniyaratishda,
reklamamatnlarinitLzishda, reklamadjlishdaommeaniyaxtorot
vosiaaridanioydalaniganda, soishniraghetiontiishiadhr-
larigatayyorgarikkorishdatovarharakatkanalaitaodig
giishvaboshgalardanfoydalanishmuhimdir. Buusuikuzatish
vaigybaoralgfidatunvehiusudr.
Tajrbayordamidatadgiggjiinayotgannarsaninggandaydir
omiaivauiamingozgarishigabolganta'stianiclanadi Bu
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usuiningmagsadiishchigipotezalariniinkoretishdir. Malu-
moataryigishningbuusulisavdoxodimlarinitayyoriashning
yaxshiusulinianiglashda, baholar darajasinianiglashkabi
marketingmuommolariniorganishdago’llaniladi.
Axboratiamingkelibchigishi,manbai,belgilanishi,gaysi
magsadgayo'naltirishi, murakkabligi, ulargaishlovberish
darajasigagarabnihoyatdaxima-xiboiganigikab, uiami
foydalaniad. Ukar,engawaloirochishaxsiariomonidancol
kuchiyordamida, golaversa o'zi yozadigan moslamalar
boshgarishuchunumumiashtiriishivatayyoranishimumkin.
Hozirgikundamarketingbolimlan, guruhlaryokisofmarke-
tingkorxonalaridaaxiorotiaming ninoyatdakopvamurakikab-
ligidan maxsus quriimalar, registratorarvaboshaahar il
maxsus mashlnatexnlka3|dan foydalanilmoqda. Masalan,
' ehiyofnianciayd.
Axborotbilanishlashningxarakterigagarab marketingni
boshgarishningtexnikavositalarinibirnechaguruhgabotish
mumkin:
—axborotolishvositaiar;
—axboronigaydgiishvasagjashvositalari;
—axboratdannusxakochiishvaunikopaytiishvosialari;
—axborotberishvositalar, axooratninisobiashyoliblan
gesh vl
Dastlabki axborotni olish—axborotbilanishlashdagi
masluliyatlivasemrmehnatbosgjich hisoblanadi. Bubosgichda
matematik simvollar, harflitasvirar shakiidaaksetadiva
hokazo Keylnqab.lqiadlganbosmawqambmngbardla

vinhganiigigabogfiadr. Axboraiarvuudgakeladiganman-
balarmiodoriningkopigi,shorinaridakichikhajmi,kop
joyegallamaydigan moslamalarvaashboblaryordamidadast-
B abodhn Yo ek @m b Beb dged
Axporotoishvosialariguuhigagquydagiarkiradiolchov
ashaa, ddov  Hhi ok va e odesh  ashddhi
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mexanik, elektro-texnik, akustik va boshga parametrami
gayd gilinadigan moslamalar. Ular yordamida, masalan,
turbgolganumumiyvagtinivaharsafarqaysisababgakora
bekorturibgolganiniavtomatik hisobgaolibborishmumkin.
Masalan, SMV—1 tipidagi mashinavaqt schyotchigidan us-
kunalaming har bir smenadavomida ham uzogroqg muddatda-
gvactichdaishibganhagoyvedtinaviomeatitarzdahisobga
olishuchunfoydalanadi. Datchikartizimiblankomplekiiash
tirlganasbobmashinavagfini,yordamchivagini, tayyoriash
vayakunbshvagini shpyigexizmetkorsatishvegiin bekor
turibgolishvagtinivahokazolamiaviomatiktarzdahisobga
olishnitaiminlaydii. Hozr, aynigsatuiikonstruksiyadagiva

tipdagi: qolschyotchikdan, mexanik schyotchikdar, elektr
schyotchikiar, elekironschyotchikarkengtaroalgan.

Ishlab chigarishdavujudgakelganvaoichovasboblariga
berilgan hamma axborotdan ham darhol biron-bir boshgaruv
garorinigabulgiishuchunfoydalaniiavermaydi. Axborotning
brgsminigaydgiishvakeyinchiikfoydalanishuchunsagiab
golishkerak. Kishixotirasi (axborotniogzakivakuzatish
turlari), belglangannuatadagiyokierkinshakidagihujat
maghitlentasi, barabanyokidisk; elektrimpulslarikombi-
lagdwlan—vedomosﬂar hisobjumallari, formulyariarva

hokazoamiopidaioidrishyoilanyokiexnkavostakri
yordamida amalga oshirishdir. Axborotni qayd gilish va

sadasingiexnkvosialariguunga universavamexsusyoay
mashinalar, akustikaxtoromniyoziodladiganvacaytaeshit-
tiradiganvositalar: magnitofoniar, dikiofonlar, stenografik
mashinalar, homeklatura-adreslaydigan mashinalar kiradi.
Bunga,shuningdek turihisoblashmashinalarigabloksifatida
go'shiladiganavtomatikyozuvmaslamalarihamkiradi.

Marketingxizmatvabofimlarining umumiy go'llaniladi-
ganmalumotarniga(nomal, normeativiar, kotrsatkichlar, reia
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topshirigiarivahokazolar) bolganehtiyojniqondiishuchun
original—hujjatdan nusxatayyorianadi. Kopmigdordanusxa
nusxakochitshvakopaytiishvodtasisiatida, nuryordamica
nusxakodhradigen eedrograiikvagiekdrostatknusakod-
midanusxako'chiish, ofsetvatrafaretyoliblanbosbnusxa
ko'chirish gektografik bosmada vamikrofoto orgali nusxa
kochishsingarituriuskunalarqoaniad. «Eraxstipdagi
elekirografik reproduksionapparatiar, «Retator—PM»» dubli-
katorlari, «Rotaprint» tipidagiva boshga apparatlar ham
axboronikopaytrishuchunishiatiadl.
Axborotnioperativtarzdauzatish—marketing korxonask-
ningme'yorliishlashining dastiabkishartaridan biridiir.
Axborotniuzatishuchunmaxsusvauniversalvositalarhamda
alogakanallarixzmeataiadi. Axborotniberishvadistansion

b am oz lkosudv Jd  \a Eh pighi jeiden

judaximarxidir. Masalan, hozigipaytdakkitomoniamaabo-
vosiakrigovaavomatkisleionsiansiyela:

i, dispetcherlik kommutatoriari, KD—6, KD—18, KD—36 ti-

pidagivaboshgazavodvasexkommutatorar, gabulgiishva

wzatishradiosianslyalar), sgnalizasiyavosiaari(chaciish,

goishavaiya)h ptamielkezshvosicaiimexankpne

matik, elektrik); teletayplar, fototelegrafiar, PTU—101, 102,

108 «dNars»Kontrobsiodegitridsancetlevizonauk
malar UPI—1, AKRO, LITMO singari va boshga dispetcher-

ikmoslamalariishiatimogda.

Axborotniishlash, hisoblashvaboshgarishuchuntayyor-
lashmashinatexnikasivositalaryordamidaamealgaoshirdadi.
Baanbdlganhsoblamanqvaonemﬁggaqowadgan

uiamingxarakterigakorahisob-

lash Jadvallanvanomogrammalar hisoblashasboblariva
hisoblashmashinalarivakompyuteriarishlatiadi. Hisoblash
jadvallarivanomogrammealaroldindantayyoranganbiron bir
hisoblamingtayyornatiglarini masalan trisharoiiardag
navbatchipersonalningoptimal nomativsoni: marketingtex-
nkasiningishiashreimivahokazolamio'zichigaoladi.
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Hisoblashasboblari (hisoblashlineykalari, shkalalarga
bolingan barabanlar, planimetriar) malummatematik masa-
lalamiechishuchunmofialanganvaasosankorxonanitexnika
Jhaidantayyoriashxizmatidafoydalaniadi. Hisoblashmashi-
nalarianalogiyaliyokiuzluksizishlovchivaragamlaryoki
diskretishiovchituriargaboiinad Marketingniboshaarishda
kompyuteriamingturixilaridanfoydalanimoqda.

Oz migdordagiaxborotni operativ hisolash uchun hisob-
Klavishlimashinalar: hisoblaydigan, jamlaydiganvahisob-
jadvalimashinalaryagin-yaginiargachagoflaniibkelindi.
Hisob-klavishiimashinalardaosonreja hisoblari,ishhag
hisoblari, moddiy boylikiami hisobgaolish, vedomostiami
shiash smetamadiyahisoolarinituzishaingarishiargiariar
edi. Hozirdabuishlarhamtofigkompyuteriargayukdatici

Kattahajmdagiaxborotiamiishlab chigishdavabirining
begrishiodngsningheiarishigabogiobolganbicenca
izchil operasiyalami bajarish zarur bo'lganda zamonaviy
elektron-hisoblash mashinalari (EHM) go'llaniladi. EHMda
hisoblashoperasiyalaridasturiboshaarishtizimiyordamida
aviomatikiarzdaamealgaoshiriadi.

Vilbob
BOZORNI KOMPLEKS TADQIQ ETISH

7.1. Bozomitadqjqgjiishningmohiyativaahamiyati

Kompaniyayokifirma (korxona) bozomio'zlashtiishdan
oldin, albatiakomplekstadaiqotarotkazadivaungaabatta
kattamablag' sarflaydi. Keraldiizianishlamio'tkazmasdan
tavalkalgishyaramayd. Bozarragobatisharoiidatioratta-
vakkalchiligijudayugorivadgiymatlidir. Korxonamarketing
bolgantalabvaistemoldarajasi ishiabchigarishvasotish

82



lzs_l 'I kil sllml z||cltz_lqc5i ' 'E'E'.' 'SIE'.'IIE'E.B O |E|isil :E" ! A
danko'rabiishgayordamgiad.

AQSH FIRMALARIDA MARKETING

TADQIQOTLARI DOIRASIDAGI FAOLIYATINING

ALOHIDA TURLARI* (foizda)

Tadqiqot turlari

Shu turdagi tadgiqot-
larini o‘tkazgan iste’-
mol tovarlari ishlab
chigaruvchi kompa-
niyalar ulushi (144
dan)

Shu turdagi tadgiqot-
larni o‘tkazgan ishlab
chiqgarish vositalari
ishlab chigaruvchi
kompaniyalari ulushi
(124)

gisga muddatli istigbollash

(1 yilgacha) % %
Uzoq muddatli istig-bollash

(1 yildan oshig) 9% 94
Bozor potensialini aniglash 99 99
Sotishni tahlil gilish 98 99
Yangi_ mahsul_otni gabul gilish 89 73
va uni potensiali

gadoglashni o‘rganish 91 61
Sotish kanallarini o‘rganish 99 83
Sotish to‘lovlarini o‘rganish 83 73
Turli xil tovarlarni harakatini

engillashtiravctitrarakat!|arni 86 67
o‘rganish ! Dj. Evans, B.Berman .Marketing. -M.: Ekonomika, 2003.
Baholarni tashkil etishni 83

tahlil glish a 90
Ekologiyani ta'sirini tahlil 37 35

gilish
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Marketing xizmati tomonidan ganchalik katta migdordagi
murakikabaxiborotamitoplash, gaytaishlashvatahligiish
lozimiginitushunishuchun, mahsuiatiste malxususlyatiarini
tadqigqiishtexnologlyasimisoinikoTibchigshetaridr.
Awalambor, yangimahsulotlamiyaratibolmoglozim. Keyin
yangitovargaxaridoraming munosabatiniorganishlozim.
Yai,tovamingfoydalanishisifatiqanchalkdarajadaiste’
malchitalabigajavobberadi ishiancianad Bundaytekshirish
fagatgina o'’z mahsulotiustidanginaemas, shu bilan birga
ragobatchifirmamahsulotiyuzasidanhamamalgaoshiriiadi.
Xaridomingmahsuiottaimi, hidi,rang, olchami, rusumi,mu-
stahkamiigi, foydalanishdagiquiayfigivaboshaaiste molxu-
susiyatlarigaboiganmunosabatimaxsusishlabchigiganme-
todikaasosdatahlilgiinadi. Birvaginingozidamahsulot-
ningmarkasiga, nomigavauningimidjigabo’gan psixologik
munosabattadaiqgjilinadivanihoyat, gadoglashxususiyati,
korsiuksyesifasholkoinshibenkehnigbolicpyia
foydalanishimkoniyatiaribaholanadi. Bulamingbarchasihali
bozorgachigarilayotgantovaming marketingkomsepsiyasini
yaratishuchunetariiaxboromnibermayd.

Bozomitadgiqaiiish—marketingtadgigotiariningmalum
brgsmixdos Fagaignashartiravishdegnauamimarkeing
tadqjatiariningasosidebgabulgiishmumkin, Bozomitadaig
cishjarayonidacuydagieranijaned:

—bozorgakiritiayotganyokiundamavjudboiganmahsu-
lotning mumkin bollgansotishmigdor;

—tovamingistemolxususiyatidagivaboshgatavsiinoma:
lingozgarishiendensiyes;

—yoshijns hududly, imoly, olesidegikishiarson,
ozniuiishidaromeddargasiboyidnaisiemadhiarguuhin
angesiy

—mahsulotning sotilish migdor, uningumumbozor sigi-
midagiulushi (hududlarvaguruhlarbo'yichaham);

—fimaningragobatbardoshiigivaunibozordagiomi.
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Kornibturiodik, bozorto'grisdagimalumoatiarmiodor
kattavaturlixaraktergaega. Shuninguchunbozomitadgiq
gishdatuibimsochalainingmuiaxassisitigatnashediana
butadgigotaranchagimmatgatushadi,lekinfrmalarbozomi
igboichatezrogozashirishmagsadidaxaraatardancochs
maydilar,chunkiularbozordayangiragobatchipaydo boli-
taddjqotarjarayoni,aynigsa, uning natljalanﬁnnatomonl-

denaetiqssaciened Bozomieckiooishnatieiarioinge:
nidankeyinvafimaulamimarketingkonsepsiyasiniasoslash

uchungabulgiganidansongtovamisinovisotishnitashki
gishboshianad Bujarayonningasosiyveziias frmaningbo-
;qdagsamaralohﬁarﬂwd“ioﬁgaxosorrialﬁoZga-

asosrnlmm aholln/nglalab/ dfd/vaxandqobllyaﬂ
hisoblanadi Manashularasosidabozortadgigotiningasosty
unsuriarianiclanadi.Istemoalchiamingtalabito'grisidag

ishlash, uzatishvasadlashob'ektibofuvchimalumotiar—
axborotbofiibhisoblanadi. Talabniorganishdabarchamalu-
motlar hamaxborotbofibhisoblanmaydi. Fagatginaboshga-
rishdargiasidacarodargabulgishdaishiatiadganmalumot
lrgnaaxbomthisobianadl Axborathagoony; ol Luiksz,
aniqvaozvagidabolishilozim. Haogoniyliktalabigajavob
berishuchuntopianganaxbortiarayoniarmvoinitogiaks
etiishnivaalogalamingbidamchivaichkimohiyatiniocha
adishikerak Masalan,aholitalabiniozgarishinixarakteriov-
chikattatovarzahralaritogisdagimalumotiarhaliaxoo-
rotbofiibhisoblanmaydi. Satibolishmigdor, savdokorxona-
lendiavitovargataialninsohgadibmgariganigi bish
Zarur.Bundantashgariaxborotuzuksiz, 0zvagtidavaetari
migdoridagiobekiiardanbolishikerak. Axborotiamingfoy-
delanishigamaiouiigicelouigiinayoipanarorianarakienga
bogflic. Masalan, malumtovargatalabningoshishiani, Savdo
konxonasibutovamiko'progolishgagarorgjilishimumkin.
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Ammo, bundanilgarisatibolishmigdoriniganchagachaoshi-
shinianiglashlozim. Bundaesatovar zahiralarivaaholipul
daromedianivaxarajatiaribalansiasosidaishiabchiciadi.
Ahalito‘g'risidagiasosiy ma’lumotiar manbai maxsus-
ahoalining ro'yxatga olish materiallari hisoblanadi. Savdo
statistikasimamiakat, alohidahududlarvashahariar, shahar
tipidagigo’rg'onlar, gishlogjoylaridata’minlangantalab
migdaritogrisidadaviatvakooperativsavdotashkiotarida
alohidatovar guruhlarivaumumiy tovarlaming sotilishi
zahiralari to‘g'risida ma’lumotlarga ega bo'ladi. Bu
ko'rsatkichlarasosidamamlakat, alohidashaharvadishloq
joylariuchuno'rtachabirkishigato'gfikeladigansavdo

aylanmasihisoblanad. istemoichiarialabitogisidagiaxtoo-

obr  mabd sk hebol;,  oa bugdl soisked

lumoatiari;talabniorganishmagsadidasavdovasancatkorxo-
nalaritomonidanotkaziganmaxsuskuzatishiamatias; savdo
va sanoat korxonalarining buxgalteriya hamda operativ
malumotiarinisoblanad. Ahdlitalabnishaldantiiishjarayo-
niniofganishdatovarishiabchigarishni,aholiningdaromeadi,
ahdningsonivaiakda prgamalamiarakderovchisiaiisk
hisobatartaibained Tabbnisicoolasoasanoatsiatisk
kasihisobotaridan, xalgistemoltovartariishiabchigarish
Daromadlarnixarakterlovchi eng muhim ko‘rsatkichlar
jumlasigaquyidagiiar. aholidaromadi, shujumiadanishchiva
xzmatchlamingishhadlar jamoaxojalikdarimehnatchiari
mehneiinecinetecpler stpendyaar pensiyeler hevsly O
likardandlinadigandaromeadiar, ishchivaxizmatchilaming
Iste'molchilartalabito'gfrisidagiaxborofamingmuhim
manhaisavdodagibuxgalteriyavaoperativhisobining mallu-
molarid(mesalnuigujsavdokorsatiichiajchikiguruhi
assoimentarboyichaiovaramingkeloiushishivezahiaami
0'zichigaoluvchiulgurjibozordagitovariar harakatining
migdoriyvasummeanyhisohi). Issmolchiarto'grisidagiax-
borafamingmaxsusmanbalaridanbirortasitoiigvaishnochi
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tushunchabermaydi. Shuning uchun barcha ma’lumotlardan
kompleksfoydalanishvamaxsuskuzatishiarmateriallariblan
olrishicdmMaxauskuzatishbrotkezshkatiaxaraptor

talab gilsaham, ulamingishonchligiyugoriemas. Shuning

uchun, mutaxassislar axborotiamiboshgamanbalardanolish
mumkin boimagan hollardagina kuzatishlar olib boradilar.
Talabniorganishdaasosiysi, yigilganmalumotarmigdori
emashakicbnvdanehiendensyasinixaralderiovdiasosy
korsatkichiamigamr abolishhisoblanad.

72 Bk iogihycrekhBesiTi
arigashmetodikas

Bozomimarketing nugtai nazaridano’rganisho’zoldiga
kompaniyalar, firma (korxona) tovariarinisamarali sotish
imkonini, uning kengayish uchunyangisegmentlar sifatini
yaxshisshzahiaanayangiovararyaraishnisemadhiar
telabiniqondiishvayugarifoydacishnimagsadaiibqoyad.
Bumagsadniamalgaoshirishuchun chuqurmarketing tadki-
katlariamalgaoshiriadi. Bozomimarketingnugtainazaridan
tadggolishningvazias—ishiabchigarishvaiovariamibozor
vaistemaichiningyugoritalablarigamodlashtiishdaniborat.

Bu narsafirmaning yugorirentabelli, racobatga bardoshli

Boshgarishning ma'muriy-buyrugbozlik va tovariaming
markaziytaminotisharoiidabozomiorganishmohiyatioz
mahoshiyogolad

Erkinbozormunaosabatiarining ivojlanishibilanishlab
chigauvchiarkengbozarizanishiariorggiozmahsulotarn
soishniemnaydaunngratisaishbBbdgarisvesoish
dastunit.zishdaasosymanbasiatidafoydalaniadi. Bozomi
o'rganishpotensialiste’molchilarehtiyojlarini, ulaming
tovariargaboigantalablarini talabmaivinianiclashgaimkon
beradi, bunarsalaresakorxonalarishiabchigarishinitashi
elishvaboshgarishdakatiaroloynayd. Xaridoriamingiste-
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molgjiishtexnologiyasini,ishlabchigaruvchitamrmoglaming
volanishiendensiyaarniishliolish kelgkdagiehtyoni
prognoZashvabozorgayangiturdagimahsulatiakifglishim-
koniniberad. Butadbiriarsatishhajminiortishigavabozor-
ningkattauiushigaegalkgjiishgayordamberadi.

tizimitahiiqiishalr. Marketinggarorarinicabulgiishda
keralkisamaravaistalgannatiagaetishishdaahamiyatidir.
Bazomiotganshnatiasidalddadaxborotoinadimigdory —

bozorsigimi; bozordafirmmaningishi, uningragobatchilar

hagjdavasiatxarakteridagiaxiorot—bozorstrukiurasi;so-

tiayotganmahsuloiningehtiyojarga, alohidaistemolchilar

oldhamiaigamoskeishdaraiasiuamingsiat ip iariga
goYyiladigantalablar;iste’maichilarfoydalanadiganmoddly

resurslarhagjda. Tadajgotorganishsamaradoriiginitalmin-

borotlamianiglashdamuhimiiginibaholash; axborotyigish

manbalarinivatahliusullarinitaniash; axboroniyigishva

el dg&h  darkesish yohii sy @dEh  va uiyg

natialariningsamaradarigininezoratgiishdaniboratboladi

AxporatamingabekiMigvaancigimerkeingsameracongni

aniglaydi. Shuning uchun ham mashhur firmalar barcha
mamiakatvabozorardaaxboratizimiaritashkigiishadi. Bu
orinda’Yaponfimasi «Misubisi»ningaxborotar tarmog/ini
misolgiisakc u1l4mingmutaxassis, 120dankopchetelvat0

Marketingtamoyiliasosidaishiovchietakchifimalaming
(kompaniyalaming)tajribasi shuniko'rsatadiki, tadgigot
Ishiariningsamaradorigiquyidagiyonalshiarboyichaolb
borgardaoshadk

—baozorsgimnianiolash bozorovgethxazginitopish;

—Xaridorlar amaliyotini, motiviarini, ularming hulg-
avabn el g

—sotishning umumiy shartlarini tahlil gilish va uni
prognozash;

—— N ——
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—hozordagiragobeatningoznitahiigjiish.

Bozoroichamlarnianiglash, frmaoziningharbirtovari
uchunbozomingaynanagysigisminiegaleganignianiclesnoa
yordamberadi. Butovar assortimenti va sotish dasturini
reilashiiishdaqoikeladi Amalgaoshiiganiadojoptarshun
ko'rsatadiki, alohidatovararbozori kuchsiz ragobatning
mavjudligibilanfarglanishimumkin. Lekinbu narsafirma
ragobatchiarifaclyatiniorganishkerakemasdeganiemasdr.

Tadqiootiarquyidaginolardazarurdir:

—mamlakat bozoridatovariamisotuvchikompaniyalami
feolyatiniorganishuchun;

—ishlabchigarishnitalabgaegaboiganmahsulotniishiab

- B}

—yangimahsulot, boshgarishningyangiusullarigaofish
bilanragobatchilarkurashiningko'chayishehtimoliuchun;

—tashqibozordagiragobatchilarfaolyatinitahilgiiish
magsadida.

Marketingfaoliyatiningmuhimob'ekti—firmauchuneng
muhimi,bozorlamianiglashdaniboratdir. Alohidatovariarva
tovarguruhlari, alohidaregionlarvamamilakatiar, ichkiva
tashgibazorar, kapial ishkuchi,gmmatiahogogozar, xa-
ridorlarvasotuvchilarbozorarimavjud. Ularichidaneng
muhimitashgjivaichkibozorardir. Ichkibozo—birmamiakat
chegarasdagitovarmuomalasiniozichigadlsa, tashajbazor —
dir.Ichkibozorishtrokchiar—mahaliyvachetetimala-
rikonxonavatashkiotar;iashojbozorishirokchia—alo-
hidamamiakatiar milly chegarasidantashqgarigachigadigan
tovarmuomalasidaishiiroketadigankornxonatashkiot, frma-
lardir, ya'ni bu bozorma'lum birmamlakatga nisbatangina
tashajihisoblanadi. Ichkivatashaibozordamingrivojanish
darajasi, ularkon'yukiurasivasigimigabogfligbo'ladi.
Ma'lumki, konyuktura bu—ma’lum davrdagibaho darajasi

Bozorkon'yukturasinivauningistigbollarinietaricha
hisobgaolmasiik, korxonalaruchuningjiroz, zarar, sinishga
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aylanishimumkin. Etarichamigdordagibuyutmaningyo'gligi
sababi«Konkord»dasturiboyichasamolyotishiab chigarish
toXabgoldi,bundagiimiy-zianish, tajrba-konstrukoriik
konyukturasibi-bribianuzviyozaroalogedorikdaboigan
imiy-exnkomiargabogigbotad buomiarkonyultLrani
diishikodhaytishiyokiaksd iUk
Bozorkon'yukturasigaigtisodiyotnidaviattomonidan bashar
ashimy-exnkataragoiydi keplalvaishiebchgaisning
markezeshiminesiya ofsochingharyleshiMorcgliaiss
o'tkazishmumkin.

Omillaming bir gismi doimiy emas, shuning uchun kon’-
yukiuragaepizodikia'sirotkazadi. Bundayomilargaquyida-
tabiyofatar, beqarorsvyosyholaﬂarvaboshqalar Malum
bozoiarshartanvexususyatigabogioravshdakoniyukdua
hosigiuvchiomilarsoniozgaradi. Ulamingkonyukturaga
o'tkazadiganta'sirkuchinamozgaruvchandir. Birginaomil
tuixisharotianvavagtoraligidamalumbozorgavauning

Shusabablikon'yukturaniorganishfagatginamuhimva
kerakiboimay, balkimurakkabhamdir. Buishturiusullarda
Oz kdEi  bben vawvedadn Msosasgen ima \a eddolr
omaiamalgacshiriiadi. Bufeoliyatnatiilaimoskeluvchi
davrdagikon'yuktura holati sifatida rasmiylashtiriladi.
Konyukturaholatiningkomplekstavsiinomasiundaozaksini
fopedi,asoslyyonalishlar, rognozvauningivojanistitar-
kidlanadi. Konyukiuranitadajiqgjiishbozomingtovarbilan
oynshigisodlysamaradarigininsobiashidlanyalkunbnish
kerak Bozomingturidangatiynazar, igisodly samaradorik
neiisenvaxaaaiamishaticbnancered Bapotninggl-
sodysamaradoriigideganda, sofvalyutatushumining (tashaj
bozordegieksportoperasyasgadinganxaratamivalyLiada

chigarbtashlangandankeyingirealizasiyaningvalyutabahos-
nng),  E mamiakatdaishiatiayotgantovamiishiabchigarish
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Bozor sig'imi berilgan baho sharoitidamallumdavrmo-
baynidabozordasatiishimumkinbo'lgantovarvaxizmatiar-
ningumumiy hajminiifodalaydivaquyidagichaaniglanadi:

E= P+ R-R
buyerda: E —bozorsigimi;
gantovarlarvaxizmatiaming umumiyhajmi;
R —importhajmi;
R —eksporthajmi.
Ichki bozor sig'imini hisoblashda boshga omillar ham
s hoeoi eckoo/chivi P
zanalanqokjg‘l Dfarlarbozmnngunman(raqobaldiar

e

tashairmalar, daveatvatadbirkorartomonidanamalgaosh-
Muammoni nisbatan keng, har tomonlama va kompleks
organishlozim.

Fmaozmanfaatiaridankelbchigganholda, 0ztovarla-
riningbozordagiulushiniortishigaharakatajlishikerak,bu
Lekinbundabozordagiulushningortishibilankorxonalarola-
diganfoydao'tasidauzviyalogadorikgonuniyatimavjud. Bu
masalani amalgaoshirish uchunbahoning pasayishi, tovar
sty ol yag Dabn HEb diogh vy  okh
reklamanikengaytirishvaumumanfirmamavgeinioshirishga
yoraliiiganmarkeingfeolyainkuchaytiishkerak
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Alohidatovarlarboyichabozorulushinihisoblashformu-
les:
g, = 1: (& + 1\ gﬂ
a b

a a

buyerda: q,—tovarulushi,
K —tovamingragobatgalayoqat,
m—ialabvatakiforasidaginisbatkorsatkich;
b —tovaretkazbberuvchinngobrosikorsatkiah;
b, —racpobatchifirmacbro'sikorsatkichi.
Marketingfaolyatiningmuhimvazifasifirmaimkoniyatia-
rnibozordagiulushiningasia-sekinariishgayonaliiishva
tadbifarishiabchigishdir. Bunarsachugurimiyizianishiar
oftkazishni,bozor«nishasinianiglashnitalabaiiadi. Bozor
«nishasi»bozomingshundaysegmenti, buerdatovarrealiza-
siyasiuchunengyaxshisharoitlarvashufirmaishiuchun
quiaylikiarmavudboladi. Buishniamalgaoshirishdabozomi
segmentiashalohidaahamiyatkasbetadi.

7.3.Bozomisegmentlash

Marketingboshgaruvitizimsidabozorsegmentasiyasimuhim
ahamiyatga ega. Korxonalar bozor segmentasiyasi orgali
marketing yo‘nalishlaridan eng muhim bo‘lgan — xaridor
ehtiyglanivaialabiaianclashiachimiamalgacshiad.
Xaridomingtalah hoxishi.ehtiyoj umushiarzitovarsot
olishdagixulcratvorihagidagimalumoatiarsamaraimarketing
tachitariishiabchigshvaamalgaashiishimkoniyatiamivu-
Judgakeliradi. Yaini bozorsegmentasyasixaridoriamingta-
labigamuvoligtovamingtekifetiishinvatovargatalabning
gatiyliginita’minlaydi. Bozordaxaridoraming malumibir
tovargaboigantalabarixdmesddharbnaridomingoz-
nicidibor. Yugordaaytbotiganxususiyatiartovamisoti
oishdahalgiuvchiahamiyatgaegabolad. Buhoatmarketing
muiaxassisiandanbozomixandodamingxususlyatiaigadarab
guuhiagajaishnitaabetad Xaridodamingiovariamisob
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olishdagixulg-atvorar, talabvatovariargamunosabatdagi
xusLsyataigagarb,guLhargasyaisn bozorsegmentsiesi
dad

Bozomisegmentiash, bozomioiganishningasosiyusuicli.
Uningyordamidabozor (uning tarkibiy gismiar) segmentlar-
gabolinadi.Bozorsegmenti—buiste’molchilar, tovartar,
ragobatchilarning shunday ajratilgan gismiki, ular uchun
umumiyxususiyatiarxasdir. Bozomito'grisegmentiash, shu
segmeniningspesiikehiiyojarigacgtlyrioyaginganholda
Iivazaiftormnlaﬁnianiqlashni ﬁrmamaksimal imkoniyat—

Iash\/alaqobatdazaiargaelshshnltamlnlashnlhaletadl

Bazomisegmentiashkopxususiyatiaminisologaobiudyolar
bianamalgacshiriishimumkin. Isemoltovariaribozorar-
malarigaasoslanishimumkin:
—iimoiy-igtisodiy vademografik xususiyatiar, daromad
valimdarges meshgulatiriclanaraliertanuvahitimoly
quruh
—etnikguruh—millati (0'zbek, rus, arab, yahudiy);
—demografikguruh—yoshijinsi,dini,olaazakarison;
—hayotiarz—hayoilyfaolig, oizigshian, pozislyakar
vademografiyasi;
—geografikomillar—shahar, gishlogjoyi, iqtisodiy
mvojanganyokivojanayoiganmaniakatiar;
—fpsixologikomilar—xaridmoativiari, organishlariyoki
tanovaininginchviduabususlyatiar
Ishiabchigansh—texnikmagsadaagimahsulotarbozoriar-
dagisegmentiarxaridorfaollyatikolamiga, tarmoqtasnif
oy ahd ot Edd  ade]  wb &N &Il



hbd icarishusical ipchixaridoravisiyayok
turistkompaniyasi, pirovardfoydalanuvchiesaturijinsva
yw m‘ -hd-

Iste’mol bozorivatexnik-ishlab chigarish magsadidagi
mahsulotbozorarinisegmentlash, xaridoming sifatmarka,
bahorekdamaiovarharakatishartarisacieshhegdagiicar
asosidaamaldaashiriishimumkin. Bozomingtovarboyicha
segmentianishiragpbaichiaruchunsiibolgantovarparametr-

lrin busohadagragobatchiariadiyativazaiaramisonin
aniglashimkoniyatinikompaniyavafirmalargaberadi. Bozor
tovarlarboyichasegmentianganda, shutovarfoydalanuvehi-
lamingguruhi, ularyo'nalishlari, foydalanishmagsadiar,
nisbatanahamiyatiiparametriarinianicjashimkoniniberadi.

Asosyraqobatchiarbolichabozomisegmentashmarketi-
gningmuhimelementicl. Ukabisegmentiashfimmagatiorat
Zafarinikeliradiganmearketingstrategiyasiniishiabchigish
imkoniniberadi. Masalan, «Kontrol deytax firmasi Amerika
EHM bozorining 70 foizini nazorat giluvchi EHM ragobat-
chisiningtazyigiga garamay, juda dinamik rivojlanmogda.
UningyutLigjarinisiishundaki, uragobatchiarhisobgaoima:
ganehtiyojamiqondiishgaozimkoniyetiarniyonaliigen.

Racpneichieriaolyaiinioigenshnecilyleolyetioisater
yotganvapotensialragobatchilamianiglashdanboshlanadi,
songleolyatkoisatichiriacobetchiamecsad stetegyer
larini, ulamingkuchlivazaiftornonlariniochishdaniborat.
Faolyatko'rsatayotganragobetchifrmalamianiglashasosy
olibborilishikerak. Ragobatchilaming quyidagiguruhlari
maviud: frmataklifgiinadigan o’xshashmahsulotnitakiif
giuvchikorxonalar; boshgabozoramioxshashtovariarbian
teminydigankonxonavaiimalamagobeichiamingstrateglya-
s, magsadi Xarakterivaxususyatiarinichuquriahligiimay
turib, ulaming tovarlarbozorandagiharakatiarnito g'i
baholashmumkinemas. Ragobatchilarxulg-atvoriniorganish
quyidagiomilarboyichamallumaotiamiyigishvaumumlash-
tiishgaasoslanadi:tovarolchamiari, parametriarn, baho,
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baho, reldama, xizmatko'rsatish,imkoniyatiarivahokazo.

Bumalumoatiarasosidanatijaviyjadvaltuziib, undashu
ragobatdoshfirmalamingbarchako'rsatkichlariozaksini
topadi. Bukofrsatkichiaming harbiimohiyatigakoraOdan
5ballgachabaholanib, so'ng ularjamlanadi. Jadval umumiy
natiasiraqobatchiargansbatanfrmaningolatavsinomasn
beradivaragobatchining kuchli, zaiftomoninianiglashga
yordamberadi. Masalan, yaponiyalikkontorajihoziariishlalb
chigaruvchilarbozomiorganibchigib, shunday xulosagakek
dilarki, Amerikaning «Kseroks» kompaniyasi—ko'paytiruvchi
vanusxakochiishashobiarnishiabdhicpruvchiasosiyobiekt
olchamiarijhatdankattaboimaganbozordanetaridarajada
oxirigachafoydalanmadi. Ular shuetakchikorxonaniogilona
bahosyosativalbozomisegmentashasosidachetabotishd.
Bahosiyosati—marketing faolyatining muhimelementidir.
Bu siyosatning mohiyati tovarlar vagtida optimal baho
borat Bunarsatovarabro'sixususiyatian,uninghayotiarzi,
bozorersgimivainyinganigninsobgaoiganhaldaengop-
timalvariantdagibahonitaniashnianglatadi Bozordaistemo-
chiozinigandaytutishi,awalo, uningtovar, bahohacjdagi
tesawuimolyavyimkonyataridid bimoerapsgabogi
bolad Bahotoigiscagarorgabuigishdasotvainingxu:
avoriozfaoiyatidankutiadigansamara, vositalaroborot,
foydalisavdochegirishlarivaassorimentsamarasigabogfiiq
botadi. Ragaobatchiarxuicratvoriishiabchigariiayotganto-
vabrgabehoardayangiovararchioprishvaLiarsiatinyax-
shilashdaifodalanadi. Marketingdaxaridoriarsegmentasiyas-
daishlabchigarishvositalarivaistemol bozoridaikkixil
yondashuvbor. Chunkibuikkixilbozordagixaridoriaming
xulgratvorihamhanxidir.

Ishiabchiqarishvositalarixaridoriarmalumbirtovarmi
korxonafaolyatinivabozomichuquriahligiib, savdodan
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wkpnrahianigioeniinkeyigiasoiboidk
erdasegmentasiyabelgiarisifatidaishchiamisoni,ishiab
ricpishvosialaicmai ek markezdenuzocigieti
kotrsatkichlardanfoydalanishmurmkin. Istemolbuyumiarixa-
ridorariningsegmentaslyabelgiariudaxdmasdar, bube-
glamitaniashjarayonijudamurakiab. Marketingdabozorami
guuhagaboinad

Geografik belgilar 0'zma’'murly chegaralanishini,emi
holaigacgrabboinishini igimiyboinishiarmiozichiga
koprogjoylashgan. Respublikamizda1 3tatenitorialbofin-
malarbor. Buboinmalarbir-biidanahoinizichigi, soniva
jimoly-gfisodyderaesiboyichedargaied. Ahoininghem
sotibolishimkoniyatiariharxil. Shuningdek, butenitorial
bo’linmalaremingholatigagarabhambirnechaguruhlarga
bofinishimumkin. Masalan, serhaosi, sersuvvodiyiar, yangi
yarsaholsnimoy-oisoclyumushdargiestieniargoied
Ahdiinizichigihamvodiylarda, yangioZlashtiigandasht
zonalargagaragandayuqonrog Buesavodiyiardaxaridodaming
toplanganikdaraiasiyuooriekaniginibldrad. Xaridordami
segmentiargabofishdaRespublkamizdahisobgaolinishizarur
bolganbelgiardanyanabii,ahoiniubanizaslyadarais.
Yanahozirgivagtdarespublikaaholisiningfagat 35—40 % gina
shaharlardayashaydi, qolgan60—65 %ahdliesagishloglarda
yashaydi.Buesaahainingtovarargaboliganehtyojarining

ettt
Demografikkorsatkichiar hamisemalbuyumiarigabolgan
et iploktticeckrth

hisobianadi. Chunkixaridoriamiyoshiozgarishiblantovar-

largamunosabatiozgaradi. Flipp Kotlerozining «Osnovi

marketinga»kitohidaaholiniyoshiboyidha 7guruhgabolishni

tekifglad. Respublkamizdanashretiadiganimiyadabiyot-

lardaaholiasosan5guruhgabo’inadi. Maktabyoshigacha,
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maktabyoshida, 18—30yoshgacha, 30—50yoshgachavaundan
kattalar Bubofinshrespublikamizaholsiniimiy{psixologk
xususiyatiaridankelibchigadi. Istemolbuyumlarigaboigan
ehtiyojamingshalkdanishidamamiakatdagioialamingkatia-
kichikligimuhim ahamiyatga ega. Masalan, respublikamizda
oladaodamiamisoniortacha5—6tanitashkiletadi.Buesa
yoshbolalanvao'smidaruchunzarurbo’igantovarargaeht-
yojyugorirogekaniigini, zel-ziynatvaboshgailkddamchimah:
lan: Germaniyava Shveysaryaoialaridaoftachaodamsoni
1,9—2 1 kishinitashkiletadi. Buesaaholinixaridimkoniyat-
lariyucorioo, koprogumMmushdaquiayikderyaratadiganuy-
ro’zgorbuyumilan, mebel, avtornobilvazeb-ziynatmollariga
ehiyojariyugorrogekeniginibicirad Markefingdaasosan
mamiakataholisiolasiningsoniboyicha3guruhgaboiinadi:

.1—2kishi;

II.3—4kishi;

lll. 5vaundanyugoriroq.

Bubofinishkopginamamiakatiardagabulgjingan. Xari-
dorlamisegmentasiyagjishdakoipfoydalanadiganbelgiiar-
Daromadlariboyicha segmentasiyaxaridorlarmi birnecha
bosrqabelgiannhamozlchgalquadl Xandorlamhim

brmamiakatnidaromadboyichatagsimotiningozigaxashbel-

giaribor. Buguruhlargabofishdoimiybolmay, ujamiyatda-
giiimoiy-igtisodiyvapulmuomalasiniozgarishigagarab

ozganb boradi. Markeﬂngn/boshqanshdaaloh/dae’ﬂbor

)an-az\ummfmblafm HippKoterozining
kb ebiamiorsaiboiedy NG
1. Tovamisotib olish sababigako'ra. Doimiy, alohida
sabablargakora,
> Sobokd retiopkoia SR zmatiorsas
ki igisodgishudun.
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3. Foydalanuvchisifaidagiomigacgarab:

a)foydalanmaydigan;

b)oldinfoydalangan;

d)doimiyfoydalanuvchi;

€)yangifoydalanuvchi;

flendifoydalanmogchiboliganiar;

g)tovargabofganmunosabatgagarab.

Yugaridaaytiotiganbelglanaridomixaralternitola
tokisochibberishga, unitovargaboiganmunosabativasotio
olishimkoniyatinianiglashgayordamberadi.

Xaridorlamisegmentlarga bo'lish, hagjigiy mijozlami
tanlashgayordamberadi. Korxonaxaridorsegmentariniyaxshi
organbchiggandansong, segmentni,bozomitaniashvazilasi
turadi. Marketingdabozomitaniashni4xilusiubimavjuddi.
Uar.

1. Umumlashtiriganmarketing.

2 Tabagglashtiiganmarketing.

3.Markazlashganmarketing.

4. Dwedliesya

Umumlashtirilgan marketing degandabozormihammaseg-
mentlariuchunyagonaumumiy tadbidamiishlab chigishva
uniamalgaoshirishtushuniadi. Ingizvarusadabiyotiarida
uni  standartiashganmarketing strategiyasi debataladi.Bu
strateglyadanasosanjudamashhurtovarmarkasigaegaboigan
fimalarfoydalanadi. Buningmanosishuki,undafrmabozorga
birtovarvabirxilmarketingtadbirari bilan chigadi. Bu
standartiashgan marketingni o‘ziga xos kamchiliklari va
afzaliidaribor. Tabagalashganmarketingdatovarvamarketing
tadbilariayrimbozorsegmentarigamoslashtiiiganboiadi.
Bumarketingstrategiyasidanasosanommawviyiste’mol buyum-
lariishiabchigariadiganimialarfoydalanad. Shuningdek bu
marketingstrategiyasiyiik sarmoyagaegaboliganfirmalarga
segmentlarigamrab olinib, realizasiya hajmi kattaligini
Emnayd.
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Markazlashganmarketing fagatbittabozorsegmentiuchun
tovarishlab chigariigandaginafoydalaniladi. Bumarketing
strategiyasidanasosanalohidaxususlyaigaegabolgantovariar
ishlab chigarganda, chegaralangan mablag'gavaimkoniyatga
egaboiganfirmalarginafoydalanadi. Bundasotishhajmijuda
yugaribolmaydi. Ammo, firmabozordayaxshijoylashiboladi.

Diversiikasya marketingstrategiyalariningengzamonaviy
uslublaridan biribolib, birnechatarmoglaming bir-ikki
segmentiuchuntovarvamarketingtadbidariniishiabchigish
quyidagichaomilarnazardatutiladi: tovamixil, firnani
olchami(katta-kichikigi), bozordagiomi, mablagfari,bo-
zordagiragobetchiariniomi iovarmarkasiningmashhurig.

74 Xaiidotamingisemolchilouiravornioigarish

Harqanday, harbiryundikyokijismoniyshaxsozmohiya-
tgakoraistiemochihamd. Uamingehyglardmepdiva
chegarabilmaydi. Lekin, bu ehtiyojnigondirishjarayoni,
ulamingxulcr-atvoriariblanbelgilanadi. Shuninguchunham
marketologlamingmuhimvazifalardanhbii, xaridomingiste™-
moalchiikxuigratvoriniorganish,ishlab chigaruvchilaming
- ichiiich kerokbofsaigjborichat
shaarishhamdir.

Yuridikshaxslamingiste molchilikxulg-atvorijismoniy
shaxslamingxulg-atvoridantubdaniargqiad. Bundarasmiy

y - i i Bbchica
quwvati, hajmi, ularmahsulotsifati vaturari, texnikava

iogiyasiingyangiikcaraipsihberkecir, ,
elekirenergiyasivaishkuchiblantaiminianganigi, kabibir
ganchaomilarisiemolchiioicratvorinibelgiaydi.

Korxonalamingaksariyatijismoniy shaxslaruchuntovar
ishiabchigaradilar. Masalan jamoaxofaligioZzietishtirgan
paxtasinigaytaishlashvatozalashmagsadidapaxtazavodiga
yuboradi. U erdapaxtadanchigit, paxtatolasivahokazolar
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oiinadi. Chigityog zavodiga, tolaesaipyigiuviabrkasiga
satiladi. Undatayyorlanganipto‘gimachilik fabrikasiga
johatiladivaninoyatuerdaaholiuchunchitvamatolarish-
labchicaritadi. Rudakonlaridangazibolinadigantemirrudasi
hambirganchabosojchkonxonalardaishiovberigach,mashing,
tEevizorkaniemigoshio mikkabiovariargaaylanb ahok
niehiyofniqoncishgayoraliied. Shundayaio smony
shaxstovariamingogibatistemolchisiekan, uning xulc-atvo-
rniorganshmarketologiamingasosiyvaziakaridanbicr.
Iste'molchilaroZlariningyoshi, daromadlan; malumoti
lashabbusikongi mods, ddvaboshgaiargarmunosabetibianbi-
birdanfarqqiladiar .Ulamiushbuxususiyatlarigako'ra
guruhlash,ehtiyojariniqondiishuchunmaxsusmoljallangan
tovararishlabchigarishdamuhimahamiyatkasb etadi. Mam-

lakaimizisemolchilarioZarining xaridorikxuicratvoriga
koraishchixizmeatchilar,jamoaxoialidariimehnatikashiari,

Ziyoliar,sheharikdanagshiogaholsikabigurunirgalook
nishimumkin. Ishchi-xizmatchilar madaniy-maishiy xizmat-
lardankoprogioydalanshiblanagalbturadiar. Buholola
byudjeti cheklangan sharoitlarda noozig-ovgatmollariga
ketadiganxarajatiar ulushinikamaytirishgayordamberadi.
Ulaming savodxonlik darajasianchayugoribo’lganiigidan
shahartumushtasawurarigamosravishdaturarjoylarining
shinambolishigaetiorberadiar.
Jamoaxojaidardagistemoichiaresahandiovariami
sotbolishniafzalkoradiar, madaniy-maishiykonxonalaming
xizmatlaridan kamroq foydalanadilar, mablagfariningko'’p
Voyagaetganyoshshaharlikistemolchilarguruhiga18dan
30yoshgadhabolgankishiarkirad Uerichidatalabakar,yosh
boydaodar, yoshkelirwuyovarajralibturadi. Buguruhdagi
istemoichiiarkitob,videoapparatLia, modalikiyimiar,shaxsly
gigiyenavositalariganomutanosib ravishda katta xarajat
giadiar. Uamingistemolchiikielatvoridapuisarfash
motvijpmgarishmatividanyugoribolad.
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. .. e
‘.”F"En, g!vzkl |.E’i't;zs'i11411'[!&’5;!15[.11 st asham
kattaahmiyatgaega. Oiladakattabo'layotganbolaozining
majumiga.egabo'adi. Jamiyatda hukmron bolgangadriyat-
lar, yurish-turishtarzlarivaboshgalamiozlashtiradi.
Ishbilarmonikfaolyatihukmsurganoladao'sayoiganbolada
muvaffagiyatga, feolikka, omikoriida, moddy quiayik, er-
kinlkkamoyiikkabinsiatiarshalkdanaboradi Kopmilati
O'zbekistonRespublikasidarustiidagapiradiganaholining
0'ziga xos madaniyati rivojlanmogda. Bu madaniyat o'z
navbatidarus, ukrain, nemis, koreys, yahudiy,armanvaboshga
xalglamingiimiymadaniyatidi.
Diniydunyoqarash—pravosiav, xistianiar, musuimoniar,
tucztis:lz_l Latcsi ]CF, i;d ) QLE‘“ a .‘E’t.' zﬁdatg’ L; u t',g. "32,"5 '
joizdir, masalan, poytaxt Tashkentshahridayashaydiganyosh
0zbekaydiningtovarkargaboiganqizigishiQashgadaryovi
loyatiningitogf zonakaridayashovdhiyosho'zbekayoliningoiz-
oshiadentubdentarganedi isemachikielavariniorge:
nsmlaamingltlmykebdnslmqaabmmm

Raxﬂamd@qjydagmnymfagag,m
mumkin:

—tubboyaviodvorislari—jamiyatimizning oliytabagesi.
Ularenggimmatbaho vayugori sifatlitovaramibargaror
isemalgiadiiar. Farovontumushkechiradiiar, bundaularda
konikmahosilbolganvatabiyholdekgaraydiar;

—tadbirkorlar sinfi. Ular jamiyatda, iqtisodiyotdava
istemoldajudafaolikkorsatadiiar. Kopvanamoyishkorona
sarfxargjatqiladiar. Ulaming boylikdarioZaritomonidan
toplangan;

—ziyolivaerkinkasbegalari. Ular madaniyat, maorf,
ma’naviy hayotdafaoldirar. Ulaming daromadlariyugori
bolmasa-da, quiayturmush, yuqorisifatiovgatianish, maz-
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munlihordigchigarishvaozbolsin-u, sozbolsinnagida
Datbmadoedar,

—xizmeatchiar,yugoimalakaliishchilar, zavodar, fabr-
kalar,oshiogxofalikkononalat xizmeatikotsatishsohasning
o'taxodimlari. Aholiongidahukmronbo'gantofagonliva
madanyturmushyaratishgaintiadiarvashungamonandxarid
02024

—malakasizxodimlar, nafagacolibkunkoruvchiar.

Bundayguruhlashdaaynibirsinfgamansubshaxslamingbir
turdagifetatvorgamoyilboladishi lekinularbirguruhdan
idnchisigaerkinvatez-tezotibtuiishi ulamingishiuri,
malumoati,daromadlario’zgaribturishinihamnazardatutmoqg
lozim. Aynan har birguruhuchunturar-joy turi, aviomobil
markasi, murakkabuy-rozgiorelektrtexnikasivaboshgalar
angholb,savdokononalriengkatiamuvaliagyeipaerishish
lariuchun o'zlarimofjalgaolganxaridoriarguruhiniani
tesawureiadishirikerak Tovarkriagchiigsharolida a-
batta, masalaning bunday qo'yilishibemawridrog ko'rinadi,
ganragobatsharoitiaridaxaridoramioztomonigaog'diib
oishmasalasikondalangturadi. Busharotdamarketingizia-
nishiariolibborishvatovariamifoydalirogyo'sindasotish
Zauyaitugiad, Buardantashoariaytimiamoekarcia me:
halakablaminghemisemadixucratvoraigatasrkorsa-
tishnitakidabo'tmoglozim.

lsemochiamingputravoiishakdanshingianshia
danigumushazanaralaikatizahamyagaega
respublikamizningtubmillaterkakdariolauchunozig-ovoat
xaridglishdaasosiyxaridodarhisolblansalar, aydlaresaan-
anaboyichagaziamalar, kiyimkechaldar, poyafzalbozorarida
asosiyxaridorardifar. gimmatbahomolamiervaxotinbir-
galikdadadianvahokazokar.
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Bozormunosabatiarigao'tishteziashib borayotganushbu
caviaayargisiemolchiargunii—adbikorarpaycbboldl
Ularo'zmagomigakorayangimodalikostyum, poyafzal, av-
tornoHIxaquiIishdaqafWiﬂar.TurizmvaspMulaming
lanishigaxaridoriamingyosh, alahaymngbosqld’ian
ipisoolyahvolkesbishexsningiasivaisemochiningoz
0Zigabahoberishihamiasirgiadi. Masalan kishiningyoshi
otabogansaruningsaiboayoipaniovaramingiuiariham
0'zgaraboradi. Ozig-ovgatdokonigakirb golganbolaning
shimidarsaiiayoiganjoydankeigsikeimaydihabukd katia
yoshliodamanighbirehtiyojnigondiishmagsadidagina(ma-
salan, mehmondorchiik uyushtirganda) shujoygakeladi.

Jamyatazoamingsemochikielralvonuaroiabn
o'zgaradi. Masalan, ota-onasidan alohida yashaydigan
iste’moaichilar, yoshbo'ydoglarmazmuniidamolishga, modali
tovariaroishgaozmablagiariniayamasdansarfaydiiar. Yosh
kelin-kuyoviik magominiolib, halibolalariyo'gligidanog,
umumoilamokmulki, kvartira kabiuzogmuddatlifoydalani-
ldganbuyumiar, uybezakdarisobdishganiiadiar Farzand
dunyogakelshibian, boiaudhundori-damoniar,oyinchodgar,
aravachalar, bolalar mebeliga ketadigan xarajatlar keskin
kopayad Boao'saboradivadta-onalarbdauchunmoialan-
gankitohlarga, ivojantiuvchioyinlarga, musicpashabiariga
gzicabashiaydianvahokazokar.

XabrigkashhamisemottkelaoipozaSi
korsalad  Masalan,ishchiarkorjoma,yaxshikiyim-kechaldar,
poyaizalsotiboladilar. Daviatidoralariningxizmatchilari
malumrangdagikostyumiar, ko'yiakiar, shulargamosgalsiLikiar

b oecer Xardork 2 -

) abvorigakehiamingiofisody
E““CIU:”E.S'.*I d.” i " .

:“I.EIIIIE".QI . i I.Ctd%.'c“o'lm. :
lamingishhagivajpmoaxojaigidalbandboliganiarmehnatiga
tolanadiganhadiar; nafagalar, ishiamaydiganpensionerarga
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Harbirshaxsvaoialamingistemolchikxulgratvoriga
ulamingturmushtarzihamKkattatasirko'rsatadi.
eligodiari,atroHmuhitbianmuiogotolibborishiaolyatica
ozifodasinitopadigan, bargaroriashadigantumushshaldari,
tumushtarzdr. limalyomilargaxaridomingozitogis-

g ozoksiogistegiesamuiaikiad Savdokonone:
larixizmatko'rsatadiganaholiotasidaengko’ptargalgan
shexsartoiasiianicjash, malamirekamaagish,uiamiso-
tishshakllarinito'gtitashki giishgaimkonberadi. Odam
shaxsnngtofasinianiciaydigan14iaasosytavsinomanifag

gh . om  ta bE nmualcpep ik
muhabbatiik musiagiik subuisizik cooli humnatii

dkashk tartbsavarik,0zgaishonchilik mansaloparastik
kdyuzamechik eniyosz vz

Xacoramingxugraivorn aynigsahandinsariayagqol
kozgatashianadi Masalan,ayoltabiatiningozgaruvchanig
ninsohgaoishvaayobopmalamiationiichidkyimyik
unvermaglamingbirganchajoyfarigajoylashtiishlozim.Kop
hollarda ularuyokibumolnisotib olish-oimaslikhagidagi
gaoinitezvateskarisigaozgartiishimuridn,
ning«0Zigaxbinogoyganiginianigbiishvashukishiarga
mostovamitakiifetishzarur, chunkiularo'zlarinihamma
narsadaetishgandebhisoblaydiarvao'shandayodamlargaxas
bolganmolamibahosigahametioorbemmay sotiboladilar.
Isemachiningfetavarigaiimalyomiiardantashaariruhly
omilhamkuchlita'sirko'rsatishimumkin. Ularjumlasiga:
eligodvamunosaboat;idroketish moivaslya, 0 Zashtiishke-
biarkiradi. Bularichidarmahsulotishialbchigaruvehi, sotuv-
chivamarketolog uchun eng muhimi—mustagilikningeng
yugoriboscichigaetganehiyoningajaishjerayoniboiishi
Mmyair Xardorsl'urdayehnyonqordrslﬂngyoia-

chasbogllangandir. Nochor, kambag‘allikda, yomonholda,
104
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och-nahoryashovchikishiozbiliminioshirish, saviyasini
| fEhiogfiscbgcheci o otk
muhitningifiosianishiga, ulargaodamlamingberganbaholari
b|lanham|sh|bolmayd|

Shuniesdatutishkerakki, odamlargatanlashidrokixosdir.
Masalan, tikuvchilk mashinasimotivigaegaodambumashinani
mashinalarisotiishito'grisidae’lon beruvchiharganday
roznomadangjdiradi. Buodamtikuvchiik mashinasiyonida
turganengyangichangtozalagichyoki kabob pishirgichni
anchagmmatturadiganmashinanigjratacladi.
Yugoridagayd gilingan barcha hollar savdo reklamasini

Asakaning «Neksiyax»engilavtomobilinixarid giishgagaror
glganodambaoshgashungaoxshashengilavtormashinato'gi-
sidagiaxboronioZitaniaganavtomashinafoydasiganotoighi
talginetadi. Potensialxaridoriarvujudgakelganxaridorlik
garorini goflab-quvvatlaydigan bahonalar topishga moyil
boladi Brningtasawuretganxaridoriaimizoziorzugigan
«Neksyarengimashinasitogfisidagigayerdadinvacachondr
eshitganhammayaxshigaplamiesidasagiaydi. Shunihisobga
olib, Asaka zavodining marketologlari «Neksiya» haqidagi
reklama-axtoratiamidoimiy ravishdayangilabturishlariva
xaridorgauzluksiz etkazishlarilozim. Shundaginabizning
xaridori «Neksiyax» avtomashinasinisotib oimogchiboladi.
Bundanufarovonhayotkechirayotgan, 0'zigaishonganodam
bolganigidan«d\eksyaxnisatiboladi, u«Nekslya»sotboish
to'g'risidagi garorini, masalan, ishxonasidagihamkasblari
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satiayotganigihagidagiaxboroinimuinokamagishtogisda
amalgaoshird.
IstemolchiozioZiashiirganbiimiarasosidaetiqodva
munosabatpaydogiladi, bularuningxaridorikfelatvorini
belgiaydi. Masalan, bizningxaridomingozibarior«Nekslyax»
boshgamashinalardan afzalligigaishonishikerak. Shunda
bozordapaydoboliganboshgaxaridorikfelatvoriniozgar-
tirmaydi. Bundan savdo uchun shunday muammo kelib
batiantrishuchununingko’zkozgiladigantimsoliniyara-
tishzarurekan. Etigod mutlagoanigmunosabatlamishakl
lantrishuchunasosholad Xaridorarozeiqodarigakora
ish ko'radilar—fagat o'z mamlakatlarida tayyorlangan
ovarbmaidgiediar buuamingmolpigeiogikeed
Bundamarketingxodimlariozgoliostidabolganvositalar
yordamidaularga bilvosita (masalan, reklama, mol sotish
usullaribilan) ta’sirgjlishimumkinki, buning natijasida
motMarishaklianganxaridoraranigianadi, motiviarvujudga
ketiradiganXxaridorarshukonxonayokisavdomuassasasining
domymioziaribotboolacier.
Istemolchiamingxaridaiishtogisidagarorgakelish
Bayoimuakabpsobgkaayonbolb unigozbiganda
bosgichlardantashkiltopad Awalo, xaridorozidatovarga
bolganehtiyognisezadi, shundansongshutovarhagidagima®
lumatamiyigraboshiayd, axtaribtopad, undansoinghand
mugobivariantamibaholabchigadivanihoyabxaridgiishga
yor-birodar, hamkashlaribilano'rtiogiashuvidir. Buayniosa,
sotuvchilaruchungadriibasgichdir. Bubosgjichlarayrimto-
varlarboyichaharxibofishimumkin. Masalan, gimmatbaho
«Gellet»lezviyasidanfoydalanishgao! rganlbqolganemaklar
ungeehiygjiugishibiandokongaboradiar-oa,0shakerald
lezvyanbaridaediar.Yan aidgishiogiscacgroma
kelishjarayoniningbirinchidawi—muammonitushunibetadi.
Shundan so’ng, masalan, bizning potensial xaridorarimiz

106



«Neksyartogrisidagiaxborotnifaclravishdayigadiar, u
hagidado'stiar, hamkasblaribilan gaplashadilar, hatto,
Asakadagaviomobizavodigaborb,uningishisbdnigishibian
gzigishlarimumkin. Ulamingfaolik darajasi«dunyodagieng
yachimeshnarbianbshvaxaridoishisieghianbeiared
Shubhasizbundaxaridgiishiogisidagicarorakelshdaxa:
ridomingshaxsiymulogotiarivaempirikiaiioasi(udokonda
mashinanigoflaribilanushlab, kozibilankoishimumkin
vahokazo)engkatiata'srkorsatad.
dansongginabugaromiamalgacshirishistaginibidiradi.
Birog,yanabirganchaomillarborki, uiarxaridni, to'xtatib
goYishimumkin. Masalan, kutimagan xodisa (kasal bo'lib
golish,yongfinkabihodiisalar),atrofdagiodamiamingtanian-
gantovargabidirgansalbiyfikivaxaridoroziningboshga
kiragi. Chunonchi,agarxaridomingsevikiyokiishonganki-
shisibuxaridtogrisidakeskinyomoniikrbidirsa, xaridor
mashina sotib olishdan umuman voz kechishiturgan gap.
Shundayekan, xaridqilishto‘grisidagarorgabuomillami
kiritishlozim. Chunonchi, xandor«MNekslyev>sotibolishuchun
dokongayololadi. Birog,yoldaoziningpensioneronasini
uchratibgoladivauningkasali ogfifashayotganidanxabar
topadi. Onasinisog‘ayishiuchununiSochigajonatishyoki
«Nekslya»sinionasinisalometiiginitikiagach, keyinrogsotib
lomatligiuning uchunzarurroqdir. Xaridor bizningmisolda,
orzugjigan«Neksiyaynixarid qidideyiik. Lekinbubilan
soiuvchimarketologamingfedlyatituigalanmasigiozim. Uiar
xaridomingoZiariningdoimiymiozigaaylantriishiuchun
harakatgimogjarikerak.
Xardgjinganmashinadanxaridomingkonglitolganiigi
yokiopnigmeganighxaicomingkeyingiietatvordeaksetec
Masalan, agarugoniggan bo'lsa, uning o'z «Neksiya»hing
jonlireklamasini «eltuvchix bo'lib goladi. Agar xaridor
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gonigmaganboisa, hattoumashinanidokongacgaytaribberishi
mumkin. Bunday xaridorga go‘shimcha ravishda «Neksiya»
hagida shunday axborotberish zarurki, uxaridomiganday
bolmasin dunyodagi eng yaxshi mashinani sotib olganiga
shontirsin Shuniesdattuiishzarunkd bozommunosabetiaricaror
topibborishibian, ragobatiashuvrivojanaborivaxaridor-
ning manfaatlarini gonunlar himoyadgjladi. Hatto xariddan
gonigmaganxaridor ulardanyordamsoramasaham, udokon-
dashikoyatyozibgoldirishiyokitovarhagidaungauistagan
tovamiemas, balkiboshgatovamidigishiirgarns»sotuvchiar
togrisdajpmiyatdasablyfikiartugidiishimumkin Hatiou
butovamikelajakdaxaridgimaslikkagarorgjisa, busavdo
muassasasi uchunmagiubiyatdir. Iste’molchixarid gilgan
tovaridangandayfoydalanishisotuvehiuchunjudamuhimdir.
Ungaasoslanib, korxonaozassortimentinio'zlashtiilishi,
yaxshilashimumkin. Shuninguchunhammarketing guruhlari
o — el .
lamniuyushiradiyovaramishibishhegoamesihaetarie-
radilar. Ularxaridomingharganday ehtiyojlarinicqondiish,
Dabng xan smmm s gEm edd e

)@ndahrdanaganwmaamiatezmeml@mxarayat
bilanozmollariuchunmagsadiibozorvujudgakeltiishga
intladliar. Bundayishlar,aynigsa, hozirgidavrdatashkil
giinayotganxususiy korxonalaruchunahamiyatiidlir, chunki
ularo’zshaxsiymas'ulyatlariostidaochadilarvaishlari

scakomidisd e e Xaidolr-
ningyangitovarkarganisbatanfetatvoriniorganishalohida
ahamiyatgaega. Ularquyidagiiarhisobigashakdanadi, xaridor
yangiovarhecjabiadi poensisbaritoryangiovargaoizon
boshlaydivauhagidago'shimchaaxborotizlaydi, notanish
tovamisinabkotishtogrisidagarorgakeladi iovamisinab
korganidankeyinundanmuniazamfoydalanishto'gfisidayoki
undanvozkechishto'gtisidagarorgabulgiladi. Xaridoriar

yangitovariarvaxizmatiargaturichamunosabatdaboladiar.
Markeingizanishiarishunikorsaiaciid istemolchiarioiia-

sdayanghicrakeisvaginingauyideginishetirianicangan.
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Iste'moichiamingtexminan30foizi—yangitovamibirinchi
bolibsinabko'radiar, bulargatezda, taxminan 14foznove
torarqo'shiladi. Keyinchalikaholining 60foiziqo'shiladi —
kopchiikvanihoyat,yangitovamiistemolgjlishgagolgan
istemoalchiar—ahoiningtaxminan15foiziqo'shiadi. Yangi
. . O P

siretuvchiomillarichidashaxsiyta'sir—boshgabirodam
tomonidanyangitovarto'grisidaaytigangapningikkinchi
odamgakofrsatadigan samarasimuhimrol o'ynaydi.

Yangitovartarrekdamasiniishiabchigishdamarketologbuni
hisobgadishizarur. Relkdamamalumatnomasida, albatta, yangi
tovamngtavsinomasberiganboishidarkor Buamingichida
engasosiyarioLycegiarc:

13varG ; : dioat " palkart

14. uning shakllanganiste’molchilik giymatlarigava

15. yangitovaming oddiy yokimurakkabligi, bumolning
bozogakdtshvacfinbelgiayc;

16.yangitovamiasta-sekinsinashimkoniyatiborig;

17.undanioydalanishningboshganatiglarninamoyishaib
korsaishimkoniyatiborg;

18.yangitovamiidrok etishuchununingboshlangiichba-
hosigakatiaahamiyatberiad. Tovariamitezsotishnitashkd

etishdan manfaatdor korxona vaumuman sotuvchilar aytib

otiganbarchaholamietivordanchetdagoidmesigizair.

Villbob

TOVARLAR BOZORI KONYUNKTURASINING
MARKETING TADQIQOTLARI

8.1 Bozorkonyurkiurasinitackikkiishyunalishlar

Bozor—busotuvchilarvaxaridoraming tovaramipul
vositasidaayirboshlashyuzasidan kelib chigganiatisodiy
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chimexanizm hlsoblanad| Bozordagioldisotdimunosabatii-
rningobekidmendtovariarbotb,uartarkdagaisiemal

bak gEb dopsh vodelA g ki e, pd ke
tal,gmmatbehogogozar,aglymehnatmahsuiboigantovar-
lar, uriHuMmantovariar, xzmatarkiradi. Ishiabchiarish
rvojanibborishiblanbozorobekiiarihamshunchalikkop
vaxima-xilbofibboradi. Bozomingsubektlari —ishtirok-
\/amm‘erLlabozmnmalaﬂalui\/aZwa&

diar. Souvchiarbozodagitovarnvaxizmatiamitaldfetvohi

frma, konxonayokixususiytadhirkorardaniboratbob, uiar
oztovarlarinisotadiaryokilaragaberadiiar. Xaridorar—
kengqaﬂamlstemok:hﬂardan |boratbo iib, ularbozorgaoz

MarkeIJng faollyaudabozomltadq|q q|I|shasosan ikki
yohalishdaamalgaashiriadi(12- chizma):
1. Bozorkonyunkiurasinitadajiggiish.
2 Tpa foyd XeLsyala el dgeh
Rasmdankotinbturganidek, bozorkonyunkiurasinitadajiq
giishhamoznavbatidaikkiasoslyblokniozichigaolad,
b
—umumxofalikkon'yunkturasinitadgjgqjish;
—alohidatovariarbozorikonyunkiurasinitadojqjiish.
Umumxofalikkonyunkiurasinitadajgajishalohidaclingan
mamiakatyokidavatxalgxoialigida, jphonxofalikizimsica
sodirboladiganjarayoniar, «makromigyosdagh»0zgarishlami
ozichgaded.
Alohidatovariarbozorikonyunkiurasinitadojgaishesa,
maxsusivaiaozaindainibhihvaisicodes niozidioa
oladi. Masalan, paxtabozor,g'allabozor, gimmathahometal
larbozorivahokazokar.
Marketingtadajgotiariniamalgaoshiishdabozomitadaiq
giishouyidagibosojchiardaniboratboiad:
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ot U iEbeesd e
—ao'ganiayoiganobekiningxususiyatiarinianiolash;
—yaginrejalashtiriayotgandavruchunob'ekiningozga-

Wi e
—istigbollashnatijalaridanfoydalanishsamaradoriigini

baholash.

Marketing tadgigotiariniamalgaoshirishdaaxtborotiami
yigishbosgjichiotamuhimhisoblanadi. Bozorkonyunktura-
giinadi. Shujihatdanaxborotiarumumiy, joratvamaxsus

Bozorni tadqgiq qilish

v v

Tijorat faoliyati

Konyunkturani o‘rganish ‘ at
xususiyatlarining

Umumxo‘jalik

Ragobatchi firma
konyunkturasini d

faoliyatini tahlil

Tovarlar bozori
konyunkturasini

Tovar sotib
Talabni tadqiq oluvchilarni

Taklifni tadaiq Firmaning tijorat

faoliyatidagi

Bozorning

rivojlanish

12rasm .Bozomitadgjggjishniamalgacshirishtartibi.
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rishningumumiyjihatiarini rfodalaydlganaxboroﬂarumumy
hischianed Uamlygishmanbelridaviatvatamoosiaiisier
sigatopshiiadganmaxsushisobathujatianicr.
Tijorataxborotiai—bukorxonaningish hujjatlaridan,
mahsulofamisoishboyichahujetiardan hamkorardanozaro
axborotaimashuviboyichayigiiadiganmalumotardaniborat
Bulargamasalan, savdotashkilotariningbuyurtimalari; korxo-
naningmarketingbofimimalumotari; tovaramiulgurjiva
chakanasavdotashkilotiariboyichaharakatito'gtisidagi
lumatarbolib, uiargaahol, istemolchilar, savdovasanoat
Mﬂalelqmlarohasdaoﬂeziganso‘lwbr IquaIsh-

Yuqondagllardantashqan komonalartovaﬂangabolgan
telabniorganshmegsaddacZamingiayanchpunidarityoki
frmadokonBriteshidoiadiar Masabn «Yuduzstikuvah
likfabrikasi, ««Orzux»charm-galanteryafabrikasi, Toshkent
chinnizavodi, «<Ozsalaman»»go'shmakorxonasivahokazolar,
bu korxonalar o'zlarining bir gancha tarmoglangan firma
megpabiga egpboh U otd DAl asoimer s
behos deayn, b va sk OgiEth adoolr  yoid
Marketologiartiidabu«devostamarketing»debyuritiadi.
bo‘lgan uch bosgichga bo'lish mumkin. Bu bosgichlarni
alohida-alohidako'rib o'tamiz. Birinchibosgich—bozor
konyukiLrashitacojojglish. oarbirtadcjootda, iZanishda,
nvolanshdabolganikatbibazorkonyukiLrasiitaoogishda
hamoZigaxostamoyillarmavjud.

Butamoyillardan asosiylari uchtabo'lib, ularmagsadga
lik tarmoyili bozor kon'yukturasinitadgig gilishvauning
rivojanishjarayonlarinianiglashnikorxonaningkelgusidagi
reialaribianuzviybogiigikdaamealgaoshiishniozichiga
oladi. Kompleksyondashuvesa:
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Bozor konyunkturasini tadqiq
gilish

Konyunkturani tahlil gilish

Konyunkturani istigbollash

Konyunkturadan foydalanish
samaradorligi baholash

13rasm .Bozorkonyukiurasinitadgjqajiishjarayoni.

—hiinchidan, bozomingbarchaasosyelementiarinitahi
CH™M

—ikkinchidan, bozornitadqiq gilishda umumigtisodiy
0zgarishiarvaboshgatovariarbozoridaboladiganozgarish
lrbianozaroalogedodkdatahicis

—uchinchidan, bozorgata'sirkorsatuvchibarchaomillar-
niotganishniozichigaokadi.

Kuzatuvvatahliningdoimiyiik tamoyii—tadaigglish
faoliyatigamalumshartiarqoyadi.o'agjgatanham, shunday
shartiar go'yilgantagdirdaginabozorda sodir bo'ladigan
ozgarishiamianiglashgavaulamiamealiyfaoiyatoahisobga
olishgaimkonyaratiadi. Bydemak, bozomitadgiqaiishdan
akinahioishdavioy kerelyaimylyflericiensti
lozim. Bundantashgarimoliallanayotgantahiilvaistiqbot
lamingdarajasianiclanibolinshikerak, chunkishungakota
larianiglanadi, axborotarmanbaitanianadivakonyunkiura
toghisdamalumoatartoplanad. Yugordagitadbiaramal-
gaoshiigandansong,bevosiaiahiioishoaldishiad
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8.2.Bozorkonyunkiurasinitackikkiishboskichlari

I Kurcsiiohigha e
ofganishjarayoniouyidagibasojchiardaniboratboladi:

—hiinchibosgjch,jamianigianganomilarvako'rsatkich-
lardanengmuhimiaritaniabdinadi, alohidabaholar, statistik
lkosaladher g,

—ikkinchibosgjich, harbirko'rsatkichbo'yichadinamik
Qatoriartziadi, buoTganiayoiganominingkonyunkiurani
imkoniyatiniberad;

—uchinchibasajich, konyukiLragata'sirkorsatuvehiomi-
larichidantasirdoirasiboyichamuhimiarianiglanadi. Bu
vazifadinamikgatoriarasosidaomilamingotgandavrmobay-
el 'CI' '5 .L'I II ILI'EIQ.E'I 0 'IEEI 'g.E' '.E.LE"[I:'EEQ. EI ¥ 'ET E. ! IEII ml
ungata'sirkorsatuvchiomilaranidlanadi,yanibularyangi
ishiabchigarishquwatiariningfoydalanishgatushirlishi, av-
tomatiashiiishdaraiasiningoshinishi telabningoshishiyoki
kamayishivaboshgalar bolishimumkin;

—iottinchibosoich barchaomiamingozarotaisiinibr
butunsifaidako'ibchigish. Buningnatijasida, awalambor,
bebjared;

—ikkinchidan esa, har bir alohida olingan omilning

rederiidhriomhatEsiioioan i

8:3Bazorkonyurkiurasikursaigichiariniexietish

Bozor kon'yunkturasinitahlil gilish jarayonida muhim

bolganasosiykorsatkichiamiquyidagiguruhlargaajratishi-

miz mumkin:
. ————
'EIiIE'Iurar: :':IEMIEI horsatkichiar
—tashgisavdokorsatkichiari;
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—bahdardarajasikorsatkichiar;

—molyaviyko'rsatikichlar.

1 Ishiabchigarishkorsatkichiaritahligiingandaasosly
vadislarouyidegiaraniboratbotack

—mahsulotishlab chigarish bo'yicha belgilanganreja
opethicaig bepeh oA i

—konxonamahsulatishiabchigarishrejasiningbajariiishi
va dzpihnig ha'm ik, asaimen, - TAV-Wo gl =15 o)

—oftganoy, kvartal, yanmyll yiganisbatanrejaning
bejrishidegiieronivauningsabebiamianciesty

—mahwlotlshlabdwlqanshboymalmkoniyaﬂamianiq-

—mahsuloﬂamlyangllashdarajasml baholash, ulaming
istemachiamingxohishvaisialdarigakoratakomilashtiish
chgpei €l o
tehigisvaboshgelr.

2 Ichkitovaraylanshikorrsatkichlaribozorkonyukduras-
ningozgarishyonalishinikorsatadivao ziarkitigaquyida
gan  ckd

—tuzigansharinomaboyichaistemolchiargatovaretka-
T e

—mahsulotsotishrejasiningbajariishigata'sirgiuvehi
richkEHosk b

—uigurjivachakanasavdokorxonalariningmahsulotsotish
hemikoisatkichiari

I '.E'EI !E.ﬂIE"l 0 'IS.E'"I IICI.;'E";

— Tashgisavdoko'rsatkichlarigaquyidagiarkirad:

—tashgisavdoaylanishiningnaturavagymathajmi;

—eksportvaimportning naturavagiymathajmi,

—eksportvaimportningjogrofiytagsimianishi;

—savdobalansigoldigiyokisofeksport;

— tarmogning yoki mamlakatning jahon eksporti yoki

importidagisoishimmasaimog;
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—mahsuliotishiabchigarishdavaistemolgiishdaeksport
hamdaimportningulushi.
4.Baholardarajasivadinamikasinianigjovchikorsatkich-
I ceoikiad
—ulgurjivachakanabaholarindeksi;
—mahsuliotiannandnitahligiishko'rsatkichiari;
—hirsomikmahsuiotgaketganxarajatiamianiglash;
—ishlabchigarishniboshgarish,xizmatko'rsatishvaso-
tishnitashikdgishboyidhaxarajatiamibaholash;
—auksion, bija, yammarkavako'rgazmalardaamalgaoshi-
5.Molyaviykorsatkichiargaesaquyidegiarkiact:
—konxona(firma)ningfoydas,foydabalansitahiii;
—tentabelkdarges;
—qimmatbahodog'ozlaremissiyasi;
—inflyaslyadarajasivamuomaladagipulmassasi;
—valyutakursivabankdepozitiar;

—ssudafoiz.
Konxonaningfoydasiustidatoxialibotayiik Bozorigtiso-
diyotiishlab chigarishniboshgarishjarayonidaictisodiy
dastaklardankengkolamdafoydalanishnitagozogiiadi. Ular
jumiasigafoyda, sofdaromad, bahoreniabelikdarajasi kredit

Tozsavkabnkirad Uamngichdafoyoakorsatkidhikonona
xoipikdaolyainnglegovchisiatkorsalkchiaidenengmu-
himicr. Misdl <Y ulduz»ochiqiurdagihissadorkjamiyatires-
publikamizning barchaistemolchilariuchuntanishbo’lgan
frma. Amaningasoslyfaolyatierkalkdarvaayolaruchunko-
styumrshimiartikishdaniborat.
Keyingd—bylarichdaimaningishibdhioarishfeolyat
jpoalsuratariianoshd mahsuiciassorimentixaridordaming
telbvaisiakariasosdatbdanozoartiid ovaramings-
fatiyaxshilandi. Biz«Yulduz»frmasining 1998- yillkvartal

retipiariooychaogenioydesieh iyl jpdvel).
Jadvaidanmaliumboloiid frmalkvartaldabalansfoydasi

boYyicharganioshirbbajarganyokirejaganisbatan 195ming
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somlikortigchafoydadlingan. Kofinibturganidek, balans
foydasiningtarkibidaasosiy ulushnitovarmahsulotnisotish-
danolinganfoydaegalayd. Urejaganisbaian218mingsomik
yoki22 1 foizgaoshirib bajarigan. Buoznavbatidafirma
mahsulotiarigabozordatalab yugoridarajadaligidan dalolat
beradi. Ammobutofighagigatnianglashuchunetariemas,
shusabebimahsuiotsotishhgiminingozoatshigaiasroivehi
omiamitzhiigishimiziozambolach

1. Satiganmahsulothajminingozgarishi. Byomilfirma-
ningfaoliyatigabogfi(ichkiomi), chunkimahsulotgancha
ko'psotilgan bo'lsa, foydaham shunchakop bo'ladi. Bu
omilning ta’sirini hisoblash uchun rejabo'yicha olingan
foydaning migdori sotish bo'yicharejaning ortig'i bilan
beprigenioizgakopeyfriedival 00gaboined.

2.Ishlabchigarishtannarxiningozgarishi. Buomilham
ichkixususiyatgaegadir, chunkimahsulottannandiganchaka-
maysa, foydashungamunosibtarzdako'payadi.

3.Ishiabchigarigandantashaarixarajatiar darajasining
dzpE

4.Uguibaholamingozgarishi. Buomitashgixususiyat-
gaega,yanimeafeoiyaigabogigemes.

8 kel

«YULDUZ» OXTNING 2004-YIL | KVARTALIDAGI BALANS
FOYDASINING BAJARILISHI TO'G'RISIDA MA'LUMOT
(mingso'mhisobida)
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Ko'rsatkichl Reja | agigatd re
o‘rsatkichlar A agigatda| ming foiz
boyicha so'm | hisobida
1. Tovar mahsulotni sotishdan
tushgan foyda 986 1204 +218 22,1
2. Boshqa} yumush va xizmat- 75 63 12 x
lardan ko‘rilgan foyda
3. Sotishdan tashgari natijalar-
dan tushgan
a) foyda 35 24 -1 X
b) zarar
4. Balans foydasi (1k4+ 2k4 3K) 1096 1291 +195 +17,7
5.0boratsolgiisiavkasiningozgarishiashgiomi).
6.Mahsuotassorimenivastiukurasningozgarshichki
ami.
Quyidagi9- jadvaldan ma'lum boladiki, tovar mahsulot
sotishdankelganfoydarejaganisbatan218mingsomga(1204—
986) oshirib bajarilgan. Bunda yugorida sanab o'tiigan
omilaminguiushiquyidagichabolgan:
L L. 10500x100 _
1. Satishhajminingo’zgarishia) o200 - 102, 9%
b) mingso'm
Ko oresing2 Sioizgaariibien
bajariishifimmaga28,6mingsomifoydakelirgan.

2.Ishlab chigarish tannarxining (82I0—8153) 57 ming
so'mgako’payishifirmafoydasini shunchasummagakamayi-
shigadibkeld

Z.Ishlab chigarishdantashqarixarajatiarning 21 ming
so'mgako’payishi (216—195) ham foydani shu summaga ka-
mayiich

4.Uguijbahdamingozgarishi,buominingtalsti

(11740—208) - (11500—150) = +182 ming so‘mnitash-
Kigidiyaniuigujibehdamingozgarshinetiasdaimma
182mingso'mfoydako’rdi.
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5. Oborotsoligistavkasiozgameadi(1902-1902)=0.

6.Mahsuiotassortimentivastrukiurasiningo’zgarishi.Bu
ominingta'siinibalansusuliyordamidahisoblaymiz. Bunda
foydabo'yichaaniglanganumumiyfargdanoldinhisoblangan
bardreomiamingasiayriadyant

(2I18-(28,6-57 - 21=182)) +=85,4 ming so'm.

Buusulnishuvagtdagollashmumkinki,gachonkiolding
omiamningsiogfiinisobianganbolsa,akshadamahsuict
assortimenti va strukturasining 0‘zgarishi anig summani
bermaydi. Demak, frmamahsulotaccoptimentiniozgartiish
hisobiga85,4mingsomikfoydadigan. Shundayajibo,yudorica
hisoblanganottiomilningta’sii218 ming so'mni(+28,6-
57-21+182+854)tashkiletdi.

Hagjigatdanham, bozorigtisodiyotining erkinragobatku-
rashdavidafimayangimahsulatishiabchigarishni, mahsuiot
assortimentini turli-tuman gilishniyolga go'ymas ekan
bozordanozominitopishimushkuick. Togh yangimahsuiot
yaatishozopxosrargiaianiresurshmiaabdad el
damahsulomingtannandiyugoriboladi,ammoiste’molchini
tovarning tannarxi emas, balki uning sifati, iste’mol
xususiyatiari, dizaynibirinchinavbatdaozgajalb giladi.
Marketingfaolyatidalbozorkonyunkiurasnitadojqajishning
kkinchibosgichibukonyunkiuraniistigbolashdir.

9 kel

«Yulduz» OHTning 2004- yillkvartalidatovarmahsulotni
sotgandanolganfoydasinitahiilgiish (mingsomhisobida)

Korsatkichiar Rejaboyicha Rejaboyichahagjgatda
sotiganmahsulothajmiganisbatanhisoblangan Hagigatda
LIshiabchigarishtannarnx 7114 8153 8210

2 ishebdhigaishdanteshopiharsigler 170 195
2166

3.Jamitotatannanx (1k+2K) 7284 8348 8426
4,0boOtsoigf 1800 1902 1902
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5.Boshgagratmalar 130 150 208
6. Tovarmahsulotnisotishdankelgantushum
11500 11740
7.Mahsulotsotishdantushganfoyda (zarar) (6k—3k—
4k—5k) 986 1100 1204

84.Bozorkonyunkiurasiniistikiolash

cbokasha i isicpolamishiabchiieh .
tushuniadi. Brsozblanaytganda, isigbolashvooeikyoki
ki sicpo egebbend -
tadgjgotnibidiradi, isticoolashbianoldindankorabiish
tushunchalari bevosita bog'ligdir. Boshgacha so'z bilan
aytganda, isticpollashnima«bolishimumkiniginb>ko'rsatib
beradi; oldindanaytibberish«bolsakerakosiginifodalaydi;
adndenkoiabishvabetiaboladhsepeshiish—dookh
kerak», deganmandamibidirad.
Marketingtadgiqotiaridabozorkonyunkiurasiniistigbok-
lashoZzgaxastamoyilargaasosianadi, bularquyidagiardan
ot
—kompleksiiktamoyilimarketing tadgjigotiarida bozomi
hartomonlamatahiivaistigbolashnianglatad;
—muntazamyondashishtamoyiliasosidaamaliy jihatdan
vaiqgisodiymatematikmodelamiyaratishyotad;
—istigolashninguziuksiziktamoyili, bubozorkon'yuk-
turasiningxususiyatiaridankelbchigadivaudoimiyravishda
hisoblanadi. Uzluksizlik tamoyilining mohiyati shundan
kYK \alepidey gl gesth ogten
bolshiagozoginedt
. : i ihendyorai
boyichatrixiozapoalocpdorikvasiiukiLrainsbetar,
bozorkonyukiLrasiimkoniyatiariblanbogffiodr;
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— istigbollashning ehtimollilik xarakteri, tasodifiy
jarayonlarming mavjudliginihamdaistigbollashtiriladigan
jarayonlamingmigdorjinatidanbirturigivabarcarorigini
sadashdagifargamiaksetiraci mugobilikesabozorkon*-
Wiureshishigehningsiathetdeniuibdverenti,
imkoniyatiarihagidagitaxminiardankeibchicad.

Marketingfaolyatidabozomitadajgaishvaisticbolash
usularini4takatiasinfgabofishimizmumkin,

Faktografikusullar. Buistigbollashningshundayusuiiki,
undaotgandavrdabolibotganhagicyomilardanaxboroti
asossifatidafoydalaniladi. Bumalumotiarmigdorvasifat
xarakiefigaegedr.BazorkonyunkiLrashisicoolashningfal-
tograkusularioznavbatica3turgaboiinad Biinchituri

I \esaciemman b
bolb,butLrdagimodelaruchunchizigiveziilamituzishoa
boshiangichaxiorotdanfoydalanishxarakteidir. Faktografik
usullamingikkinchiturikikitavaundanortigozgaruvchan
isigoolashabektiarningozaroalocglarnitadojggiishda
golaniadi Kopolchovisiaistkusularbundaymodelarga
asosholadadi Usulaminguchinchitimazikurobiektaming
lanishgonuniyatiariboyichatadojqgiishgaasosianad.

Ekspertusular uyokibusohadagimutaxassis-ekspertiar-
ning fikr vamulohazalarini gayta ishlashga asoslanadi.
Istigbollashningekspertbaholashusuliintuitvvaanalitk
uslubniozichigaokadi. Intuifivusulargaekspertamijalo
gishga,amaldaisigoolashabekiniivojantishiprayon-
rinianiglash hamdashaxsiy erudisiyavatuyg'uvositasida
kelgusidagiozgarishinibaholashgaasosianganusullarkiad.
modeinimantigantahilgiishgaasoslanganusullarkirad.

Marketing tadgjigotiariniamalgaoshirishdaxoh ubozor
konyukiurasiisicjoolashibolsin xohisiemaldhianuon,
semoxususyatarinitadoagiishbolsnekspertbahdash
laring fikrlarini toplash vaumumlashtirish birmuncha
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ishonchii, kophollardabirdanbirmumkinboiganaxborotni
dishmikonniberishitiayfisicpolashningniuivusLiri
xotijmamlakatiarifirmavakompaniyalariamallyfaoliyatida
kengqoflaniibkelmogda. Masalan, Yaponiya, AgSh, Janubiy
Koreyavaboshgamamilakatlamingfimmalaridamaxsusekspert
komissiyalari—<«miyalihujum»markazlarifaolyatko'rsatib
kelmoqda.
Murakkabkombinasiyaliyokikompleksistigbollashusulla-
ri, bu usullar asosan makro-igtisodiy ko‘rsatkichlarni
«Pattermytizimikabiusullamikiriishmumkin.
Ekstrapolyasiyausuli. Ekstrapolyasiyausulimatematik
statistkanikenggoliashgaasosianadi, Matematikadaekstra-
polyasiyaquyidagichatushuniladi: agarvazifaningahamiyati
birorintervalichida[X +X Jyotgannucialardax KKy X
malumbolsa,vazianngfX)aymatininievaldantashogarica
X X Jyoganxnuotalardabelgiash ekstgpolasia deyiad.
Lekln istigbollash shusohaichidaamalgaoshirilsa, bunga
nedesia  defed
Ekstrapolyasiya usullaribozor kon'yukturasining turli
korsatkichiarivaxususiyatiarnistiopoleshdagolaniad
Brapolyasiyahodsaaryokierayoniamingkeigusdegihak
gonuniar, nazaryaarihamdatajibasinikengyoyishnitagozo
giladi. Yanibuholdaekctpapolyasiyaistigbollashamalga
oshiiayoigenobekinngiganginvojanishtendensiyalarioa
Ekstrapolyasiyaning bozortadojgotiaridagoflaniladigan
asosiymodelaridanbiributrendmodellaridir. Tpend (yok
tendensiya)modelariprayoniamivacjganisheianozgarishning
asoslyyohalishiarnikorsatadi Bozomingharbimvolanish
xususiyatiga alohida trend modelimos keladi, fagatgina
rivojlanish modelito’g'ritanlanib istigbollash amalga
Natiadafimmaningbozordagiozganshiargagaratakoradigan
choratadbirisamaraliboiadi. Trendmodellarikopmallut
molamieisboimeydl ecpioigenisyoganarRyoNigista
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axborotholsaetarl, modeiningparametriariengkichikkvad-
raterusLickiopied

Ekonometrik modellar. Ekonometrik modellar igtisodiy
. , by Kaii o,
bozorkonyukiurasinngturikorsatkichiarioriasidagio zaro
alogglarvajproporsiyalamimicdorybayonofiediganregressi

bl pmeriizimionplioctbredi B ;
maodelashbozorkonyunkturasiniistiooollashdakeng goflia-
niad UarishEbdhgaisvaungaiaarkorsaiuvahiomir,
talabHakifvaulargata'srkorsatuvchiomillar, bozordagi
baholardarajas, ragobatvaungatasirkorsatuvchiomilar,

semochiamingehtyofarnithiigish marketingiador-
Biamelgaoshishvaynraiasrgiivehiomiarotasteg
va boshqa jarayonlar o'zgarishini matematik modellar
yordamicatahiigishgahamdaistigpolashniamalgacshiishga
yordamberadi. Ekonometrikmodellamingxususiyhaoliboigan
komelyasionvaregressionmodelashustidabatafsitoxalb
olamz
Marketingtadajiqotaridayokiumumaniaisodiy tadgiqot-
lrdabeizikotrsatkichiarboshoakorsatkichiamingozgarish
gasababchibo'ladi, ya'niayrimlari erkin o’zgaruvchan,
boshgalariesaulargagaramdir. Masalan, iste’molchilaming
tovargabolgantalabigaulamingdaromadi, tovamingbahos,
ahdnngsonijisemachiamingususlyatiar fovamingsiat
ko'rsatkichlarivahokazolarta'sirko'rsatadi. Bundaiste™
L . o
dad
Bukorsatkichiarottesidagibogianshianaraldenigagarab
idurgaboinect
—funksionalboglanish;
—korrelyasionbogianish.
Omibelgiariningharbirgymatiganatiavy kotrsatikich-
ning bitta yoki bir nechta aniq giymati mos kelsa, ular
ofasidagiboglanish funksionalbogtanish deyiadi. Buning
xususiyatishundaniboratki, undabarchaomilamingto'iq
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tolaifodalovchitenglamaniyozishmumkin. Ularko'pincha
anglanardagoiankd

Omillaming har bir giymatiga zamon vamakonning turli
sharoiiaridanatiaviyko'rsatkichninganiqgiymatariemas,
bakihangymetiashmoskeladiganboglanish komelyasion
boglanish  deyiadi. Korrelyasionboglanishningxycyciyati
shundeki bundaomiamingoloroyxatinianciebboimayd.

Undan tashqari formulalar yordamida korrelyasion
boglanishlamingfagattarkiolyifodalariniyozishmumkin.

Masalan, mahsulotishlab chigarish bilan uning bahosi
o'rtasida boglanish mavjudiigihammagaravshan. Ammoshu-
nisiham borki, mahsulotbahasining oshib borishihardoim
ham ishlab chigarish hajmining oshishiga olib kelmaydi,
aksinchapastbaholardahammahsuiotsotishiteziginioshirish
evazigayugorifoydaolishmumkin. Chunkiishlab chigarish
hajminingo'sshigabaholarantashaaryanabirgandhaomilar
B losied

Korrelyasionbogianshozgarishyonalishigagarabiog
yokiteskaribofladi, agaromining ortishibilannatijavy
kofrsatkichortibyokikamayishibilankamayibborsa, bunday

bogianish toghiboglanish deyiladi, aksincha, natijaviy
ko'rsatkichning o'zgarishyonalishiomilning o'zgarishiga
garama-garshibolsa,bu teskanibogtanish boladi. Masalan,
tovargaboigantalabbianuningbahaosiortasidagibogianish

teskaridir,ammokophollardatovamingbahosioshibborishi
bilantalabhamaoshibboradi(kamyobtovarkarda) yanitogri
bog'lanishyuzagakeladi, buhammalumchegaragachadavom
et,yanateskariboglanishgaaylanibgolishimumkin ialab-
nngioynihiblan)
Marketingfaolyatidabozorkonyunkiurasinitadajggiish
jarayonidayuqoridakotibotiiganboglanishiamiifodalash
uchunregressiyatenglamalarituzib olinadi. Regressiya
tenglamasinianiglashbilanbir gatordauning korrelyasion
boglanishiniifodalashdarajasinibaholashmuhimahamiyatga
egadir. Chunki ayrim regressiya tenglamalari bog'lanish
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\ clairicerd i seivokouLEvboshoad

gibkorsatishimumkin.
Regressionvakorrelyasiontahlilusulidabogfanishning

regressiyatenglamasi aniglanadivau ma’lum ehtimollik

N S T ;
gl dred
Regressiyatenglamasiningumumiyko'rinishi:
u=flx X X Jbuerda
u—natiavykorsatkich,
f—vazifa

Masalan. aholining maishiy xizmatlargabo’igantalabini
istigbollashmodeliningto‘g'richizigliregressiyamodeli
quyidagichabotadi:

u=a  +a X +a, X, +a X

Buerda: u—aholiningmaishiyxizmatiar uchungjladigan
obda i

X,—aholiningo'rtachapul daromadi;

yx3. x> Xemeishiyxizmatnandariningotachaindeksi;

==

ny. x* X E-*gholiumumiy sonidashahar aholisining salmogfi.
a,a ,a ,vaa ,
dganregressiyaperametiar
Biromiliregressiyatenglamasiningparametriariquyidag
meyorichzigitenglamalartizimsiyordamidaaniglanadi:
na,+a  ex=ey
aex+a ex’=eyx
Buerda:
n—to’plamning migdoriyoki kuzatuviar soni
x—omilning hagjigiy giymatlari
y—netiaviykotsatkichninghacjoly ciymetiari

Tizimning parametrlariga nisbatan umumiy echimiushbu

kofirishdayozieck
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Regressiyatenglamasinibaholashda,awalo,boshlanishning
kuchini o'lchash muhim ahamiyatga egadir. Uni o'lchash
natiaviyko'rsatkichningtebranishkorsatkichiarigaasosiana:
ai. Natigmykorsatkichninghagigly glymatiari(u), ortacha
migdor(€)atrofidatebranishiningumumiydepressiyasi:

uningnazarlygiymatlarini(yanirepressiyatenglamasiga
omilining hagjigy giymatiarigo'yib hisoblanganu Sa o ra X
urtacha migdor atrofida tebranishini) esa ushbu omilli

depressiya

ifodalaydi. Natijaviyko'rsatkichning hadjigly vanazary
etk iamiopkindess

xarakteriaydi. Shundayqgiib,omilidipresslya—netiavy
vaomibelgiamingozarobogfanishidankuchibolsa,omi
dipressyaGy  kattagiymatiamiogbulciiadi.

Karrelyasionboglanishkuchinibaholashdakorrelyasiya
indeksidanioydalaniad

Xususan, boglanishningshakittogrichizigiibolganda
determinasiyavakorrelyasiyaindekslarimosravishdadeter-
minesiyavakomelyasyakoefisyertai(R 2\vaR)debyuriiad
Korrelyasiyaguyidagiformulabilan hisoblanishimumkin:

R= xy-x"y
GG,
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Korrelyasiyakoefiisbentiqanchalik1 gayacjniashibborgan
sayinboglanishkuchiidebhisoblanadi, R = 1boigandaesa
funksoralboglangan deyiad.

Regressiyavakorrelyasiyako'rsatkichlarimiodorjinatdan
chegaralangantoplammalumotiarigaasosananiglanganligi

uchuntasodiyxatolartalsidabuziganboishimumikdin Agar
kosalddhbaca esodly  adhng i aal  dagph  lkaa
bolmasa,bukorsatkichlar aamyal  ( mohyal )debatalad.

hammohiyatiibotvermaydi. Shuninguchunulamingmohiyati
ekanignitekshiibkorishzarur. Buninguchunmatemetiksia-
tistikaning Styudent (t), Fisher (F), Darbin-Uotson (DW),
Neyman (N) va boshga me’zonlarbdan foydalanish mumkin.

Regressiyatenglamasinitahiivaistigholashdanatiaviy
foydalaniad HestidkkoefisyentiE)ominng1%6gaczge:
rishibilannatijaviy ko'rsatkichning o'tachanechafoizga

)
=% v

Buerda 3—5; regressiyatenglamasining Xxboyichaxususiy
hoskd

Demak, shunday xulosaga kelishimiz mumkin. Marketing
tedooptaidakomelyasontegressonmodelashnicpkebiahl
vaistigbollashniamalga oshirishda yuqorida kettirilgan
me’zonlarhisobgaolinsa, shak-shubhasizimiyasosianganna-
fparpeishiad Sublanbigabazomingozoaisigalora
firmaning holatini belgilash bo'yichatuzilgan marketing
tedbitarikoZangansamaraniberadi.

Bozorkon'yukturasinitahlilvaistigbollash natijalari
fimaningbiznesrejatLizisndayokifirmaningbozordagibutLin
fedlyainitartiogasoishdavalboshoarishdakengoplaniad.

X bob. Talabvatakiftdaiol
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9.1 Talabnitackiketish

Markeiingtadajootaridatalabvataldiniorganishalohida
ahamiyatkasbetad.

Talabtolovgagodirehtyojbofib, xaridoriamingmalium
migdordavaturdagitovaramimalumnarxvavagtdavomida
satboishishiyognibidradi Talbasosdaehtyoyoiad.
Ammotalabbolishiuchuntovamingxaridorgazarurigi,unga
nefkeliraolishikifoyagiimaydi, chunkitovarmisatibolish
uchunxaridomingqurietishishart Demak talabitovargapul
tolashopbilyatiblaniaiminbnganehilyodr. Ehiyojpuiva
narxorgalitalabgaaylanadi(14- rasm).

ExtiyojXaridgobiyatini Tovar Talab
betgiovchipuinand

14- rasm. Entiyojamingtaisbgaaylanishi

Marketingtadoootarialbnituargavaiabeggargabotb
organadi. Yakikatalab-alohidadinganxaridomingozigaxos
maxsustalahibolb, 0zgalarialabinitakrodamayd.

Har birjismoniyyokiyuridik shaxsningozigaxostalabi
mevud Talsbkeshiamingfsmonyhoiyoshijnsi.gyerdia
vakimbolbishieshjunngshaldanganddiialovacpioeg
pulmigdorigavanihoyatnanx-navogabogiigboladi.Bozor-
daxaridorarkojpchik shusababiyakkatalablarbianbiga
bozortalabimavjud.

Ko'pchilikxaridodamingmuayyantovamisotib olishga
bolgantalabi bozorglabi deyladi Bozortalabiyigmatalab
ekan, uninghajmigabarchaxaridoriartalabita’siretadi. Bu
xardoriarsonivatovariarbahosigabogighodayuzberadi
vaiedooetieci(10- pchel)

10 jackdl

Talabringbaxogabogiki

128



Ty

=1
4

Ko'ylaknarxi,som Yakkatalabsoni,dona
talabsoni,dona

500

400

300

1000
2000
4000

200 6000

100 8000

Marketing tadgjigotlari shuni ko'rsatadiki, xaridorar
ganchalikkopbolsavanarxganchalikarzonbolsa, bozor
talabishunchaortadi. 10- jadvaldanarxpasayishiganisbatan
talabtezrogortibborishinikotishmumkin, Narx500somdan
100so'mgatushib, 5Smartakamayganda, talab 8 martaoshad.
Bozorto'yinib bo‘lgach, narxning pasayishi bozor uchun
ahamiyatsiz bo'lib goladivatalab oshmaydi. Buesatovar
nafiginingmaksimallashuvi(engyucoridarajadaortishi)yuz
berganiginikotrsatadi. Jadveldanmalumbofishichanarx500
so‘mdan 400 so‘mgatushib, 20% pasaygandatalab 100% ga

edi. Engsongida200somdan 100so'mgatushib,yana

50%¢jisgarganda, talabfagat 33%gaaoshdi.

Bozordagiozgaruvchanik talabgonunibilanizohlanadi.
Talabgonunitalabning bozordagitovariar narxiganisbatan
teskaimutanosbikdaozgarishinibidrad Talbgonuninarx
darajasibilan talab migdorining teskari mutanosiblikda
bogficignkorsaiad Uni

coor~DNER

formulasibilanifoda etishmumkin. Bunda, T,—talab;

tovarmigdori; V/—tovarnarxi. Talab gonunigabinoan narx
oshsa, talabmigdorikamayadi, narx pasaysa, aksinchatalab
satibolishgaqurbietmaganiar unixaridetishimkonigaega
botadiar.Nanaingpasayishibirtovargabolgantalabnibo-

shgasiga, yahiorinbosartovargako'chiradi. Nandozgama:
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gantovararzonlashgantovarganisbatangimmeatbo'adi, shu
sababivardorarzoniovamixushikotbunkoprogpardetad
Masalan, mol go'shti arzonlashsa-yu, qo'y go‘shti narxi
0zgammayqoisa, shubhasizmolgo'shiigatalaboshadi, chunki
xaridoruniafzalkoradi. Ammogoygo'shiigapulietganiar
unilgarigdekxaridetaveradiar, lekinaoygo'shigaumumiy
telabgsgarad, dhunkiuningbrgsmimolgo'shiitomonotedi
Narxoshgandatalabojsgaradi, xaridoriarmuayyantovamikanm
rogoladiaryokiunioimaygoyadilar. Nanioshgantovarga
bolganoldingitalabbashgao'inbosar, lekinnandioshmagan
tovartormonburiadi.
Talabgonuniamalgiigansharoitdanarxtalabelastiigini
yuzagakettiradi. Narxning o'’zgarishiga nisbatan talabning
Agarnarxganisbatantalabkuchlirogqo'zgarsa, talabelastik
hisoblanadi. Bordiyu, narxganisbatantalabsustroqozgarsa,
noelastktalabmavjudboladi. Talabningbuikiiturinielas-
tidikkoefisiyenti(Ek) orgalibi-oridanagraishmumidan. Bu
koeffisiyentni topish uchun narx va talabning migdoriy

Ozoarishiaitaqposneds

E= Ty (%, talabning o‘zgarishi)
V (%, narxning o‘zgarishi)

Talabelastikboishiuchunushbukoefiisyentbidanortiq
(B>1)boishikerak Agarubidankichk(Ek<L)bolsa,telab
noelastikhisoblanadi. Masalan, narx 20foiz pasaydi. Bunga
javobantalab32foizashdi. Bundaelastiktalabmavjud,chun-

K
Ek=Tv/IM=32/20=1,65

Talabningo'’zgarishiuchunnafagatnarnxga, balkidaromad-
gahamtasiretishdarkor. Daromadkambolsatalabaisgarad,
foydaoloimaydilar. Igtisodiyotning o'sishshartidaromadni
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kopaytiraci. Binobarin, tadoirkorarishchivexizmatchiami
yaxshidaromadbiantaiminlasalar, ulamingishiyurishadi.

92 Takiintadoetish

Talabborerdatakifhampaydoboladi. Shundayekantalab
bianuzyravishdaiakiframtadojoeimogiiozim. Tovariar
taklifimuayyanvaktdabozorga chigariiganvakelirilishi
mumkinboiganhamdamalumbirnarxquyibsotiladiganjami
Dabkd:

Takifbarchaishiabchigariganmahsuiotermas, bakiuning
dehgonxojaiigida1 00tonnadonetishiriganbotsa,shundan
10tonnasixujalikdaemuchunkaldiridi, 2tonnasinest-nobud
buldi, bozorga 88 tonnadontushdi, mana shu dontaklifni
teshdideted

Takiifning hajmitovarlaming mikdorigavaxarbirtovar
narxigaboglik. Bizningmisolimizdatovarmikdori88tonna,
agarxartonnadonnand10mingsumbulsa, takifxajmi888
mingsumbuladi. Taklifhamtalabkabiikkixil. Bir-yakka
takiifbollib, buayrimishlab chigaruvchiiaming mallumbir
tovamitakifetishiardanamoyonbotad. Ikkinchis-umumiy
yokijamitakiifbo'lib, barchaishlab chigaruvchilaming
muayyanturdagiyokioxshashtovaramitakiifetishlari.
ginsh, beaId@]aldfatmgbozaga,anEmiamw
tormonicaniakifeishipmitakifnisoolanad.

Ishiabchigaruvchibozordagitalalbgagarabtakifetadigan
tovarlamixoyaidaximand, uiamiquyidagiguruhiargabolish
omalitadqigetimogjlozim:

—resurstovarar-xomashyo,yoajigi, handmaterialiar;
r,asbob-uskuna, mashina, stanoklar, binovahokazolar;

—ishkuchi;

—fpulkaptal;
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—isemoltovararivaxizmatiar.

Tovarardunyosiboyvaxima:d. Iseimaiovarkariiadag
giinarekan, ulartarkibigauzogmuddatdaistemol etiuvchi
tovariar (avtomobi, muziatgich, televizor, mebel kvartira),
gsgamuddaidaishiatiovchitovariar (ozicrovoet, sanitariya,
kosmetikabuyumiari, dori-darmon), harxixizmatiarkiradi.
sanabmetarihemtaldfeted.

Taldfiebgaoarabozoaioiurad Uningozoarishinitakdf
gonuniizohlaydi.
ruvchita'sirko'rsatadi. Takiifqonunikuyidagiformulada
iodsred

Tf=Q-V

Bunda: Tf—taklif, Q—tovarlar migdori, V—tovariar
nani. Taklifgonunigabinoannarxganchalikyugoribolsa,
takiifshunchalikkopayadivaaksincha. Takifgonunifagat

nanningtakifgatalsiinizohiaydi,ungaboshgaomilarta-
stininazardatuimaydi.

11jackel
NARXNING TAKLIFGA TA'SIRI

Ko'ylaknand,som Yakkatakifmigdori,dona
Jamitakifmigdor,dona. - Jamitakifoiymati,som

100 1 1000 10000

200 2 2000 40000

300 4 4000 1.200000

400 6 6000 2400000

500 8 8000 4.000000

T . . :
| i,l:ull i ekinoe Ii'lgililll :
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Takifningozgarishikopginaomillargabogfig. Takiif
elastikiigikoeffistyentini hisoblash uchuntakifvanarx
_ T¢ (%, taklifning o'zgarishi)
~ V(%, narxning o‘zgarishi)

Agartaklifning o'zgarish darajasi narxning o'zgarish
dargpscbnyunpiooisaaldieasidociad Bundaekbsid«
koeffisyentiEk>1.

XULOSA

Qlibborilganmarketingtadaigotiari shunikorsatadiki,
Ozbekistondakonxonalar, frmalarvatashkiotarfaolyatida
marketingdanfoydalanishningkengimkoniyatiarimavjud. Bu
narsaigtisodiyotdatagchiikhukmsurayotgansharoidamar-
ketingnigolashmumkinemasdeganbaZiigisodchiarfidiga
ziodir. Ularfikicha, bozordagitagchiliksharoiidalbozomi
tadqqulllsh segmentiash, bozorsgiminianiclashozma-

nosilyooolarvatovarshuiarsizhamozisiemalchisinitopar
emish.

Bizningfikimizcha, esaaksincha,aynanshubaozorigtiso-
docp  och Der iy decch,  eqpuda  geodad
marketing tadgjiqoti xizmatlariga muhtojdir. Bu quyidagi
sabablarblanizohlanadt

—MWasskmarketingmahsulotniko’plab, mo'tkof, xarid
giishquwatidanortiqdarajadaishlab chigarishzaminida,
takifningtalabdanustunigisharoiidapaydoboigan. Hatto
muammoga yuzaki yondashilganda ham, shunita’kidlash
lozimki, hargachonvaharvadt, hargandayiqtisodiyotning
ijimoiy-igtisodiytarkibidaayrimtovarturiarimiodorining
o'sishdinamikasi, ayrim sabablargako'ra, ulargabo’gan
talabdan yugori bo'lishimumkin. Masalan, bugungikunda
respublikagishlogxojalikkonxonalarikopturdagimashing,
asbob-uskunavatexnikalar (paxtaterishmashinalari, korak
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Badpn  agegelr,  tekdobnig bed )
nvazaharbamkatamisoiboishniradetayapiiar. Buhal
nefecpixopikamingsoibokshauwatinipesayganig beki
majburiy texnik qurollanish davrida ular bu tovarlarga
toyinganligibilan hamizohlanadi. Shuninguchuntalabva
taklifni muvofiglashtirish yuzasidan doimiy marketing
Marketingtadajqotarifrmagatovaramisamaralisotish,
yugorifoydaoliish, yaniishlabchigarishhajminioshirish,
mahsulotsiatintyaxshiash,asoslyishiabchicarishvaaylanma
fondlardanfoydalanishniyaxshilashmagsadidapaydobo’gan
ashiishyolarinianiglashga, bozordagitovartagchiligini
tugatish uchun go‘shimchamanbalar topish varesurslarmi
kengaytiishgayordamdjladi. Masian, marketingtadajootiari
shuniko'rsatadiki, respublikamizregional sharoitidasuvni,
energiyanikoptalabgiimaydigan, lekinmehnatnikoptalab
gladiganishiabchicarishtamodiariniyaratishvarvolant-
rishkoprogsamaralidir. Marketingningodadlyqoidalarigaameal
gjiish, yalnitovarsavdasiningmohiyati shundaki, mahsulot
etkazbberuvchiarisiemachiargaasosymahsuiotbianbir-
gabutiovchivago'shimchamahsulotamihamtakifgiadiiar.
Masalan, mashhurnemisfirmasi«Salamandrax> poyafzal bilan
birgaungakerakishetka,kremvaboshgavosialami, Amerika
vaosmaashoblartoplamini, «Minolb>frmasifotoapparatiar
bianbirgaioinopgazanveameshtiisvostaaiinemiald
gimoqgda. Butajiibadanfoydalanishrespublikadagitovariar
nertiil fish meshina,ashobUskuralanabod
tovariarkomplektiginita'miniashimkoniniberadi. Yaponiya
kompaniyasi«Toyota»niishiabchigarish, sotishvataminot
tashkilgilishning «Kanban»tizimidanfoydalanishmagsadga
muvofigdir. Butizimningmohiyatishundaki, suglurgazaxira-
larisiz (birinchidarajalifimalaruchunumumanzaxiralaming
keragiyoqdebhisohianed)uauksizisnibdhioarishigrayonin
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teshkigishdaniboratdi-bujarayonboshidenoxigachabozor
iAokt gk

80- yilardaGarbkompaniyalariamaliyotidaiste'molchi-
larga3—5kecha-kunduz oraligidaehtiyotgismiarietkazib
berishmeyortusigakirdi. Angliyakompaniyasi«Lendravers
(upriotishqobilyaigaegaaviomobler), Yaponyafimes
«Xonda» (engilavtomobillarvamotosikliar), AQShkompani-
yasiEHM (hisoblashtexnikasi)er shariningistalganjoyiga
ehtiyotgismiaretkazibberishvasenvisxizmatiniistemolchi
sorovitushgandan24soatoraligidaamalgaoshiishnikafo-
Eayd

Igtisodiy ingjirozlar doimiy emasligini, ular otkinchi
bolishinihisobgaclishkerak. Hozirgivagtdarespublkada
hagiqybozomi, turitadbirkoriikvarmuikehiiik shakdiarini
tarkibtopiishvayangiigisodlyo'sishdaraasigakotarish
jarayoni bormogda. Birvaqtning o'zida tadbirkorlarva
biznesmenlarshakilanishiamalgaoshmogda.

Marketingtadgiqotiaribiznesdaozyofiniendiboshiayot-
gan«yangivayosh»tadbirkorargayaxshiyordamko'rsatishi
mumkin. Hozirda ular «xato» va «tajribax yo'li bilan
ishlayaptilar. Marketing tadgigotlari esa ularni yangi
imkoniyatiarochuvchibiimiamiegallashgayordamajiad.
marketingtadojgotiaridantoiarogvaomikoronafoydalanmoq
zarur. Bundauishlab chigarishhajminioshirishyolarini
aniglashga, bozordagitovariartagchiliginitugatishuchun
go'shimchamanbalar topish varesurslami kengaytirishga
yordam giladi. Masalan, marketing tadgiqgotlari shuni
ko'rsatadiki, respublikamiz sharoitida suvni ko‘p talab
gimaydiganvalekinsemrmehnattovararishlab chigarishva
ivojeniishgakoprogetborberishyaxshinatilrberadt

Marketingtadgjigotiariotishdawriigtisodiyotidaishiab
mllannlyaranshdaaynlqsamuhmroloynaydl Buofinda
ahoiningtabagalanshjprayonnietibargaoish,yugaivakam
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daromeadiigismiuchunmaxsustovararturiniyaratish, ishial
chigarshmuddaiiosaa(skiga)bolgan, xaridortalabigamos-
lashuvchanvakichikbiznesniyolgago'yishyaxshinatiabe-
radidebhisoblaymiz.

Respublikamiz igtisodiyotining hozirgiholatida baholar
siyosatiniyolgagoyishdamarketingtadgjgotiarimuhimrol
o‘ynaydl Respubllkamznlng Markaziy Osiyoning 0 rtaS|da

ninguchunbaholamiogiionabelgilashzarur.
Marketingiadoqotariusularidantoghifoydalanishishizb
chigarishhajminioshirish, chetelsammoyalarinirespublikaga
B ogeh an  samad  pjesiish va yupi oy bagip
imkoniyatiamiochibberadi. Marketingliizlanishlar shuni
korsatadiki, Uzbekistondagichetelsarmoyalariuchunfoydali
vaungamuhtojtarmoglaragrosancatkompleksi, 0zzig-ovaat,
quriishmateriallarisancatidir.Lekinrespublikamizningchet
elsamoyasigamuhiolig, ahamiyaivazaruniyatigagaramasdan
biz ularni keraklimarketingli baholashdan o'tkazmasdan
kiritishimiz mumkin emas. Aks holda xalgaro maxinatorlar
gurbonibo’lishhech gapemas. Masalan, qo‘'shmakorxona
tashkil gilish uchun unitashkil gilish respublika.uchun
ahamiyatibormi, kimbiantLiziishimumkin(sherikniiziash)
ekaniigichugurorganiladi. dastiabkimuarmmoxalgxofaligi,
regionvaqo'shmakorxonajoylashganjoy nugtai nazaridan
unitzishsamaradariginichuqurorganishbianhaletiadi.
Sherktogiisidakopvaumumiashganaxborattojlashnitalab
giladi. Buning uchun, avwalo, go‘shmakorxona potensial
liyaviy holati, mahsulotning ragobatbardoshligi, firmaning
Marketing tadgjicotlari yordamida qo‘shmakorxonayoki
boshgayangikorxonaningjoylashisho'minianigiashmumkin
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vazarurdr. Bustrategkmasalahisoblanib, Lzogvagtdavomida
konxonanijoylashiiishdaturiomiarkombinaslyasidaoi
foydalanishgaimkonberadi. Yalhitovarariste’'molchining
iurichainensMigniresursiamingiurichatagsimianganig,

targat  va bodop xagph, niadiudua e va cavket
tomonidanomatiganjoylashiishomilaridr. Songbuomi-
lamikorxonatashkilglishmagsadiningigtisodiy mezonlari
(foyda, aylanmafondlar hajmi, bozor ulushivaigtisodiy
mezonlan)siyosly,ekalogkvasosialbargararik, konxonaning
obroyivabargaroro'sishi,maqulishchivaishiabchigarish
iglimining mavjudligiva boshgalardan kelib chiggan holda
baholashzarur. Bumezonlamibaholashharbirjoylashtiigan
konxonauchunxarajatiarvanatialarnisbatisamaradorigini
bahdlashblanamalgaoshiriad.

Marketing tadgigotlarining muhim tamoyillaridan biri
iste'molchilarbozorigamagsadita’sirko'rsatish, ikkinchi
tomondantanlanganbozorsharoitiarivatalablarigamaksimal
moaslashishimkoniyatiarinianiglashdir. Bubizningrespubli-
kamiz<heritidaisbchicarisil ishyakamed
faoliyati, kichik korxonalar, xalg hunarmandchiligiorgali
amalgaaoshishishinbildiradi. Buesahaliiste’molchilarga
malumboimaganyangitovarlamiyaratish,ishiabchigarishni
oZashtiishvaularhgjminioshiishvakengaytiishjarayoni
ketayotganiginibidiradi. Shuningdek, bubozomi, mehnatva
molyaresursiarini sammoyani rekamaniorganishdamarketing
tedqotiardanioydalanishitalabaiack
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